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IheBostonGlobe  Book  Festival 


For  three  days  in  November,  Boston  becomes 
the  book  capital  of  the  country.  Authors, 
publishers,  famous  personalities,  and  over 
33,000  book  readers.  All  are  a  part  of  the 
annual  book  festival  sponsored  by  The  Boston 
Globe.  We  feel  it’s  essential  to  promote  the 
importance  of  literature.  It’s  a  commitment 


we’ve  honored  for  15  years.  And  one  we  will 
continue  to  hwior  for  years  to  COTie.  You 
have  our  word  (mi  it. 

^he  (ilobe 

The  Boston  Globe,  a  wholly  owned  subsidiary  of  AfTUiated  Publications.  Inc. 
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A  new  home ,..for  an  old  friend! 


Excerpts  from 

Building  Dedication  Remarks 
November  4,  1982 

HELEN  K.  COPLEY 

Chairman  of  the  Corporation 
and  Chief  Executive  Officer 
Copley  Newspapers 


“Today  we  culminate  a  bold,  progressive  building  program.  The 
Copley  Press  has  now  invested  almost  $20  million  in  new  building  and 
equipment  for  The  State  Journal-Register.  Whatever  new  was  needed  to  enable 
us  to  function  as  an  up-to-the-minute  news  gathering  organization  was  obtained.  Last 
year  we  celebrated  our  150th  anniversary  of  this  newspaper’s  service  to  Springfield  and 
to  the  State  of  Illinois.  Publishing  a  major  newspaper  in  the  capital  city  of  a  major 
industrial  and  agricultural  state  is  an  exciting  and  challenging  experience.  But  we  are  fully 
mindful  of  the  sacred  charges  we  must  take  upon  ourselves  in  assuming  this  high 
responsibility.  We  give  you  our  pledge  that  we  shall  continue  to  fulfill  this  responsibility  to 
the  very  best  of  our  ability. " 


^tate Journal-I^gistef 

Serving  the  Capital  City  of  Springfield  and  eleven  Central  Illinois  Counties 


Represented  Nationally  By 
Branham  Newspaper  Sales 


NKHr  vs.  niGHT 


Why  wait  for  ovemi^t  delivery  when  American’s 
Priority  Parcel  Service  can  get  your  package 
there  even  quicker?  We  woii(  24  hours  a  day  to 
give  you  delivery  in  hours  instead  of  the  next  day. 
We’ll  get  your  small  parcel  virtually  anywhere 
we  serve  in  the  continental  U.S.,  Hawaii,  Canada, 
Mexico  and  the  Caribbean  within  hours. 

So  if  you  can’t  wait  overnight,  all  you  have  to 
do  to  get  it  on  American’s  next  ffi^t  is  dial  toll- 
free  (800)  638-7320.  In  Maryland,  call  (301) 
269-5503.  Just  ask  for  Priority  Parcel  ^rvice 
and  we’ll  provide  door-to-door  pickup  and  delivery 
anytime,  day  or  ni^t,  seven  days  a  week. 

When  a  few  hours  can  make  all  the  difference, 
call  us  immediately.  We’ll  get  it  on  the  next  fli^t 
so  you  won’t  have  to  wait  till  the  next  day. 

AmericanAirlines 
Priority  Parcel  Service 


C 1962  American  Airlines  Freight  Systein 
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2-3— international  Press  Institute  conference  on  “Govern¬ 

ment  and  Media  in  Free  Societies",  Royal  Monceau  Hotel,  Paris 
France. 

2-4— New  England  Society  of  Newspaper  Editors,  Shera¬ 
ton  Islander  Inn,  Newport,  R.l. 

2-5— 1st  National  Hispanic  Media  Conference,  Town  &  Country  Hotel, 
San  Diego,  Calif. 

JANUARY 

9-12 — National  Retail  Merchants  Association,  N.Y.  Hilton/ 

Sheraton  Centre,  N.Y.,  N.Y. 

12-15 — ANPA  Labor  and  Personnel  Relations  Conference, 

Boca  Raton,  Fla. 

23-26 — International  Newspaper  Advertising  and  Marketing 
Executives,  Caesar’s  Palace,  Las  Vegas,  Nev. 

23-27 — Association  of  Area  Business  Publications,  LaCos- 

ta  Hotel  and  Spa,  Carlsbad,  Calif. 


12-16 — Southern  Classified  Advertising  Managers  Association, 
Raleigh,  N.C. 

17-20— Annual  Communications  Conference,  Howard  Uni¬ 

versity,  Washington,  D.C. 


Seminars/Workshops/Clinics 


DECEMBER 

1-3 — Managing  People  in  the  Circulation  Department,  spon¬ 
sored  by  ANPA/ICMA/NPRA,  Dunfey  Hotel,  Dallas,  Tex. 

1-3— National  Conference  of  Editorial  Writers  seminar, 

“War  and  Peace:  Arming,  Disarming  and  Public  Ferment",  in  co¬ 
operation  with  College  of  Journalism,  University  of  Maryland, 
Adult  Education  Center,  College  Park,  Md. 

3-5— 10th  annual  Atlanta  Seminar  in  Photojournalism,  spon¬ 
sored  by  Atlanta  Press  Photographers  Association,  Riviera  Ho¬ 
tel,  Atlanta,  Georgia. 

5-8 — Southern  Newspaper  Publishers  Association  Founda¬ 
tion  seminar  “Newsroom  Management",  Atlanta,  Ga. 

5-15 — American  Press  Institute  seminar  “Managing  Editors 
and  News  Editors",  (for  papers  over  50,000  circulation),  Reston, 
Va. 

9-10 — Southern  Circulation  Managers  Association  In  the  Law 
Clinic,  Bay  Harbor  Inn,  Tampa,  Fla. 

14-16— Conferences  for  Journalists,  “Economic  Outlook" 
sponsored  by  Washington  Journalism  Center,  Watergate  Hotel, 
Washington,  D.C. 

JANUARY 

9-14 — American  Press  Institute,  "Editing  the  Weekly  Newspa¬ 
per,"  Reston,  Va. 

9-14 — American  Press  Institute,  "Improving  Newspaper  Con¬ 

tent,”  Reston,  Va. 

16-21 — American  Press  Institute,  "Marketing  the  Daily  News¬ 

paper,"  Reston,  Va. 

16-26 — ^American  Press  Institute,  “Executive  Editors  and 
Managing  Editors,"  Reston,  Va. 


13-23 — American  Press  Institute,  "Circulation  Managers," 

Reston,  Va. 
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fRANKLY,  I’M  JUST  A  BIT  WORWtD 
ABOUT  THIS  NEW  GUY 
HIRED  TO  RE  DESlGMy 
THE  PAPER-  ^ 
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Goss;  The  1950  fpm  offset 

Market-Driven  answer  to  high-volume 

Technology  productivity 


The  Goss  Enterprise  Press 


For  printing  advertising  inserts, 
supplements,  Sunday  magazines, 
catalogs,  directories  and  other 
long-run  commercial  work,  the 
highly  versatile  Goss  Enterprise™ 
press  is  designed  to  deliver 
quality  products  at  high  speeds. 

Product  versatility. 

The  typical  Enterprise  press 
can  handle  up  to  three  webs  for 
products  ranging  from  eight  to 
96  pages.  It  will  accommodate 
web  widths  from  40"  to  60" 

(1016  mm  to  1524  mm). 

Available  cutoffs  range  from 
^8V2"  to  24^3/16''  (470  mm  to 
630  mm). 

The  heavy-duty  5:4  jaw- 
style  Enterprise  folder  provides 
half-fold,  tabloid  and  square-tab 
products,  and  handles  ribbon 
widths  as  narrow  as  10"  (254 
mm).  The  flexible  angle  bar 
package  permits  a  large  variety 
of  web  positions,  with  walk-in 
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accessibility  for  fast  webbing 
and  product  changeover. 

Productivity. 

Computerized  master 
consoles,  a  specially  designed 
Color  Control  System  with  digital 
readout  and  centralized  remote 
control  will  further  boost 
productivity.  An  automatic 
sequential  startup  system  helps 
to  keep  waste  to  a  minimum.  And 
the  operating  environment  is 
enhanced  by  the  designed-in 
noise  abatement  provisions. 


For  more  information, 
write  for  the  Goss  Enterprise 
brochure  or  contact  your  Goss 
representative.  Goss  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100 
South  Central  Avenue,  Chicago, 
Illinois  60650.  312/656-8600. 
Telex  253478. 


Rockwell  International 


...where  science  gets  down  to  business 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

Rob«ft  U.  Brown.  RrooMont  and  Edttor  Jamaa  Wright  Brown 

Fardinand  C.  Taut>nar,  Pubilahar  Publlahar,  Chairman  ol  tha  Board,  1912*1959 


WhaVs  in  a  name? 

We  are  glad  that  the  delegates  to  its  convention  in  Mil¬ 
waukee  recently  defeated  a  move  to  delete  the  Greek  words — 
Sigma  Delta  Chi — from  the  name  of  the  nation’s  oldest  and 
largest  media  association.  A  movement  to  do  so  has  been  in 
progress  for  some  time.  The  first  change  was  made  several 
years  ago  by  adopting  the  longer,  more  descriptive,  title:  The 
Society  of  Professional  Journalists/Sigma  Delta  Chi.  So  con¬ 
fident  of  success  were  those  who  sought  the  change  that  the 
three  Greek  words  have  been  dropped  from  some  of  the  Socie¬ 
ty’s  stationery. 

Those  who  believe  a  heritage  of  73  years  should  not  be 
destroyed  prevailed  at  the  convention  and  tradition  was 
upheld' when  the  by-law  change  was  defeated  by  a  small 
majority.  The  vote  was  supported,  however,  by  approval  of  a 
resolution  urging  a  five-year  moratorium  on  changing  the 
name.  The  controversy  may  resume  after  that  period.  We 
hope  it  will  be  remembered  then,  as  it  has  been  now,  that 
elimination  of  the  Greek  name  would  make  every  member¬ 
ship  emblem  (the  Greek  key)  obsolete  as  it  would  the  entire 
ritual  of  induction  which  has  not  been  secret  for  many  years. 

If  present  members  would  spend  as  much  time  instilling 
pride  of  membership  and  association  with  fellow  journalists 
through  Sigma  Delta  Chi  there  would  be  no  move  to  erase  the 
past.  There  have  been  no  efforts  to  change  the  names  of  Phi 
Beta  Kappa;  or  the  science  fraternity.  Sigma  Xi;  or  Tau  Beta 
Pi  in  engineering;  or  the  medical  fraternity.  Alpha  Omega 
Alpha. 

Understanding  each  other 

A  few  months  ago,  under  the  auspices  of  the  New  England 
Society  of  Newspaper  Editors,  12  U.S.  editors  met  with  10 
from  the  Soviet  Union  for  a  week’s  conference.  It  was  a  hands- 
on,  people  to  people  discussion  that  didn’t  really  solve  any 
problems  or  change  any  conceptions  participants  may  have 
had  about  each  other. 

It  was  discovered  that  none  of  the  American  editors  spoke 
Russian  whereas  seven  of  the  10  Russians  spoke  English. 
Seven  of  the  Soviets  had  visited  the  U.S.  previously  while 
only  two  of  the  Americans  had  been  to  Russia. 

It  is  probably  too  much  to  ask  that  cost-conscious  publish¬ 
ers  will  dispatch  their  editors  to  learn  about  the  rest  of  the 
world  first-hand,  but  how  else  are  they  going  to  do  so?  As  for 
the  free  world  and  most  of  the  countries  in  the  Third  World, 
we  suggest  membership  in  international  groups  such  as  the 
Inter  American  Press  Association  and  the  International 
Press  Institute.  Also,  why  not  publisher-sponsored  sabbatic¬ 
als  for  editors  to  other  far  away  but  important  places? 

Or,  must  we  conclude,  that  U.S.  publishers — at  least,  those 
who  hold  the  purse-strings — don’t  care  whether  their  editors 
or  their  readers  learn  anything  about  those  far  away  places. 


Charter  Member 

Audit  Bureau 
y/An/jA  of  Circulations 

Member  American 

AN  PA 

Newspaper 

Publishers  Association 

1  6  mo.  avg.  circulation  Jur>a  30. 1902—29.676 

The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged:  The  Journalist 
established  March  22. 1884:  Newspaperdom  established 
March.  1892.  the  Fourth  Estate.  March  1. 1894;  Editor  & 
Publisher.  June  29. 1901 ,  Advertising.  January  22. 1925 

Managing  Editor 
Jerome  H.  Walker,  Jr 
Associate  Editors 
John  P.  Consoli,  Bill  Gloede, 

Andrew  Radolf,  Lenora  Williamson 
Midwest  Editor 
Celeste  Huenergard 
Washington,  D.C.  Editor 
Denise  Kalette 
West  Coast  Correspondent 
M.  L.  Stein 
Promotion  Manager 
Terilyn  McGovern-Mazza 
Advertising  Manager 
Donald  L.  Parvin 
Sales  Representatives 
John  S.  Long,  Robert  J.  Mathes, 
Charles  E.A.  Muldaur,  Durland  Stewart 
Erich  P.  Sturn 

Advertising  Production  Manager 

Louise  A.  Villani 

Classified  Advertising  Manager 
Pamela  J.  Barns 
Circulation  Manager 
Wilfred  E.  Richards 
Photocomposition  Manager 
Katherine  H.  Barns 
Librarian 
Juanita  Hatcher 


OFFICES 

General:  575  Lexington  Ave,  New  York,  N.Y. 
10022.  Phone  (212)  752-7050.  TELEX  12 
5102. 

Chicago:  Time  Life  Bldg.,  Suite  2720,  303  East 
Ohio  Street  60611.  Phone  (312)  645-0123. 
Celeste  Huenergard,  Editor.  John  S.  Long, 
ad  sales. 

Long  Beach:  247  Roycroft  Ave.,  Long  Beach, 
Calif.  90803.  (213)  439-0829.  M.  L.  Stein,  cor¬ 
respondent. 

Los  Angeles:  3450  Wilshire  Boulevard,  Suite 
407,  90010.  Phone  (213)  382-6346.  William 
Marshall — Scott,  Marshall,  Sands  &  McGin- 
ley,  ad  representatives. 

San  Francisco:  433  California  St,  Suite  505, 
94104.  Phone  (415)  421-7950.  Peter  Scott, 
Richard  Sands— Scott,  Marshall,  Sands  & 
McGinley,  ad  representatives. 

Washington:  1295  National  Press  Building, 
Washington,  D.C.  20045.  Phone  (202)  628- 
8365.  Denise  Kalette,  Editor. 

Toronto:  148  King  Rd.  E.,  King,  Ontario  LOG  1K0. 
Phone  (416)  833-6200.  Donald  Fenn,  Fenn 
Co.,  Inc.,  ad  representatives. 
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Microfilmed  copies  of  Editor  &  Publisher  are  available 
from:  University  Microfilms  International.  300  North 
Zeeb  Road.  Ann  Arbor.  Ml  48106.  London:  18  Bedford 
Row.  London,  WC1R4EJ.  England.  Copies  of  E&P  are 
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&  Howell.  Old  Mansfield  Rd.,  Wooster,  Ohio  44691 
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Letters 


MISSED  THE  POINT 

I  am  writing  in  response  to  the  “4th 
Estate”  editorial  cartoon  showing  news¬ 
papers  giving  the  one-two  punch  to  the 
CompuServe  Electronic  News  Test 
(E&P,  Oct.  23). 

Your  editors  have  obviously  missed 
the  point.  As  stated  in  your  own  story, 
“Electronic  newspaper  found 
unprofitable”  (E&P,  Aug.  28)  in  a  quote 
from  CompuServe  official  George  Minot, 
the  experiment  was  never  designed  to 
assess  the  marketability  of  videotex 
news.  In  addition,  I  might  add  that  had 
the  Associated  Press  and  1 1  of  its  member 
newspapers  considered  CompuServe  a 
threat  to  the  traditional  printed  news¬ 
paper,  it  seems  obvious  that  they  would 
never  have  wanted  to  participate  in  the 
project. 

CompuServe’s  videotex  service  has 
never  viewed  itself  as  a  competitor  to 
newspapers.  Nor  did  any  of  the  test  par¬ 
ticipants  view  it  as  a  battle  to  see  who 
would  win,  evidenced  by  the  quotes  from 
participating  newspapers  included  in 
your  Aug.  28  story. 

Richard  Baker 

(Baker  is  editorial  director,  Com¬ 
puServe  Information  Service.) 

MISREPRESENTED 

In  attempting  to  show  how  some  Iowa 
editors  strongly  disagree  with  the  “new 
look”  of  the  Quad-City  Times  under  con¬ 
sultant  Stuart  H.  Schwartz,  (Nov.  6), 
E&P  misrepresented  statements  I  had 
made  in  a  column  on  the  subject. 

An  interview  with  some  of  the  editors 
who  are  muttering  about  Schwartz  and 
the  newspaper — a  group  of  which  I  am 
not  a  part — would  have  been  more  appro¬ 
priate  than  embellishing  my  comments. 

The  article  states  I  was  “writhing” 
from  comments  by  the  judge  who 
selected  the  Q-C  Times  the  state’s  gener¬ 
al  excellence  award  winner.  1  reported 
the  judge’s  remarks,  without  editorial 
comment,  to  back  up  what  Schwartz  says 
about  the  need  for  newspapers  to  better 
relate  to  their  readers. 

The  article  further  suggests  I  “lam¬ 
basted”  the  newspaper  for  jeopardizing 
credibility.  However,  my  column  stated: 
“Others — including  some  of  the  editors 
at  (Schwartz’s)  session — felt  such  han¬ 
dling  could  place  the  newspaper’s 
credibility  in  jeopardy.” 

If  that — plus  the  statement  that  I’d 
rather  hear  suggestions  for  improvement 
from  my  readers  than  Schwartz — is 
“lambasting,”  then  I  stand  corrected. 

The  fact  is  the  Quad-City  Times  is  an 
interesting  newspaper  an  we  all  can  learn 
some  lessons  from  its  changes. 

Brian  Ccx)per 

(Cooper  is  editor,  Ottumwa  (Iowa) 
Courier.) 


TONE  DOWN 

Reg^ding  your  article  on  the  Quad- 
City  Times,  Mr.  Hayes  does  not  speak  for 
all  his  readers.  I’ve  been  reading  the 
morning  Times  for  20  years  and  find  its 
new  direction  discomforting. 

Quad-Citians  do  not  move  their  lips 
when  they  read.  It’s  unnecessary  to 
arouse  and  stab  us  with  sensational  treat¬ 
ment  of  what  is  plain  news.  The  Times 
employs  some  superb  feature  writers.  It 
should  tone  down  the  hype  and  reserve  it 
for  feature  content,  but  let  readers  make 
up  their  own  minds  about  news. 

At  7  a.m..  I’d  rather  be  bored  than 
gored. 

Ralph  E.  Reynolds 


GENTLEMEN 

Your  recent  lead  paragraph  concerning 
the  reduction  of  the  list  price  of  newsprint 
mentioned  it  was  “the  first  time  in  recent 
memory.” 

Entering  the  publishing  field  in  1958, 1 
am  still  a  relatively  newcomer,  but  surely 
this  is  too  long  a  period  to  be  “recent.”  I 
don’t  remember  such  reductions  since  I 
entered  the  field. 

And  I  was  pleased  that  this  statesman¬ 
like  approach  to  the  pressures  of  a  very 
soft  market  originated  with  a  Southern 
mill.  The  term,  “gentlemen,”  may  be  so 
over  used  as  to  lose  its  original  signifi¬ 
cance;  nevertheless  the  people  of 
Kimberly  Clark  are  “gentlemen”  and  are 
of  the  best  of  the  breed. 

Being  aware  of  the  many  alternatives 
Kimberly  Clark  may  have  used  to  attempt 
to  solve  the  problems,  it  was  extremely 
enheartening  to  find  they  had  selected  the 
only  path  was  equally  fair  to  the  entire 
publishing  industry,  not  just  certain  seg¬ 
ments  of  it. 

Whether  this  is  the  first  step  in  two  tier 
pricing  between  domestic  and  Canadian 
mills  is  yet  to  be  seen.  But,  the  Canadians 
have  obviously  originated  two  tier  pricing 
recently — list  price  and  best  individually 
negotiated  discount.  Kimberly’s  lead 
with  other  U.S.  manufacturers  following 
has  placed  things  domestically  where 


they  should  be:  clear,  fair,  and  above 
board. 

At  the  same  time,  certain  domestic 
efficiencies  and  inflationary  differences 
are  reflected  in  the  difference  in  pricing 
between  domestic  mills  and  Canadian 
manufacturers. 

I  hope  the  publishing  industry  salutes 
the  decision  of  the  domestic  mills  with 
support,  not  just  words.  The  decision  cer¬ 
tainly  merits  it. 

Jerry  Crane 

(Crane  is  president,  News/Sun  Publi¬ 
cations,  Decature,  Ga.) 

TWO  ERRORS 

The  November  6  issue  of  Editor  & 
Publisher  (p^e  22)  contained  a  brief 
article  concerning  the  observance  of  our 
sesquicentennial  edition.  Although  we 
don’t  know  from  whom  you  received 
your  information,  we  are  grateful  for  the 
coverage.  There  were  errors  of  the  sub¬ 
stantive  nature,  however. 

The  first  sentence  of  your  second  para¬ 
graph  was  “Many  of  the  items  featured  in 
the  edition  were  reprinted  verbatim  from 
the  paper.”  In  fact,  only  several  boxes 
were  “reprinted  verbatim.”  Almost  all  of 
the  editorial  material  in  the  edition  was 
the  result  of  intensive  research  and  the 
writing  and  editing  skill  of  out  staff.  To 
say  that  much  of  the  material  that 
appeared  was  “reprinted  verbatim”  does 
a  terrible  disservice  to  the  commtted  pro¬ 
fessionals  who  worked  on  the  project. 

One  other  error  to  which  I  would  like  to 
call  your  attention  is  that  which  refers  to 
David  C.  Hamblett  as  the  president  of  te 
Telegraph  Publishing  Company.  In  fact, 
the  president  of  the  Telegraph  Publishing 
Company  is  William  L.  McLean  III. 

Jon  L.  Breen 

(Breen  is  editor,  Nashua  (N.H.)  Tele¬ 
graph.) 

Short  take 


“Wash  Face  Thrice  Daily  To  Aid 
Acne.” — Daily  Oklahoman  (Okla.  City) 


Russell  James  Flora  Tom  Anthony  William 

Baker  Reston  Lewis  Wicker  Lewis  Sahre 

These  columnists  are  an  integral  part  of 
THE  NEW  YORK  TIMES  NEWS  SERVICE 

whether  you  choose  the  Full  Wire,  Pony  Wire,  Five-Day-a-Week  Mail 
Service  or  the  Weekend  Package.  The  News  Service’s  depth  and 


scope  represents  the  best  in  American  journalism. 

CbrJfetoMotkSimca 
NEWS  SERVICE 


EDITOR  &  PUBLISHER  for  November  27,  1982 


5 


KENNY  AMD  MARIANNE  ROGERS  CONGRATULATE 

Winners  The 
World  Hunger 
Media  Awards 
Presented 
The 

Nations  on 


November 
23, 1982. 


Best  Newspaper  Coverage: 

Anne  Crittenden  et  el.  New  York 
Times  $10,000. 

Charles  Anzalone,  Binghampton 
Sun  Bulletin  $5,000. 


Richard  Harley  Christian  Science 
Monitor  $5000. 


Best  Photojournalism: 

Kent  Kobersteen,  Minneapolis 
Tribune  $10,000 

Best  Magazine  Coverage 
Gary  Gunderson  and  Tom 
Peterson,  Seeds  $10,000 


Leigh  Wharton  and  Barbara 
Gordon,  Edge  of  Survival  $10,000 


Best  Television  Coverage: 

Gene  Reynolds,  “Hunger,”  Lou 

Grant  $10,000 

Bill  Elder,  WWL-TV,  “Haiti:  See 

How  They  Run”  $5000 

Scott  Ferguson  "New  Dust  Bowl 

Blues,”  WTBS  $5000 


Best  Book: 

Frances  Moore  Lapps,  Revised 
Edition  of  Diet  for  a  Small  Planet 
$5000 

Dr.  John  Robson,  Famine:  Its 
Causes,  Effects  and  Management 


THE  WORLD  HUNGER  MEDIA  AWARDS 
C/O  WORLD  HUNGER  YEAR 
380  BROADWAY 
NEW  YORK,  NEW  YORK  10013 


Photograph  by  Ken  Kobersteen,  Winner  of 
the  1982  World  Hunger  Media  Award  for 
Photojournalism 
©  1982  Minneapolis  Tribune 
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E&P 

Every  Saturday  since  1884 


Morris  group’s  bid  wins  Jax  daiiies 


In  what  is  probably  the  highest  price  ever 
paid  for  a  newspaper  acquisition,  Morris 
Communications  emerged  as  the  winning 
bidder  for  Florida  Publishing  Co.,  pub¬ 
lisher  of  Florida  Times-Union,  Jackson¬ 
ville  Journal,  and  St.  Augustine  Record. 

The  sale  also  includes  Crescent  City 
Courier,  a  weekly,  and  all  of  the  news¬ 
paper  plant  and  equipment.  The  Jackson¬ 
ville  plant  was  built  about  10  years  ago. 
The  papers  are  printed  letterpress,  using 
the  DiLitho  method.  Not  included  in  the 
sale  was  CSX’s  20%  interest  in  a  local 
cable  company. 

CSX  Corp.,  a  railroad  company  and 
Florida  Publishing’s  present  owner, 
didn’t  announce  a  purchase  price  but  said 
the  sale  should  result  in  a  gain  of  $2.50  to 
$3  per  common  share.  CSX,  which  is 
headquartered  in  Richmond,  Va.,  has 
about  41.5  million  common  shares  out¬ 
standing. 

From  those  figures,  and  assuming  a 
25%  capital  gains  tax  and  a  book  value  of 
Florida  Publishing  of  between  $50  million 
and  $60  million.  Wall  Street  newspaper 
stock  analysts  estimated  the  sale  price  as 
between  $180  million  and  $225  million. 
An  informed  source  told  E&P  that  Gan¬ 
nett  bid  $218  million. 

The  sale  is  for  all  cash  with  some  bank 
financing  involved,  Paul  Simon,  execu¬ 
tive  vicepresident  and  treasurer  of  Morris 


Communication,  told  E&P.  No  other 
owners  are  involved,  he  said.  CSX 
expects  to  close  the  deal  by  December  3 1 . 

The  previous  record  for  a  newspaper 
acquisition  was  $125  million  that  Capital 
Cities  Communications  paid  for  Kansas 
City  Star  and  Times  in  February,  1977. 

Florida  newspapers  are  commanding 
premium  prices.  The  New  York  Times 
Co.  is  said  to  have  paid  over  $80  million 
for  the  Sarasota  Herald-Tribune  which  it 
acquired  last  September. 

Since  Morris  Communications  is  pri¬ 
vately  held,  the  amount  of  information 
CSX  must  disclose  to  the  Federal  Com¬ 
munications  Commission  about  the  sale 
is  limited. 

Morris  Communications  won  out  in  the 
bidding  over  three  other  finalists:  Gan¬ 
nett  Co.,  Capital  Cities  Communications, 
and  Cox  Enterprises. 

About  20  companies  expressed  an 
interest  in  purchasing  the  Florida  papers, 
from  which  the  four  finalists  were 
selected.  The  company  was  put  up  for 
sale  on  August  16. 

CSX  asked  the  other  finalists  not  to 
reveal  how  much  they  bid  for  Florida 
Publishing. 

With  headquarters  in  Augusta,  Geor¬ 
gia,  Morris  publishes  Augusta  Chronicle 
and  Herald,  Athens  Banner-Herald  and 
Daily  News,  Savannah  Morning  News, 


and  Evening  Press. 

Morris’  other  newspapers  include 
Amarillo  Daily  News  and  Globe-Times, 
and  Lubbock  Avalanche-Journal  in 
Texas,  and  Juneau  Empire  in  Alaska.  The 
company  also  publishes  weekly  news¬ 
papers  in  Georgia,  South  Carolina,  and 
Florida,  and  a  bi-monthly  in  Texas.  His 
brother,  Charles  H.  Morris,  is  president 
of  Morris  Newspaper  Corp.  This  com¬ 
pany  has  no  affiliation  with  Morris  Com¬ 
munications.  Litigation  among  family 
members  over  the  estate  of  William  Mor¬ 
ris  Jr.,  the  father,  was  settled  in  1970. 

When  the  sale  was  announced  on 
November  18,  W.S.  Morris  III,  chairman 
of  Morris  Communications,  issued  a 
statement  that  he  planned  “no  staff 
changes’’  and  that  the  evening  Jackson¬ 
ville  Journal  with  44,000  daily  circulation 
will  not  be  merged  with  the  morning 
Times-Union  which  sells  159,000  daily 
and  207,000  on  Sunday. 

“The  Jacksonville  Journal  will  remain 
operating,”  Morris  said,  “despite  rumors 
that  closing  the  P.M.  paper  would  be  one 
way  to  cut  expenses  and  increase  return 
on  investment.” 

Morris  also  stated  that  “no  local  (Jack¬ 
sonville)  investors”  were  involved  in  the 
sale. 

The  Florida  Publising  Co.  in  1981 
(Continued  on  page  8) 


Richest  prizes  in  journaiism  awarded  for  poverty  news 


The  1st  Annual  World  Hunger  Media 
Awards,  totalling  $80,000  in  cash  prizes, 
were  presented  (November  23)  in  New 
York  at  the  United  Nations. 

Anne  Crittenden,  reporter  in  New 
York  Times’  Washington,  D.C.  bureau, 
won  first  prize  and  $10,000  in  cash  in  the 
category  of  Best  Newspaper  Coverage. 
Crittenden,  who  is  on  maternity  leave, 
could  not  be  reached  for  comment.  A 
reporter  in  the  Times’  bureau  said  Crit¬ 
tenden  had  several  stories  published 
dealing  with  world  hunger. 

Charles  Anzalone,  Binghamton  (N.Y.) 
Sun  Bulletin,  and  Richard  Harley,  Chris¬ 
tian  Science  Monitor,  each  received 
$5,000  for  their  entries.  Anzalone  now 
reports  for  the  Buffalo  Evening  News. 

For  best  photojournalism,  Kent 
Kobersteen,  photographer,  Minneapolis 
Tribune,  won  $10,000  top  prize. 

Cash  prizes  of  $10,000  were  presented 
to  Gary  Gunderson,  and  Tom  Peterson, 
Seeds  magazine  for  best  magazine  cover¬ 


age.  For  best  film,  Leigh  Wharton  and 
Barbara  Gordon  received  $10,000.  Gene 
Reynolds,  producer,  Lou  Grant  Show, 
won  top  prize  of  $10,000  for  best  tv  cover¬ 
age.  Bill  Elder,  WWL-tv  and  Scott  Fergu¬ 
son,  WTBS,  each  won  $5,000  for  tv 
coverage. 

Best  book  prize  of  $5,000  went  to 
Frances  Moore  Lappe  and  Dr.  John  Rob¬ 
son,  and  a  special  achievement  award  of 
$20,000  was  presented  posthumously  to 
Harry  Chapin  and  will  be  used  to  fund 
two  fellowships  to  the  U.S.  Congress. 

The  Rogers’  have  committed  to  fund 
the  World  Hunger  Media  Awards  for  the 
next  10  years  with  awards  totalling 
$100,000  each  year  plus  the  cost  of 
administering  the  process.  This  brings  the 
total  expenditure  in  excess  of  their  initial 
$1,000,000  commitment. 

The  awards  program  was  established  in 
March  1982  by  Country- Western  singer 
and  movie  star,  Kenny  Rogers  and  his 
wife,  Marianne,  to  honor  those  members 
of  the  media  who  have  made  the  most 


significant  contribution  in  bringing  public 
attention  to  the  issue  of  world  hunger. 
Funding  for  the  awards  and  their 
administration  is  provided  in  its  entirety 
by  the  Rogers’,  and  will  be  an  anhual 
event. 

According  to  Editor  &  Publisher  s 
annual  1982  Directory  of  Journalism 
Awards  and  Fellowships,  the  World  Hun¬ 
ger  Awards  are  the  richest  prizes  in  jour¬ 
nalism. 

Work  appearing  in  the  U.S.  between 
July  1,  1981  and  June  30,  1982  was  elig¬ 
ible. 

A  panel  of  five  judges  selected  the 
winning  entries.  The  judges  were  Patricia 
Carbine,  publisher,  Ms.  magazine;  James 
B.  Chapin,  chair  of  World  Hunger  Year, 
founded  by  the  late  performer,  Harry 
Chapin,  which  administers  the  awards 
program;  Roy  Fisher,  dean  of  School  of 
Journalism  at  University  of  Missouri;  and 
Tarzie  Vittachi,  deputy  director  of 
UNICEF. 
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Newspapers  protest  AP 
rate  assessment  hike 


By  John  Consoli 

The  9.5%  special  assessment  increase 
Associated  Press  plans  to  charge  in  1983 
is  meeting  some  opposition  among  the 
wire  service’s  newspaper  members. 

Executives  from  the  New  Haven 
(Conn.)  Journal-Courier  and  Register 
and  others  representing  Knight  Ridder 
Newspapers  recently  visited  AP 
headquarters  in  New  York  to  discuss  the 
rate  hikes  with  wire  service  officials. 

Lionel  Jackson,  Jr.,  president  and  pub¬ 
lisher  of  the  New  Haven  dailies,  came 
away  from  the  meeting  soured  by  the  atti¬ 
tude  of  AP  executives. 

Jackson  said  he  will  consult  with  the 
newspapers’  attorneys  and  may  submit  a 
letter  of  intent  to  cancel  the  wire  service. 

“They  didn’t  seem  to  want  to 
empathize  with  our  point  of  view  at  all,” 
Jackson  told  E&P.  “They  wanted  to  jus¬ 
tify  the  increase  from  their  point  of  view 
and  didn’t  seem  to  want  to  listen  to  our 
position — that  the  increase  was  too  high 
to  pass  along  at  this  time.” 

Jackson  said  if  new  equipment  has  to 
be  purchased  by  the  wire  service,  this  is 
the  wrong  year  to  do  it. 

He  said  because  of  the  economy,  many 
newspapers  have  had  to  do  without  and 
AP  should  do  the  same.  “If  they  did  not 
plan  properly  in  the  past,  the  newspapers 
should  not  have  to  pay  the  penalty.” 

Jackson  said  such  an  increase  at  this 
time  should  only  be  required  of  the 
membership  if  there  was  a  possibility  that 
the  wire  service  would  go  out  of  business 
if  it  did  not  get  the  additional  funds. 

The  Connecticut  publisher  said  AP  is 
not  going  to  benefit  from  the  full  9.5% 
increase  because  many  members  will 
either  drop  the  service  entirely  or  cut 
back  on  portions  of  the  service  bought 
(stock  tables,  features,  etc.) 

“It  will  be  similar  to  when  a  newspaper 
increases  its  ad  rates,”  Jackson  said. 
“Many  advertisers  cut  back  on  the 
amount  of  linage  they  run,  so  the  news¬ 
paper  doesn’t  benefit  by  the  full  amount 
of  the  increase.” 

Phil  Kane,  assistant  controller  of 
Knight  Ridder  Newspapers,  and  Robert 
Ingle,  executive  editor  of  the  Knight  Rid- 
der-owned  San  Jose  (Calif.)  Mercury- 
News,  recently  visited  AP  headquarters 
and  put  together  a  survey  of  AP’s  rate 
structure. 

According  to  Don  Becker,  publisher  of 
Knight  Ridder-owned  Detroit  Free  Press, 
the  survey  showed  that  “AP  newspaper 
members  have  been  subsidizing  AP 
broadcast  members”  over  the  years. 

Becker  said  if  AP  wants  to  increase  its 
funds  for  capital  expenditures,  the 
increase  should  come  from  the  AP  broad¬ 


cast  members  who  have  “not  been  paying 
their  fair  share.” 

“I  know  some  AP  executives  may  say  I 
am  being  prejudiced  because  I  used  to 
work  for  UPI,”  said  Becker.  “But  I  am 
not  a  UPI  loyalist.” 

Becker  said  Knight  Ridder  officials  are 
concerned  about  the  entire  AP  rate  struc¬ 
ture — not  only  the  special  assessment, 
but  also  the  proposal  to  modify  the  way  in 
which  rates  are  assessed. 

Becker  said  the  9.5%  special  assess¬ 
ment  is  “quite  a  bit  in  excess  of  the 
inflation  rate,”  which  he  said  is  under  5% 
in  Detroit.  He  said  the  Free  Press  earlier 
this  year  sent  in  its  notification  of 
cancellation. 

“We  think  the  whole  AP  rate  structure 
needs  to  be  examined,”  Becker  said. 
“Newspapers  for  years  have  been  sub¬ 
sidizing  rates  for  broadcasters.  The  sur¬ 
vey  by  Ingle  and  Kane  shows  that  the 
rates  charged  to  broadcasters  are  not 
equitable  to  those  charged  to  newspap¬ 
ers.” 

Becker  said  it  has  been  AP’s  attempt 
over  the  years  to  effectively  compete 
with  UPI  in  the  broadcast  area  that  has 
led  to  this  difference  in  rates  between 
newspaper  and  broadcast  members. 

“AP  has  charged  reduced  rates  to 
broadcasters  so  it  could  compete  with 
UPI,”  he  said.  “There  has  been  a  rate 
war  in  the  broadcast  area,  but  not  in  the 
newspaper  area.  Broadcasters  have 
benefitted.” 

Becker  said  the  broadcast  members  of 
AP  should  be  required  to  pay  more  the  the 
special  assessment  than  newspapers. 

Blames  the  board 

“I  get  the  feeling  that  all  too  often,  a  lot 
of  people  on  the  AP  board  of  directors  are 
really  too  distant  from  the  wire  service 
business  to  ask  (AP  officials)  some  of  the 
tough  questions  that  need  to  be  asked,” 
Becker  said. 

“Becoming  an  AP  director  is  quite  an 
honor  and  somewhat  of  a  popularity  cont¬ 
est,”  he  said.  “I  believe  many  members 
of  the  AP  board  cannot  often  act  as  tough 
overseers  of  a  wire  service.” 

Becker  said  it  is  unfortunate  that  many 
AP  members  will  just  have  to  “swallow” 
the  increase  because  they  need  the  serv¬ 
ice. 

AP  board  chairman  Frank  Batten, 
chairman  and  chief  executive  officer. 
Landmark  Communications,  released  the 
results  of  a  study  he  conducted  on  his 
group’s  use  of  AP  material. 

Batten  measured  his  company’s  daily 
newspapers  in  Norfolk  and  Roanoke, 
Virginia  and  in  Greensboro,  North  Caro¬ 
lina,  for  two  days  in  October  and  found 
that  AP  provided  36%  of  those  newspap¬ 


ers’  news  and  feature  content. 

Batten  said,  however,  that  AP  service 
was  a  good  buy  since  total  AP  charges 
were  only  6.3%  of  those  newspapers’ 
editorial  budgets  for  the  year. 

“I  believe  the  AP  is  still  one  of  the  best 
bargains  in  the  newspaper  business,” 
said  Batten. 


In  attempting  to  justify  the  recent 
assessment.  Batten  said,  “This  year,  AP 
is  replacing  a  1 3-year  old,  first  generation 
front-end  system  in  New  York  with  an 
ATEX  system.  We  did  it  in  the  nick  of 
time.  We  put  parts  of  this  system  online 
overnight  last  summer,  when  the  old  sys¬ 
tem  simply  died. 

“You  know  what  this  technology  can 
mean  for  your  readers,  in  your  own  news¬ 
rooms  and  at  AP:  faster  news  reports, 
better  picture  quality,  more  varied  news 
reports,  more  accuracy.” 

Batten  said  AP  is  saving  $3.4  million  a 
year  by  using  its  own  satellite  transmis¬ 
sion  system  as  opposed  to  AT&T’s.  To 
date,  he  said,  700  satellite  dishes  have 
been  installed  at  member  newspapers.  He 
said  an  efficient  system  will  need  as  many 
as  1,400  to  1,500. 

He  said  while  AP  had  only  2,652  em¬ 
ployees  in  1981,  as  compared  to  3,231  in 
1969,  the  wire  service’s  bank  debt  will 
reach  $13.1  million  by  the  end  of  this 
year.  Batten  said  in  1 98 1 ,  AP’s  equity  was 
$11.6  million  and  its  bank  debt  was  $12.3 
million. 


Top  bid 


^  (Continued  from  page  7) 

generated  $55  million  in  revenues  and  had 
an  operating  profit  of  around  $8  million, 
t  Robert  P.  Clark,  editor  of  the  Jackson¬ 
ville  papers,  told  employees  when  the 
sale  was  announced  that  Morris  “wants. 
I’m  sure,  to  make  these  papers  the  flag¬ 
ship  papers  of  his  company.” 

The  Jacksonville  SMSA,  with  a  pop- 
*  ulation  of  around  800,000,  ranks  54th  in 
’  total  retail  sales  which  exceeded  $3.8  bil- 

’  lion  in  1981. 

1 

Lehman  Brothers  Kuhn  Loeb,  Inc., 

^  was  the  broker  for  the  sale  of  Florida 
'  Publishing  and  evaluated  the  financial 
.  capabilities  of  the  firms  bidding  for  the 
company. 

,  CSX  said  they  wanted  to  sell  the  news- 
,  paper  in  order  to  concentrate  on  railroad 
e  and  energy  businesses.  The  company  has 
s  been  criticized  over  the  years  for  using 
the  Jacksonville  dailies  to  further  their 
/  railroad  interests.  A  few  years  ago,  the 
,  papers  appointed  J.J.  Daniel  as  publisher 
I-  and  hired  Bob  Clark,  who  was  executive 
d  editor  of  the  Courier-Journal  and  Louis- 
>-  ville  Times,  as  editor. 
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News  service  questions 
News  Councii’s  practices 


By  Denise  Kalette 

Network  News,  Inc.  of  Washington 
has  accused  the  National  News  Council 
of  passing  on  to  Network’s  clients  false 
allegations  made  by  Dow  Chemical  about 
stories  it  distributed. 

Michael  Mooney,  editor  of  Network 
News,  made  the  accusation  in  a  Novem¬ 
ber  12  letter  to  Richard  P.  Cunningham, 
the  News  Council’s  associate  director. 

In  the  letter,  Mooney  said  he  “declines 
to  have  the  National  News  Council  re¬ 
view  the  allegations  of  Dow  Chemical 
USA  about  our  series  of  stories  on  ‘Agent 
White’.’’ 

The  stories,  by  freelance  writer  Keith 
Schneider,  involved  the  use  of  an  agricul¬ 
ture  chemical  in  Cherokee  County,  North 
Carolina,  and  figures  about  the  cancer 
death  rate  in  the  region.  They  were  trans¬ 
mitted  by  Network  News  on  April  12, 
May  1 1  and  June  2. 

Cunningham  said  he  had  not  yet 
received  the  letter  when  he  was  contacted 
by  E&P,  which  received  a  copy  of  it  and  a 
42-page  response  by  Network  News  to 
Dow  allegations  about  the  Agent  White 
story. 

Cunningham  said  he  has  been  waiting 
since  August  for  a  response  from  Mooney 
to  the  Dow  complaint.  The  News  Council 
was  originally  in  September,  then  post¬ 
poned  its  discussion  until  December  2-3 
session  because  it  had  not  received  a  for¬ 
mal  response  from  Mooney,  although  he 
and  Cunningham  have  corresponded  and 
spoken  by  phone.  The  discussion  may  be 
postponed  again,  Cunningham  said. 

In  the  November  12  letter,  Mooney 
said  his  organization  stands  begind  the 
Agent  White  stories,  which  were  carried 
in  the  Chicago  Tribune,  the  St.  Louis 
Post-Dispatch,  the  Spokane  Spokesman- 
Review,  the  Baltimore  Sun  and  other  pa¬ 
pers. 

Mooney  said  the  News  Council  lacks 
jurisdiction  to  judge  evidence  relating  to 
complicated  news  stories,  and  lacks 
“even  the  elementary  sovereignties  of 
law.’’ 

Mooney  said  the  Council  “presumes  to 
hear  some  evidence,  but  not  all,  of 
events,  while  the  same  issues  are  being 
argued  in  the  Congress,  the 
administrative  agencies  and  the  Courts.” 
Traditionally,  he  said,  the  Council  has 
declined  to  consider  cases  in  which  litiga¬ 
tion  is  underway,  as  is  the  case  with  the 
chemical  “Tordon”  described  in  the 
“Agent  White”  articles. 

He  said  some  Dow  allegations  to  the 
Council  are  false,  and  “Unfortunately, 
the  National  News  Council  passed  along 
some  of  Dow’s  false  allegations  to  our 
client  newspapers,  without  first  checking 


whether  Dow’s  allegations  were,  in  fact, 
accurate.” 

“We  have  been  waiting  since  August 
for  one  of  two  things,  either  a  rebuttal 
from  Network  News  Inc.  to  Dow’s  com¬ 
plaint  that  a  particular  story  was 
inaccurate  and  unfair  or  a  letter  from 
Michael  Mooney,  editor  of  the  syndicate, 
explaining  why  he  thinks  the  News  Coun¬ 
cil  should  not  try  to  make  a  judgment  in 
this  case,”  said  Norman  E.  Issacs,  the 
retired  chairman  and  interim  president  of 
the  News  Council,  in  a  statement  pre¬ 
sented  to  Editor  &  Publisher. 

“The  Council  has  avoided  cases  where 
there  is  reason  to  believe  the  same  issues 
will  be  involved  in  a  lawsuit.  This  may  be 
one  of  those  cases,  but  we  have  not 
received  from  NNl  the  information  that 
would  enable  the  Council  to  make  that 
decision.” 

Noting  that  he  had  not  seen  Mooney’s 
letter,  he  said,  “It  sounds  more  like  a 
lawyer’s  construction  of  the  News  Coun¬ 
cil’s  role  than  an  editor’s. 

“Granted  that  Network  News  is  a  new 
entry  in  the  syndication  field,  it  surprises 
me,  nonetheless,  to  discover  a  news 
agency  challenging  the  News  Council’s 
function  because  it  does  not  have  the 
legal  powers  of  the  courts,  the  powers 
that  have  been  eschewed  by  the  Council 
since  the  day  of  its  birth.” 

Isaacs  said  the  Council  is  an  alternative 
form  of  settling  disputes,  “a  costless,  leg¬ 
al-free  form  that  relies  on  open,  informal, 
give-and-take  discussion.” 

Cunningham  acknowledged  that  he  had 
sent  four  “routine”  letters  to  newspapers 
which  carried  the  Agent  White  stories. 
There  were  copies  of  a  letter  to  the  Net¬ 
work  News  managing  editor,  informing 
him  of  Dow’s  complaint,  and  listing  four 
charges  about  the  accuracy  of  the  articles 
as  they  appeared  in  the  Chicago  Tribune, 
St.  Louis  Post-Dispatch,  Boston  Globe 
and  the  Baltimore  Sun. 

The  four  charges  were  “extracted” 
from  more  extensive  material  from  Dow, 
and  were  supplied  to  synthesize  the  com¬ 
plaint  and  eliminate  opinion,  Cunning¬ 
ham  said. 

He  informed  editors  that  he  was 
including  the  letter  for  their  information, 
not  to  solicit  a  response,  and  to  make 
clear  that  the  newspapers  were  not  the 
object  of  the  Dow  complaint.  In  the  case 
of  the  Sun,  however,  “We  asked  if  they’d 
reworked  the  story,  because  it  appeared 
to  be  different  from  the  other  stories.” 

None  of  the  newspapers,  including  the 
Sun,  responded  to  the  Council  letter,  he 
said. 

In  this  week’s  letter  to  Cunningham, 
Mooney  also  claimed  that  there  were  “re¬ 
cent  representations  by  Dow  spokesman 
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(to  editor-clients  of  Network  News)  that 
the  National  News  Council  has  already 
considered  the  case  and  discredited  our 
stories.” 

However,  Wendell  Mullison,  a  Dow 
herbicide  consultant  and  public  relations 
representative,  said  that  is  “absolutely 
not”  the  case.  “We  have  written  to  edi¬ 
tors  about  the  story,  of  course.  But  we’ve 
made  no  reference  about  an  action  of  the 
News  Council.”  Since  the  Council  has 
not  yet  taken  action,  he  said,  “It  would  be 
silly  for  us  to  do  so.” 

“We’d  have  no  basis  for  such  a  claim,” 
added  Terry  Witt,  manager  of  public  rela¬ 
tions  for  agriculture  products  at  Dow 
Chemical.  He  said  letters  to  editors  fol¬ 
lowed  publication  of  the  stories  and 
“made  no  mention  of  any  ruling  by  the 
National  News  Council.” 

Mooney  said  that  allegations  passed  on 
to  editors  have  “definetly,  specifically” 
hurt  his  livelihood. 

Network  News  is  little  more  than  a 
year  old.  It  operated  with  18  full  time 
staffers  and  uses  “over  100”  freelancers 
to  produce  a  budget  of  20-25  stories  a 
week  for  its  42  regular  clients  and  others, 
he  said. 

Mooney  claimed  that  in  at  least  one 
case,  “Instead  of  running  our  stories,  the 
newspaper  editors  assigned  the  story  to 
their  own  reporter,  who  in  effect  is  re- 
reporting  to  see  if  the  story  is  correct,” 
which  meant  the  loss  of  a  sale. 

Shaun  Higgins  was  assistant  managing 
editor  at  the  Spokane  (Wash.)  Spokes¬ 
man-Review  when  the  Network  News 
story  was  published.  He  is  now  marketing 
services  manager,  and  handles  corporate 
communications.  He  was  involved  with 
the  purchase  of  the  Agent  White  story, 
and  handled  correspondence  with  Dow 
following  its  publication. 

“I  thought,  if  there’s  any  basis  at  all  in 
the  thrust  of  the  article,  it’s  important  to 
raise  public  awareness  of  the  issue,”  he 
said. 

The  paper  did  a  local  sidebar  after  it 
was  learned  that  the  chemical  was  used  in 
the  Spokane  region.  The  Spokesman- 
Review’s  story  indicated  that  there  was 
“another  view”  about  the  chemical’s 
effects,  which  differed  somewhat  for  the 
Network  News  story,  but.  despite  that 
“we  thought  it  was  a  dynamite  story.” 
Higgins  said. 

“He  said  he  was  not  notified  by  the 
National  News  Council  of  Dow's  formal 
complains,  but  he  said  it  probably  would 
not  have  mattered  if  he  had  been. 

“My  impression  of  the  reaction  of  the 
Council  among  most  editors  is  that  they 
don’t  pay  a  lot  of  attention  to  it.” 

The  Council,  he  said,  “can  become  a 
very  convenient  tool  for  trying  to  embar¬ 
rass  a  news  organization  that  has  acted  in 
good  faith  in  trying  to  bring  an  issue  to  the 
public’s  attention.  It’s  used  as  a  weapon 
against  news  organizations,  many  of 
whom  have  limited  resources  and  are  try¬ 
ing  to  do  the  best  job  they  can.” 
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Sulzberger,  Paley  call  for  develops  new 
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Arthur  Ochs  Sulzberger,  chairman  of 
the  New  York  Times  Company,  and  Wil¬ 
liam  S.  Paley,  chairman  of  CBS,  last 
week  called  for  an  end  to  the  “fairness 
doctrine”  under  which  television  and 
radio  is  required  to  give  equal  time  to 
various  participants  in  a  political  cam¬ 
paign. 

Sulzberger  said  many  newspaper 
publishers  “are  putting  distance  between 
themselves  and  electronic  publishers 
when  it  comes  to  the  First  Amendment” 
because  of  a  fear  that  allying  themselves 
with  broadcasters  might  produce  an 
extension  of  equal  time-like  rules  to 
newspapers. 

Speaking  at  Columbia  University, 
where  he  received  the  Alexander  Hamil¬ 
ton  Medal  for  “distinguished  service  and 
accomplishment,”  Sulzberger  argued 
“the  other  side  of  the  coin.” 

He  said  “the  fairness  doctrine  is  itself 
unfair.” 

Urges  Congress 

Because  of  the  length  of  time  that  might 
be  needed  to  accomplish  the  complete 
elimination  of  these  restrictions,  Paley 
urged  Congress  to  take  the  first  step  now 
by  suspending  all  these  restrictions  for 
the  1984  Presidential  election  campaign. 

Paley  said  Congress  had  suspended  the 
equal  time  provision  for  the  1980  Presidential 
campaign,  thereby  enabling  the 
networks  to  produce  the  debates  between 
John  F.  Kennedy  and  Richard  M.  Nixon. 

“The  public  interest  was  served,”  Mr. 
Paley  declared,  “because  broadcast  jour¬ 
nalists  were  allowed  to  exercise  their 
news  judgments.  We  were  allowed  to 
make  choices.  Although  we  could  not 
have  scheduled  similar  debates  for  the  20 
or  more  fringe  candidates,  with  this  sus¬ 
pension  we  were  able  to  broadcast  the 
debates  that  the  public  did  want  and  need 
to  hear.” 

The  CBS  chairman  spoke  at  the  20th 
annual  award  dinner  of  the  Society  for  the 
Family  of  Man,  sponsored  by  the  Council 
of  Churches  of  the  City  of  New  York, 
after  receiving  the  Society’s  Gold  Medal¬ 
lion  for  “dedicated  leadership  in  sustain¬ 
ing  the  highest  principles  in  world  com¬ 
munications.” 

Government  regulation  of  the  broad¬ 
cast  media  in  this  country  makes  it 
difficult  for  the  United  States  to  set  an 
example  to  those  nations  where  freedom 
of  the  press  is  curtailed  or  threatened,  he 
said. 

“Throughout  the  world  today,”  Paley 
said,  “we  see  growing  limitations  upon 
human  liberty — and  those  limitations  al¬ 
ways  include  restrictions  upon  the  press. 
Clearly,  the  free  flow  of  ideas — and  the 


truth — are  dangerous  to  despots.  Yet 
even  our  own  freedom  is  fragile.  If  we  are 
to  lead  by  example,  we  need  to  recognize 
that  there  are  clouds  scattered  across  the 
domestic  horizon.  It  is  too  early  to  fore¬ 
cast  what  they  will  bring,  but  the  threat  to 
the  First  Amendment  remains  real  in 
America.” 

Paley  cited  the  fairness  doctrine  as  an 
example  of  such  a  threat.  “At  issue,”  he 
said,  “is  not  the  goal  of  fairness,  a  princi¬ 
ple  which  CBS  is  proud  to  have  adopted 
decades  ago  through  our  internal  stan¬ 
dards  of  fairness  and  balance.  At  issue  is 
the  threat  to  freedom  that  arises  from 
government’s  enforcement  of  what  it 
decides  fairness  to  be.  In  addition,  judged 
by  the  stated  purpose  of  increasing 
debate  on  controversial  issues,  program 
regulation  actually  has  been  counterpro¬ 
ductive.” 

Obsolete 

Sulzberger  said  the  proliferation  of 
radio  and  tv  outlets  has  made  the  fairness 
doctrine  obsolete. 

“Indeed  isn’t  it,  in  fact,  cheaper  and 
easier  for  the  common  citizen  to  open  a 
radio  station  than  it  is  to  start  a  news¬ 
paper?”  he  said. 

At  the  same  time,  Sulzberger  pointed 
out  that  the  difference  between  news¬ 
paper  publishing  and  broadcasting  has 
narrowed  as  newspapers  more  and  more 
have  gotten  into  cable  tv. 

“It  is  time  for  print  publishers  to  join 
with  their  electronic  brethren  to  close  this 
First  Amendment  gap,”  Sulzberger  said. 
“While  there  is  a  danger  in  such  action, 
there  might  well  be  a  greater  danger  in 
inaction.  The  line  between  print  and 
electronic  journalism  is  thin  at  best  and 
getting  thinner.  Any  oversight  of  free 
speech  is  not  the  role  of  government.” 

UPl  to  expand 
foreign  coverage 

United  Press  International  will  expand 
news  coverage  within  the  Europe,  Middle 
East  and  Africa  Division. 

UPI  President  William  J.  Small  said 
new  bureaus  will  be  established  early 
next  year  in  the  Persian  Gulf  area  and  at 
Amman,  Jordan. 

Announcing  the  expansion  of  UPI’s 
Middle  East  news  coverage  to  a  London 
meeting  of  UPl’s  Advisory  Board  for 
Europe,  the  Middle  East  and  Africa, 
Small  also  singled  out  France,  Britain  and 
other  key  nations  in  Europe  where  UPI 
coverage  would  be  strengthened. 


The  American  Newspaper  Publishers 
Association  is  offering  members  a  custo¬ 
mized  business  insurance  program  which 
is  underwritten  by  the  Chubb  Group  of 
Insurance  Companies. 

The  insurance  program,  called 
ANPASURE®,  is  available  to  association 
members  through  their  own  brokers  or  a 
broker  referred  by  the  service. 

Tom  Fichter,  ANPA  senior  vicepresi¬ 
dent,  said  the  Anpasure  program  “address¬ 
es  the  uniqueness  of  the  newspaper  busi¬ 
ness”  in  its  insurance  coverage. 

Fichter  said  ANPA  chose  Chubb  as  the 
underwriter  because  the  firm  “has  ad¬ 
justed  to  the  changes  in  the  newspaper 
business,”  including  recognizing  some  of 
the  reduced  risks  of  hazards  resulting 
from  the  switch  to  cold  type. 

Fichter  said  ANPA  consulted  risk  man¬ 
agers  from  200  newspapers  in  “putting 
the  package  together.” 

He  said  the  managers  from  that  “con¬ 
trol  group”  said  the  Anpasure  pack¬ 
age  would  result  in  a  “  17%  to  35%  reduc¬ 
tion  in  premiums”  at  their  newspapers. 

The  Anpasure  insurance  package  in¬ 
cludes  property  coverage  for  blackouts, 
water  damage,  employee  vandalism,  struc¬ 
tural  failure,  and  electronic  data  processing 
equipment. 

Anpasure’s  crime  insurance  covers 
kidnap/ransom  and  extortion  including 
the  services  of  a  security  consulting  firm, 
directors  and  officers  liability,  fiduciary 
liability,  and  employee  theft. 

Other  coverages  available  are  com¬ 
prehensive  general  liability  (excluding 
publisher’s  liability  which  is  available 
through  another  ANPA  program),  boiler 
and  machinery  coverage,  and  “umbrella 
coverage”  including  an  automatic  first 
dollar  defense  provision  to  reduce  out-of- 
pocket  costs. 

Anapasure  also  offers  a  variety  of 
workers  compensation  plans  and  com¬ 
mercial  automobile  insurance. 

The  insurance  plan  offers  newspapers  a 
variety  of  valuation  methods  which  they 
can  select  to  meet  their  particular  needs. 

ANPA  began  publicing  Anpasure 
with  a  brochure  mailed  to  its  members  in 
early  November.  A  cover  letter  signed  by 
William  Marcil,  ANPA  chairman  and 
published  of  Fargo  (N.D.)  Forum,  was 
included. 

“We  believe  cost  reductions  are  likely 
in  combination  with  coverage  quality 
potentials  for  Anpasure  participants,” 
Marcil  stated.  “Here  are  some  of  the  ad¬ 
vantages:  insurance  market  stability,  pre¬ 
mium  cost  control,  interest  free  premium 
payment  plan,  expert  risk  analysis,  loss 
control  assistance,  direct  and  local  claim 
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Mobil  Oil  president 
“meets  the  press” 


By  Celeste  Huenergard 

Brandishing  a  copy  of  the  Society  of 
Professional  Journalists’  code  of  ethics, 
William  P.  Tavoulareas  looked  out  at  his 
dinner  audience  and  declared,  “If  this 
code  of  ethics  had  been  followed,  there 
would  have  been  no  need  to  file  a  suit.” 

The  president  of  Mobil  Oil  Corp.  last 
July  won  a  $2.5  million  libel  judgment 
against  the  Washington  Post  which  re¬ 
ported  he  used  his  position  at  Mobil  to 
establish  his  son  in  business. 

Tavoulareas  warned  his  listeners 
attending  the  Society's  annual  meeting  in 
Milwaukee  last  week  that  the  public  will 
curb  freedom  of  the  press  if  it  concludes 
that  the  press  is  irresponsible  and  no  lon¬ 
ger  serving  the  public  interest. 

“If  the  press  doesn’t  develop  an  aware¬ 
ness  that  it  has  problems  with  the  public 
and  if  its  leadership  doesn’t  generate  the 
courage  to  speak  out  for  voluntary 
change,  the  public  will  impose  mandatory 
change,”  said  the  executive,  who  is  also 
writing  a  book  on  his  case. 

Tavoulareas  opened  his  speech  by 
recalling  that  Post  chairman  Katharine 
Graham  had  addressed  the  Society  last 
year  and  had  called  for  a  free  press 
“which  can  provide  an  unimpeded  flow 
of  accurate  and  reliable  information  to  the 
public.” 

“As  long  as  it’s  reliable.  I’m  sure  we  can 
all  agree  with  Mrs.  Graham,” 
Tavoulareas  said. 

Lashes  out 

The  executive  then  proceeded  to  lash 
out  at  the  Post  for  its  “unprofessional  and 
unethical”  journalistic  practices. 

“When  the  article  libeling  me  first 
appeared,  I  contacted  the  Post  and  met 
with  Ben  Bradlee,  the  editor,  and  the 
Post’s  attorney,  Edward  Bennett  Wil¬ 
iams.  1  urged  them  to  correct  the  record, 
which  would  have  satisfied  me  and  would 
have  avoided  any  legal  action.  For  a 
whole  year,  I  attempted  to  get  the  Post  to 
take  remedial  action.  The  most  satisfac¬ 
tion  my  son  and  I  could  get  from  the  Post 
was  a  letter  from  Mr.  Bradlee,  which 
while  disclaiming  an  inaccuracy  concern¬ 
ing  us,  did  acknowledge  generally 
that  ‘  .  .  .  since  we  are  writing  history  on 
the  run,  we  make  errors  from  time  to 
time.’ 

“During  this  period,  I  was  alternately 
advised  (by  the  Post)  that  stops  were 
being  considered  to  try  to  rectify  the 
situation,  and  I  was  also  advised  that  if  I 
ever  filed  suit  it  could  both  bankrupt  me 
and  cause  all  kinds  of  dirt  about  me  and 
my  family  to  be  made  public.” 

Tavoulareas  called  the  two  years  of 
extensive  discovery  for  the  case,  “a  per¬ 
iod  of  harassment.” 


“They  even  asked  my  son  during 
despositions  whether  he  had  ever  com¬ 
mitted  adultery  or  used  drugs.  In  retro¬ 
spect,  it  is  clear  to  me  that  the  Post  thought 
we  would  either  run  out  of  money  or  be 
frightened  away  by  their  tactics  of 
intimidation.” 

Tavoulareas  said  the  Post  inopting  “for 
a  jury  rather  than  a  bench  trial  .  .  .  were 
arrogant  enough  to  rely  on  a  public 
opinion  poll  which  they  commissioned 
and  which  told  them  an  oil  executive 
would  be  so  unpopular  he  would  be 
unlikely  to  prevail  over  the  Post.”  When 
the  Post  lost  the  case,  Tavoulareas  said, 
the  daily  then  complained  that  the  hear¬ 
ing  had  “been  too  complicated  for  a 
jury.” 

Condem  the  Post 

The  executive  asked  his  audience  why 
more  journalists,  instead  of  condemning 
the  verdict,  had  not  risen  up  “to  condemn 
the  journalistic  tactics  used  by  the  Post.” 

Some  of  those  tactics,  he  said, 
included  the  selection  of  a  “reporter  to 
write  an  investigative  article  .  .  .  who 
had  just  been  publicly  embarrassed  by  his 
sloppy  reporting  of  another  matter 
dealing  with  the  same  company,  and  who 
promptly  confirmed  his  bias  by  gloating 
to  a  co-patriot  that  it’s  not  often  one  has 
a  chance  to  knock  off  one  of  the  seven 
sisters.  Is  that  the  kind  of  reporter  who  is 
apt  to  write  a  fair  and  balanced  article?” 

Tavoulareas  also  accused  the  same 
reporter  of  discussing  the  possibility  of 
rifling  “my  safe  at  home,”  and  of  making 
a  deal  with  a  congressional  staff  member 
to  leak  confidential  information  “in 
exchange  for  the  reporter  featuring  the 
staff  member’s  congressional  boss  in  a 
news  story,  all  as  a  part  of  a  publicity 
event.” 

In  addition,  Tavoulareas  said  after¬ 
wards,  he  was  never  asked  to  comment 
on  “the  big  accusations  that  appeared”  in 
the  Post  article  before  they  were  pub¬ 
lished. 

For  a  free  press 

“My  purpose  ...  is  not  to  attack  the 
press — not  to  tear  it  nor  to  diminish  (its) 
ability  to  inform  the  public,  not  to  inhibit 
a  reporters  ability  to  pursue  a  story.  I 
want  a  free  and  responsible  press,” 
Tavoulareas  maintained.  He  then  re¬ 
minded  his  listeners  that  “the  privileges 
granted  to  you  by  the  public,  rightly  or 
wrongly,  at  any  given  time,  the  public  can 
withdraw  these  privileges  if  they  are  no 
longer  serving  the  public  interest.” 

Tavoulareas  said  that  ‘‘in 
unprecedented  numbers  the  public  is 
questioning  whether  the  press  we  have  in 
the  United  States  today  has  converted 
this  freedom  to  license,  and  to  some 
extent  has  become  irresponsible.” 


While  few  attended  his  trial, 
Tavoulareas  said  the  judgment  was  wide¬ 
ly  reported  in  the  media.  The  stories 
“almost  unanimously”  adopted  the  line 
that  the  “trial  will  imperil  the  media’s 
ability  to  inform  the  public  and  that  the 
verdict  will  somehow  chill  or  eliminate 
investigative  reporting  .  .  .  This  wide¬ 
spread  comdemnation  of  the  verdict, 
while  perhaps  not  surprising,  was 
inaccurate,  and  to  me,  depressing.” 

Referring  to  a  comment  in  Newsweek 
by  the  Wall  Street  Journal's  executive 
editor,  Fred  Taylor — “It’s  a  great  com¬ 
mentary  on  our  times  when  a  jury  finds 
for  an  oil  company  against  a  news¬ 
paper.” — ^Tavoulareas  said,  “I  guess  Mr. 
Taylor  feels  oil  executives  have  been, 
stripped  of  their  civil  rights.” 

Lawyer  magazine 
faults  libel  ruling 

The  editor  of  American  Lawyer,  in  an 
article  in  the  latest  issue  of  that  magazine, 
writes  that  a  jury  decision  that  the  Wash¬ 
ington  Post  was  guilty  of  libeling  the  pres¬ 
ident  of  Mobil  Corporation  was  based  on 
incorrect  legal  grounds. 

American  Lawyer  editor  Stephen  Brill 
interviewed  five  of  the  six  jurors  and 
wrote  that  the  jury  applied  to  the  Post  a 
much  more  stringent  legal  test  than  the 
judge  said  should  be  applied. 

The  Post  has  appealed  the  ruling. 
Before  the  trial  began.  Judge  Oliver 
Gasch  ruled  that  the  elder  Tavoulareas 
should  be  considered  a  public  figure, 
while  the  younger  Tavoulareas,  who  also 
sued  the  Post,  should  not  be. 

The  jury  ruled  in  favor  of  the  elder 
Tavoulareas,  but  ruled  against  the  youn¬ 
ger  Tavoulareas. 

Brill’s  article  indicates  that  the  jury 
either  ignored  the  judge’s  instructions  or 
misunderstood  them. 

He  points  out  that  Judge  Gasch  had 
told  the  jury,  “It  isn’t  the  defendant’s 
(Post)  burden  to  prove  that  the  articles 
are  true  ...  to  recover  (damages),  Wil¬ 
liam  Tavoulareas  must  prove  the 
defendants  had  a  high  degree  of  aware¬ 
ness  that  the  articles  were  false  or  prob¬ 
ably  false  and  that  they  .  .  .  recklessly 
disregarded  whether  the  articles  were 
false  or  not  .  .  .  ” 

American  Lawyer  reports  that  a  first 
vote  by  the  jury  was  4-2  in  favor  of  the 
Post.  The  magazine  further  reports  that 
the  foreman  of  the  jury ,  27-year  old  Geof¬ 
frey  Mott,  convinced  the  jury  that  the 
Post  had  failed  to  prove  the  article  was 
true  and,  therefore,  should  be  found  guil¬ 
ty.  The  jury  then  voted  6-0  against  the 
Post. 

Mott  was  the  only  one  of  the  six  jurors, 
however,  that  the  magazine  did  not 
interview.  He  reportedly  could  not  be 
reached  for  comment. 
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How  should  corporations 
deal  with  the  press? 


weeklies  he  contacted  didn’t  want  the 
news  release. 

“It’ll  really  deflate  your  ego  when  you 
realize  how  many  of  those  in  the  news 
media  don’t  want  your  stuff.  Just  take 
them  off  of  your  lists,’’  said  Adams. 


By  Carla  Marie  Rupp 

His  experience  with  the  Kansas  City, 
Missouri,  newspapers  demonstrates  his 
belief  that  “no  matter  how  good  your 
media  relations  are,  you’re  going  to  get  it 
in  the  teeth  once  in  awhile.” 

William  C.  Adams,  director  of  public 
relations  for  Phillips  Petroleum  Co. ,  Bart¬ 
lesville,  Okla.,  held  two  popular  and 
talked-about  sessions  at  the  PRSA 
National  Conference  recently  in  San 
Francisco,  in  which  he  dished  out  prac¬ 
tical  advice  on  how  corporations  should 
deal  with  the  press. 

“You  always  have  to  be  prepared  that 
your  plan  won’t  work,”  he  said. 

Adams  cited  the  example  of  the  Phillips 
plan  in  Kansas  City,  Mo.  A  closing  at  the 
end  of  August  resulted  in  500  losing  their 
jobs.  “The  Kansas  City  papers  and  all  of 
the  media  there  did  a  wonderful  job — 
very  fairly  and  accurately — in  covering 
the  situation.” 

But  Adams  was  very  critical  of  the  way 
Kansas  City  reporters  are  now  covering 
the  issue  of  natural  gas  deregulation  and 
the  Kansas  severance  tax. 

“The  Kansas  City  papers  don’t  seem  to 
be  interested  in  our  side  of  the  current 
issues.  We’ve  offered  executives  for 
them  to  interview. 

“Our  side  is  to  be  able  to  explain  why 
we  feel  there  is  a  need  for  natural  gas 
deregulation  or  why  we  feel  a  severance 
tax  would  be  bad.  These  are  the  very 
same  papers  we  worked  with  in  the  refin¬ 
ery  closing.  The  papers  have  their  own 
view  of  the  issues.  They  quite  often  take  a 
stance  opposite  our  side  and  we  simply 
want  a  fair  shake.  We  were  a  little  stun¬ 
ned,”  Adams  said,  “because  of  the 
cooperation  before,  and  now  that  we’re 
into  these  crucial  issues,  they’re  ignoring 
our  side.  We  simply  want  to  talk  with  the 
reporters.” 

Don’t  bypass  reporters 
In  his  advice  to  his  audience  of  public 
relations  executives  from  all  over  the 
country,  Adams  advised  not  often  going 
over  the  “reporters’  heads.”  He  said  re¬ 
lations  between  corporations  and  news¬ 
papers  “are  not  maintained  when  you  go 
to  a  newspaper  publisher  each  time  there 
is  a  problem.” 

He  also  said  to  “stay  away  from  letters- 
to-the-editor  in  complaining  to  the  news¬ 
papers. 

“We  try  to  deal  with  reporters  who 
know  it  when  they  blew  it.  When  we  call, 
these  reporters  know  it’s  us.”  He  said  to 
always  be  prompt  and  courteous  with  the 
reporters.  “You  have  to  prepare  the 
reporters,  as  much  as  the  press.  You  real¬ 
ly  have  to  prepare  the  press  person.” 

Z.  James  Czupor,  public  relations 
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executive  with  Rocky  Mountain  Energy, 
of  Broomfield,  Colo.,  said  that  his  com¬ 
pany  hasn’t  done  much  promotion  yet  in 
the  Denver  area  and  that  his  CEO  wants 
to  start  with  the  newspaper  publishers. 

Adams  suggested  to  Czupor  and  others 
they  request  a  meeting.  “It’s  relatively 
easy  to  get  a  sit-down  meeting  with  news¬ 
paper  publishers,  but  you’ve  got  two 
good  energy  writers  on  the  Rocky  Moun¬ 
tain  News  in  Jim  Hendon  and  Mike 
Rounds  and  in  Bill  Ritz  of  the  Denver 
Post.  Work  with  guys  like  these  and  oth¬ 
ers  on  various  newspapers,”  said  Adams. 

Don’t  always  think  of  editorial  board 
meetings,  or  reporters  will  think  you’re 
going  over  their  heads.  You  don’t  have  to 
request  a  meeting  with  Sulzberger  or  oth¬ 
ers  like  him  to  get  the  job  done  you 
want.” 

Adams  advised  public  relations  people 
they’re  “not  always  going  to  have  a  hap¬ 
py  relationship  with  newspapers”  if  they 
go  “miles  over  people’s  heads.” 


Attitude  is  critical 

Attitude  is  critical,  Adams  said.  “I  do 
believe  your  outlook  on  the  job,  the  atti¬ 
tude  you  and  your  staff  and  co-workers 
have  in  dealing  with  the  public,  the  press 
and  other  constituencies  is  one  of  the 
most  important  aspects  in  getting  your 
story  told,  understood  and  believed.” 

He  said  the  public  relations  persons 
should  be  equipped  with  a  sense  of  humor 
and  objectivity.  “We  at  Phillips  look 
upon  the  press  not  as  natural  enemies  or 
adversaries,  but  as  individual  opportuni¬ 
ties  to  get  our  story  told.  We  actually  look 
forward  to  press  inquiries.” 

The  media  relationships  are  an  integral 
part  of  a  public  relations  program,  Adams 
said,  but  “not  an  end-all, be-all  part.” 


Publisher  calls  kenaf 
test  ‘still  viable’ 


Don’t  lie 

Credibility  is  the  one  word  you  hear 
the  most  often  with  the  press,  said 
Adams.  “Don’t  lie.” 

He  said  the  public  relations  person 
should  “call  the  reporter  in  the  morning 
or  a  week  or  so  later  to  get  a  followup. 
And  always,  be  available.  Give  out  your 
home  number.  Whoever  heard  of  a 
vicepresident  for  public  affairs  with  an 
unlisted  telephone  number?  That  doesn’t 
do  anything  for  credibility.” 

“Help  the  press  understand  the  issues 
in  your  business,”  said  Adams.  “Create 
an  overt  relationship  and  know  what 
reporters  want.  Know  the  differences 
between  the  weeklies  and  the  dailies  in 
your  area.” 

In  answering  questions  from  a  woman 
representing  a  cookware  company, 
Adams  advised  educating  the  press — 
putting  together  material  to  anticipate 
reporters. 

Another  woman  representing  a  truck 
company  which  has  experienced 
hazardous  materials  spills  which  she  says 
“the  press  likes  to  cover,”  said  she  sent 
out  advice  to  215  terminal  managers.  She 
said  she  told  them  the  right  attitude  in 
dealing  with  newspaper  reporters.  “I  tell 
them  to  speak  openly,  freely  and  honestly 
to  the  press.  I  tell  them  to  get  in  touch 
with  the  local  business  news  editors  to  set 
the  stage  for  the  hazardous  spills,”  she 
said. 

“Find  a  need  (for  the  newspapers)  and 
fill  it,”  said  Adams. 

He  said  pr  people  should  realize  that  a 
lot  of  newspaper  editors  could  care  less 
about  their  news  release.  In  a  survey,  he 
found  out  to  his  chagrin  that  80%  of  the 


The  American  Newspaper  Publishers 
Association’s  experiment  to  develop 
kenaf,  a  hemp  plant,  into  an  alternative 
source  of  newsprint  “won’t  be  affected  at 
all,”  by  the  current  rollback  in  newsprint 
prices  by  the  major  American  and  Cana¬ 
dian  mills. 

Donald  Soldwedel,  president  of  West¬ 
ern  Newspapers  based  in  Yuma,  Arizo¬ 
na,  and  chairman  of  the  ANPA  News¬ 
print  Committee,  said  the  price  of  news¬ 
print  is  “still  plenty  high  enough  to  make 
kenaf  a  viable  product.” 

The  supply  of  “fiber”  is  going  to  “be  a 
problem  in  the  long  run,”  Soldwedel  con¬ 
tinued.  “Kenaf  can  fit  into  that  kind  of 
scenario  right  now.” 

Soldwedel  is  participating  in  an  ANPA 
sponsored  effort  to  develop  kenaf  as  an 
agricultural  product.  The  experimental 
field  is  located  in  Yuma  where  Western 
Newspapers  pubishes  Yuma  Daily  Sun. 

Soldwedel,  back  from  a  Newsprint 
Committee  meeting  in  Washington  D.C. 
on  November  4  and  5,  said  there  should 
be  “no  significant  supply  problems  for 
the  next  three  to  five  years.” 

Newsprint  usage  has  declined,  he  said, 
because  of  the  poor  state  of  the  economy 
and  more  efficient  practices  by  newspa¬ 
pers. 

With  no  supply  problems  in  foresee¬ 
able  future,  “people  are  going  to  realize 
now  they  can  get  paper  when  they  want,” 
Soldwedel  said,  adding  that  in  the  current 
situation,  “most  publishers  are  going  to 
go  for  a  30  to  40  day  supply”  of  news¬ 
print. 
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Ad  scene 


By  Dan  Lionel 


Retail  ad  phone  calls  pay  off 


As  Marie  Holland,  the  Newspaper 
Advertising  Bureau’s  vicepresident, 
telemarketing,  goes  around  the  country 
conducting  telephone  sales  workshops 
for  member  newspapers,  she  is  finding  an 
increasing  number  of  retail  sales  people 
interspersed  with  her  traditional  classi¬ 
fied  audience. 

In  fact,  as  she  pointed  out  to  E&P,  at 
least  108  daily  newspapers  responding  to 
a  recent  NAB  survey  indicated  that  they 
now  have  a  retail  telephone  sales 
operation. 

“I  think  this  is  the  future  of  our  busi¬ 
ness,”  Ed  O’Neill,  ad  director  of  the  Day- 
ton  (Ohio)  Newspapers,  said.  “We 
started  our  retail  telephone  sales  program 
with  a  supervisor  and  three  people  in  Jan¬ 
uary  of  this  year.  We  soon  added  another, 
and,  only  a  few  weeks  ago,  added  still 
another.” 

O’Neill  outlined  some  of  the  economic 
facts  of  like  that  have  given  rise  to  the 
telephone  sales  route. 

“In  addition  to  a  substantial  base  sal¬ 
ary,  an  outside  retail  staffer  gets  230  per 
mile.  An  analysis  of  our  retail  accounts 
prior  to  the  telephone  program’s 
inception  indicated  that  a  considerable 
number  billed  only  about  150  lines  or  10 
inches  per  month.  To  get  some  of  those 
$50  ads  in  full  run  and  as  little  as  $8  if 
zones,  our  salesperson  would  have  to 
drive  to  the  store,  possibly  wait  until  the 
retailer  unloaded  a  truck  or  finished  his 
coffee.  All  told  we  could  wind  up  with  an 
actual  loss  on  the  transaction,”  he  said. 

Citing  industry  figures  on  the  cost  of  an 
outside  sales  call,  Holland  said  it  had 
reached  $150.  “And  where  the  average 
salesperson  might  make  five  or  six  calls 
per  day,  a  telephone  salesperson  can 
make  50  or  60.” 

Another  factor  that  O’Neill  believes  is 
adding  impetus  to  the  retail  telephone 
selling  trend  is  the  changing  picture  of  the 
marketplace. 


Marie  Holland 


“The  traditional  mom  and  pop  store  on 
Main  Street  had  been  bought  up  by  con¬ 
glomerates  like  Radio  Shack,”  he  said. 
“Chains  have  to  be  contacted  by  phone 
and  they  send  their  copy  in  by  mail  or 
messenger.  For  this  reason  our  outside 
salespeople  have  to  return  to  the  office  by 
3  p.m.  and  get  on  the  phone.  Now  we 
have  people  with  their  headsets  on  all  day 
who  can  handle  these  transactions  and 
leave  the  outside  staff  in  the  field  working 
with  major  accounts.” 

Although  the  largest  number  of  papers 
who  responded  to  the  NAB  phone  sales 
survey  recruited  their  retail  telephone 
people  from  classified,  O’Neill  selected 
his  from  the  outside  retail  staff. 

“We  knew  these  people  had  a  full  back¬ 
ground  on  our  retail  story  and  it  merely 
remained  for  a  relatively  brief  training 
period  on  telephone  sales  technique.  We 
started  the  program  in  January  and  by  the 
beginning  of  February  we  were  all  set  to 
go.” 

To  get  things  going,  the  Dayton  News¬ 
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papers  extracted  500  active  or  semi¬ 
active  display  accounts  which  they 
deemed  eligible  for  telephone  handling 
and  turned  them  over  to  the  phone  group. 
The  remaining  accounts  were  distributed 
to  the  outside  staff. 

According  to  O’Neill,  the  four  women 
and  one  man  on  the  phone  staff  not  only 
service  existing  accounts,  but  effectively 
sell  new  business. 

“They  have  equal  standing  with  the 
outside  staff  with  the  art  department  and 
can  obtain  spec  ads  which  are  sent  to  the 
potential  advertisers  either  by  mail  or  our 
dispatch  department  and  then  followed 
up  on  the  phone. 

“In  a  recent  ‘Working  Woman’s  Speci¬ 
al’  we  ran  last  spring,  our  phone  people 
made  72  calls  on  nursery  schools  and  sold 
23  of  them.  That’s  business  our  outside 
staff  probably  wouldn’t  have  gone  after.” 

According  to  Holland,  the  NAB  survey 
revealed  that  47%  of  the  revenues 
developed  by  the  RTS  operation  came 
under  the  heading  of  new  business.  She 
strongly  emphasized  the  need  for 
supervision  and  training  on  an  ongoing 
basis  if  the  newspapers  involved  were  to 
achieve  their  individual  goals  in  this  area. 

O’Neill  noting  that  some  of  the  coun¬ 
try’s  largest  newspapers  such  as  the 
Miami  Herald  and  the  New  York  Times 
were  among  those  with  RTS  operations, 
sees  nothing  but  growth  in  the  concept. 

“The  walls  between  departments,”  he 
said,  “are  tumbling  down.  Our  outside 
display  people  are  bringing  in  large  classi¬ 
fied  ads.  Pretty  soon  most  of  our  local  ads 
will  be  serviced  by  phone  with  the  outside 
salespeople  specializing  in  presenting 
highly  sophisticated  and  carefully  resear¬ 
ched  marketing  plans  to  advertisers  on  a 
quarterly  or  semi-annual  basis.  In 
between  their  presentations  the  tele¬ 
phone  staff  will  flesh  out  these  programs 
with  effective  service  calls,”  O’Neill 
said. 

“As  for  the  smaller  advertisers,  they’re 
at  the  heart  of  our  business  and  we  have 
no  intention  of  neglecting  them.  We  feel 
that  be  telephone  we  can  sell  and  service 
them  profitably  and  save  them  time  as 
well,”  he  said. 


*  *  * 

Marie  Holland  was  recently  appointed 
vicepresident/telemarketing  at  the  News¬ 
paper  Advertising  Bureau.  She  was 
formerly  vicepresident/telephone  sales 
training  at  the  Bureau. 

Holland’s  new  title  reflects  bureau 
research  that  telephone  marketing  has 
been  “so  successful  in  newspaper  classi¬ 
fied  departments  that  it  is  now  an 
important  part  of  every  operation  in  the 
business  side  of  newspapering.” 

Holland  has  been  a  leader  in 
developing  and  conducting  "train  the 
trainer”  workshops  for  newspaper  tele¬ 
phone  room  operations  in  classified 
advertising  departments,  and  supervis¬ 
ory  management  seminars. 
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CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


HOW  TO  MAKE  EDDCBnON 


GM  GOT  BEHIND  A  GOOD  IDEA. 


A  semi-weekly  televi¬ 
sion  program  called  “Why 
in  the  World”  has  a  lot  of 
high  school  students  talking. 
Not  to  mention  thinking, 
reading  and  asking  ques¬ 
tions.  Conceived  by  Wdter 
Cronkite  and  financed  with 
a  grant  from  General 
Motors,  the  program’s  aim 
is  to  help  make  students 
aware  of  how  world  events 
relate  to  their  studies. 

“Why  in  the  World” 
uses  television  to  bring 
some  very  special  guests 
to  our  nation’s  high 
schools.  Each  program 
features  a  different  guest 
host,  or  discussion  “guide’,’ 
who  helps  a  group  of  stu¬ 
dents  explore  the  way  the 
news  is  related  to  the  host’s 
special  talents  or  profes¬ 


sional  expertise.  Hosts  have 
included  attorney  E  Lee 
Bailey,  authors  Ray  Brad¬ 
bury  and  David  Halberstam, 
academicians,  federal  court 
judges,  scientists,  news¬ 
paper  editors,  poets  and 
corporation  executives. 

The  show  encourages 
students  to  look  beyond 
news  headlines  for  causes, 
effects  and  consequences 
of  current  events.  Each 
program  poses  a  controver¬ 
sial  question  designed  to 
kick-off  a  lively  class 
discussion. 

Here’s  a  sample:  Is 
there  really  surplus  food? 
Are  some  newspapers 
like  dinosaurs?  How  does 
Shakespeare  reveal  how  ter¬ 
rorists  think? 

“Why  in  the  World”  is 
co-produced  by  KCET  in 
Los  Angeles  and  Satellite 
Education  Services.  Pro¬ 
grams  are  taped  in  differ¬ 
ent  cities  in  the  United 
States.  High  schools  around 
the  country  are  encouraged 
to  pick  up  the  broadcast  on 
local  PBS  stations. 


If  you’re  a  teacher 
and  would  like  informa¬ 
tion  about  future  pro¬ 
grams  in  the  “Why  in  the 
World”  series,  please  call 
1-800-222-6500.  In  Califor¬ 
nia,  call  1-800-262-6500. 
General  Motors  is  proud  to 
lend  its  support  to  this 
innovative  and  exciting 
concept  in  instructional 
television.  Today’s  stu¬ 
dents  are  tomorrow’s  lead¬ 
ers,  and  we  want  to  make 
sure  they  know  the  value 
of  thinking  critically  and 
asking  questions.  After  all, 
that’s  what  democracy  is 
all  about. 


This  advertisement  is  part  of 
our  continuing  effort  to  give 
customers  useful  information 
about  their  cars  and  trucks  and 
the  company  that  builds  them. 


Chevrolet/Pontiac/Oldsmobile/Buick/Cadillac/GMC  Truck 


NEWSPEOPLE 


NEW  OFFICERS  of  the  Newspaper  Research  Council  elected  in  Kansas 
City  are,  from  left:  Steve  Seraita,  Branham,  Inc.,  treasurer;  Kristin  McGrath, 
Minneapolis  Star  &  Tribune,  vicepresident;  Jack  Vernon,  St.  Petersburg  Times 
and  Independent,  president;  and  Michael  Kleibrink,  Houston  Post,  secretary. 
Others  elected  to  the  board  of  directors  include  Beverly  Barnum,  Harte-Hanks 
Communications,  Inc.,  and  Ron  Browne,  Washington  Post. 


David  Hardin  was  named  editorial 
director  of  the  Jackson  (Miss.)  Clarion- 
Ledger  and  Jackson  Daily  News.  He  was 
previously  managing  editor  of  the  Temple 
(Texas)  Daily  Telegram  and  also  had 
worked  for  the  Miami  Herald,  Nashville 
Banner,  and  Savannah  (Ga.)  News- 
Press. 

*  ♦  * 

Don  Barto  has  been  named  managing 
editor  of  the  Alamogordo  (N.M.)  Daily 
News,  replacing  Jeter  Bryan,  who  re¬ 
tired.  Barto  was  city  editor  of  the  Hemet 
(Calif.)  News  and  prior  to  that  was  gener¬ 
al  manager  and  editor  of  the  Palos  Verdes 
Valley  Times,  Blythe,  Calif. 

*  4c  4c 

Jane  Gordon  was  named  assistant 
metro  editor  of  the  Birmingham  (Ala.) 
Post-Herald.  A  1980  graduate  of  the  Uni¬ 
versity  of  Missouri  School  of  Journalism, 
she  joined  the  newspaper  last  June  as  a 
copy  editor  from  the  Independence  (Mo.) 
Examiner. 


A 

19th  century 
concert  hall 
thrives  in 
Worcester. 


Hear  one  of  the  most  acousti¬ 
cally  perfect  concert  halls  in  the 
world.  Mechanics  Hall  in  Cen¬ 
tral  New  England.  Where  we 
don’t  want  you  to  miss  a  thing. 

Wdrcester 

Telegram 

6cGazette 


Represented  by  C.W.O.  &  O. 


David  Nagy  has  left  U.S.  News  & 
World  Report  to  rejoin  Reuters  as  editor- 
in-charge  (national  politics).  He  will  be 
responsible  for  coordinating  U.S.  politic¬ 
al  coverage  out  of  Reuters’  Washington 
bureau. 

Neil  Lewis,  a  colleague  of  Reuters’ 
White  House  correspondent  Ralph  Har¬ 
ris,  leaves  the  Washington  office  for  the 
bureau  in  Johannesburg,  South  Africa. 
His  new  appointment  takes  effect  in 
February. 

4:  4c  4c 

M.  Cabell  Woodward,  Jr.,  execu¬ 
tive  vicepresident  and  chief  financial  offi¬ 
cer  of  International  Telephone  and  Tele¬ 
graph  Corporation,  has  been  elected  a 
director  of  Capital  Cities  Com¬ 
munications,  Inc. 

*  *  * 

Leonard  J.  Zanoni  was  appointed 
controller  for  Meredith  Newspapers, 
Cupertino,  Calif.  He  most  recently  was 
with  Fairchild  Camera  and  Instruments 
Corp.,  Mountain  View,  Calif. 

4c  4c  4c 

Terry  Brennen,  a  newspaper  consul¬ 
tant  specializing  in  total  market  coverage 
programs,  has  been  named  general  mana¬ 
ger  of  the  Orange  County  (Calif.)  Regist¬ 
er's  TMC  program  currently  being 
developed.  Brennen  has  devised  major 
mail  systems  with  the  Tribune  Co.,  and 
ADVO  Systems. 


Brigid  Phillips  is  the  new  Paris 
bureau  manager  for  United  Press 
International,  replacing  John  Moody, 
who  resigned.  She  has  been  manager  of 
the  Montreal  bureau  of  United  Press 
Canada  the  past  year,  having  joined  the 
news  service  in  1980  in  Toronto  after  five 
years  as  an  economist  for  the  Canadian 
government’s  energy  department.  Pre¬ 
viously,  Phillips  worked  briefly  for  the 
Canadian  Embassy  in  Moscow. 

Wadia  Kirolos  is  the  new  UPI  Cairo 
manager,  replacing  Maurice  Guindi, 
who  resigned.  Kirolos  started  with  UPI  in 
Cairo  in  1966  and  spent  six  years  in 
Beirut.  He  was  with  the  Middle  East 
News  Agency  and  the  Egyptian  Gazette 
before  joining  UPI. 

4:  4c  4c 

John  R.  Instone  has  joined  the  Am¬ 
sterdam  (N.Y)  Recorder  as  circulation 
director.  He  was  circulation  director  of 
the  Barre  (Vt.)  Times  Argus  the  past  three 
years  and  earlier  was  with  the  Sarasota 
(Fla.)  Journall Herald  Tribune. 

4c  4c  4c 

Recent  promotions  at  the  Syracuse 
(N.Y.)  Herald-Journal  include: 

Donald  Pickard,  from  assistant 
editorial  writer  to  chief  editorial  writer, 
replacing  Harold  Addington,  who  re¬ 
tired; 

William  Crozier,  from  assistant  city 
editor  to  assistant  editorial  writer; 

Clifford  C.  Hebard,  from  regional 
editor  to  city  editor; 

George  Bain  and  Peter  ZiCARi,from 
page  editors  on  the  regional  staff  to  assis¬ 
tant  city  editors; 

Daniel  Padovano,  from  general 
assignment  to  assistant  city  editor  in 
charge  of  special  projects. 

*  ♦  ♦ 

Jan  Andrew  was  named  account 
executive  at  Barbara  J.  Hendra  Associ¬ 
ates,  Inc.,  New  York  City.  She  began  her 
career  as  a  reporter  for  the  Macomb 
(Mich.)  Daily  and  is  author  of  “Divorce 
and  the  American  Family’’  (Franklin 
Watts). 


m 


STUMBO 


Personalities  of  distinction,  famous  or  barely 
known,  come  to  life  unmistakably  in  the  pro¬ 
files  of  Bella  Stumbo,  staff  writer,  Los  Angeles 
Times. 


Read  her  in  the 

Los  Angeles  Times- 
Washington  Post  News  Service 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 

Bert  Whitman,  editorial  cartoonist 
for  the  Phoenix  Gazette  the  past  14  years, 
will  retire  January  1 .  Whitman  has  com¬ 
bined  his  work  at  the  paper  with  painting 
in  oils.  In  retirement,  he  will  continue  to 
draw  cartoons  for  the  newspaper,  averag¬ 
ing  two  per  week. 

Whitman  got  his  first  job  in  the  art 
department  of  the  Los  Angeles  Times  at 
age  16.  He  has  done  editorial  cartoons  for 
the  Brooklyn  Eagle,  New  York  Journal- 
American,  Detroit  News,  Cincinnati  En¬ 
quirer,  Miami  Herald,  New  York  Post, 
and  the  Stockton  (Calif.)  Record. 

«  *  * 

Frank  Chicko  was  promoted  to  Bos¬ 
ton  sales  manager  by  Landon  Associates, 
Inc.,  newspaper  sales  and  marketing 
company.  The  past  two  years,  Chicko 
was  regional  retail  sales  manager  of 
Landon’s  retail  division.  Prior  to  joining 
Landon,  he  was  president  of  Brennan- 
Chicko  Advertising  in  Braintree,  Mass., 
and  earlier  in  advertising  with  the  Boston 
(Mass.)  Herald  Traveler. 

:|c  * 

Robert  H.  Badgley,  vicepresident/ 
advertising  of  the  Sacramento  Union,  has 
been  given  the  added  responsibility  of 
assistant  general  manager.  He  joined  the 
newspaper  in  1960  and  has  held  a  number 
of  advertising  posts  since  then. 


Robert  Altemus  was  appointed 
design  director  of  Family  Weekly.  The 
past  three  years  he  was  a  freelance 
designer  and  illustrator  with  television 
networks,  book  publishers  and  maga¬ 
zines,  including  Family  Weekly,  among 
his  clients.  Earlier,  he  was  associate  art 
director  of  Penthouse,  and  art  director  for 
Washingtonian  magazine. 

*  *  ♦ 

Edward  H.  Shur  was  appointed  night 
editor  of  the  Carroll  County  Times, 
Westminster,  Md.  He  succeeds  David 
Alee,  who  was  promoted  to  news  editor. 
Most  recently  Shur  was  with  the  Salis¬ 
bury  (Md.)  Daily  Times,  as  an  editor- 
reporter  and  earlier  was  editor  of  a  week¬ 
ly  paper  and  in  broadcast  journalism. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3870/400  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 


Whitman 


Hammock 


Anderson 


James  A.  Hammock  was  named 
director  of  marketing  services  for  the 
West  Palm  Beach  Post  and  Evening 
Times.  He  will  coordinate  research,  pro¬ 
motion  and  agency  relations  departments 
for  the  newspapers  and  oversee  market- 
ing  strategy  for  new  product 
development. 

Hammock  has  a  background  of  edito¬ 
rial  and  marketing  positions  with  dailies 
in  several  states.  For  the  past  six  and 
one-half  years  he  was  with  the  Columbus 
(Ohio)  Dispatch  in  capacities  of  research 
and  marketing  manager,  director  of 
marketing  services  and  most  recently 
director  of  electronic  information  sys¬ 
tems. 

♦  ♦  ♦ 

Robert  L.  Girouard  was  appointed 
chief  editorial  writer  of  the  Cleveland 
Plain  Dealer.  He  will  write  a  regular  col¬ 
umn,  direct  article  selection  for  the 
Forum  pages  and  supervise  a  ZO-member 
board  of  contributors.  Girouard  was 
opinion  page  editor  of  the  Minneapolis 
Star  from  1979  to  l982  and  also  spent 
seven  years  with  the  Mankato  (Minn.) 
Free  Press  where  he  served  as  editorial 
page  editor  and  finally,  executive  editor. 

For  editors 


Frank  T.  Anderson  was  elected  a 
vicepresident  of  the  Florida  Publishing 
Company,  Jacksonville.  He  became 
circulation  director  for  the  company's 
newspapers,  Florida  Times-Union,  Jack¬ 
sonville  Journal,  St.  Augustine  Record 
and  Crescent  City  Courier-Journal,  last 
January.  Anderson  moved  to  Florida 
from  the  Washington  Star,  where  he  was 
circulation  director. 

♦  *  * 

David  B.  Martens,  publisher  of  the 
York  (Pa.)  Daily  Record,  has  been  named 
vicepresident  of  Buckner  News  Alliance. 
He  will  oversee  operations  of  all  six 
Buckner  newspapers  from  a  regional 
office  to  be  located  in  Annapolis.  Martens 
also  was  named  president  of  the  Daily 
Record. 

J.  Kaj  Spencer,  publisher  of  the  Tiffin 
(Ohio)  Advertiser-Tribune  since  1978, 
will  succeed  Martens  as  publisher  of  the 
Daily  Record. 

Richard  A.  Bean,  a  reporter  at  the 
Daily  Record  and  former  circulation 
director  of  the  Advertiser-Tribune,  is  to 
follow  Spencer  as  publisher  of  the  Adver¬ 
tiser-Tribune. 

The  changes  are  effective  January  1 . 


who  love  to  compete  .  .  . 

Once  agrain  we  have  passed  throug:h  an  election 
season,  in  which  most  reports  to  the  body  politic 
consisted  of  one  pol  blaming  another  for  all  the  ills 
in  society  and  for  the  bad  weather  to  boot.  As  Howard 
Cosell  calls  ’em:  “match-ups.” 

Now  analysts  consult  auguries  about  what  it  might 
mean  —  commentary  as  significant  as  remarks  about 
April’s  showers:  “  ...  so  if  it’s  rainin’  have  no  regrets, 
it  isn’t  rainin’  rain  you  know,  it’s  rainin’  violets  ...” 

Readers  want  more  than  match-ups,  four-color 
weather  maps  and  forecasts  of  May.  Particularly  in 
troubled  times,  readers  want  substantial  reports  on  how 
things  work,  or  why  not. 

NNI  xmits  20  sharp  stories  weekly  direct  to  editors’ 
queues.  For  a  current  budget,  please  call  Laura  Bernstein, 
202/546-9300. 

network  news,  inc.(NNi) 

224  E  Street,  Washington,  DC  20002 
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Notes  on  people 

Pioneer  Award  to  “Ted”  Baker 

Edward  M.  Baker,  publisher  of  the  service  to  the  Boy  Scouts,  for  which  he 
Eugene  (Ore.)  Register-Guard  was  received  the  distinguished  Eagle  Scout 
among  the  five  recipients  of  Oregon  Award  this  year  and  has  been  active  in 
Pioneer  Awards  from  the  University  of  Rotary  International,  the  First  Con- 
Oregon  November  13  at  a  luncheon  on  gregational  Church,  United  Way,  Eugene 
the  Eugene  campus.  Those  honored  Arts  Foundation  and  other  community 
included  U.S.  Senator  Mark  Hatfield  of  organizations. 

Portland,  president  Eldon  G.  Schafer  of  The  award  “recognizes  those 
Lane  Community  College ,  Eugene ;  attor-  individuals  who  have  been  willing  to  lead 
ney  Hale  G.  Thompson  of  Eugene  and  rather  than  follow,  to  take  risks  rather 
attorney  Hugh  L.  Biggs  of  Portland.  than  see  opportunities  pass  by.  This  uni¬ 
versity  was  founded  by  such  individuals; 
it  is  only  because  that  same  spirit  is  alive 
today  that  the  university  and  society  as  a 
whole  continue  to  move  ahead.” 

Back  at  the  office 

When  White  House  press  secretary 
James  Brady  was  back  at  work  in  his 
office  the  other  day  for  the  second  time  in 
two  weeks,  he  gave  reporters  this  com¬ 
ment  about  working  again:  “I  like  it.  It 
beats  hell  out  of  being  at  home.” 

Journalism  grants  at  MIT 

The  Massachusetts  Institute  of  Tech- 
Edwin  M.  Baker  nology  has  received  major  grants  from 

two  foundations  to  establish  its  first  fel- 
“Ted”  Baker,  as  he  is  generally  lowshipsfortechnology  and  science  jour- 
known,  is  also  president  of  Guard  nalists.  The  fellowships  involve  resi- 
Publishing  Co.  and  of  Willamette  News-  dence  at  the  university  for  an  academic 
papers  Inc.  and  Times  Newspapers  Inc.  year  and  are  named  in  memory  of  Dr. 
in  Portland.  Vannevar  Bush,  World  War  11  pres- 

A  graduate  of  the  university.  Baker  idential  science  advisor  and  longtime 
served  as  Eugene  chairman  of  the  Second  chairman  of  the  M.I.T.  Corporation,  the 
Century  Campaign  for  the  university  and  university’s  governing  board, 
as  a  member  of  the  UO  Foundation’s  Heading  the  Bush  Fellowships  pro¬ 
board  of  trustees.  gram  will  be  Victor  K.  McElheny,  a  Nei- 

Baker  and  his  wife  Pat  are  members  of  man  Fellow  in  the  60s  and  formerly  a 
the  President’s  Associates  and  support-  science  and  technology  reporter  with  the 
ers  of  university  programs  ranging  from  Charlotte  Observer,  Boston  Globe,  and 
journalism  to  the  library  to  athletics.  New  York  Times  and  Science  magazine. 

The  Register-Guard’s  motto  says  the  He  most  recently  served  four  years  as 
paper  takes  seriously  its  role  as  a  citizen  founding  director  of  the  Banbury  Center 
ofEugene,  and  Baker  has  done  so  as  well,  of  Cold  Spring  Harbor  Laboratory  on 
He  is  well  known  for  three  decades  of  Long  Island. 


Up  to  eight  Bush  Fellowships  starting 
with  the  1983-84  academic  year  will  be 
offered  with  support  of  grants  by  the 
Andrew  Mellon  Foundaton  and  the 
Alfred  P.  Sloan  Foundation.  The  program 
is  being  launched  with  $500,000  from  the 
Mellon  Foundation  and  $250,000  from 
Sloan  Foundation. 

M.I.T  president  Paul  E.  Gray  said, 
“We  would  like  to  do  our  part  in  fostering 
a  richer  partnership  between  the  tech¬ 
nical  and  journalistic  communities.  The 
aim  of  this  partnership  is  continued 
improvement  in  public  awareness  about 
technology,  science  and  their  growing 
influence  on  our  lives  and  aspirations.” 

Dr.  Gray  added  that  naming  the  fel¬ 
lowships  for  Vannevar  Bush  was  appro¬ 
priate.  “Dr.  Bush’s  early  work  on  com¬ 
puters  lies  at  the  root  of  today’s  rapidly 
growing  capabilities  for  processing  and 
communicating  information.” 

Applications  for  the  fellowships  for  the 
next  academic  year  will  be  received  up  to 
February  1,  and  requests  for  forms 
should  be  addressed  to  Vannevar  Bush 
Fellows,  Room  E51-107,  M.I.T.,  Cam¬ 
bridge,  MA,  02139. 

Broadcasters  honor  Park 


Roy  H.  Park,  president  of  Park 
Broadcasting.  Inc.,  and  Park  Newspapers, 
Inc.,  has  been  inducted  into  the  Hall 
of  Fame  of  the  North  Carolina  Associa¬ 
tion  of  Broadcasters.  Park,  a  native  of 
Dobson,  N.C.,  now  lives  in  Ithaca,  N.Y. 


Roy  H.  Park,  right,  received  con¬ 
gratulations  on  being  inducted  into  the 
broadcasters'  Hall  of  Fame  from  Mark 
Fowler,  chairman  of  the  Federal  Com¬ 
munications  Commission. 

Park  is  a  graduate  of  North  Carolina 
State  University,  which  he  entered  at  the 
age  of  15  and  worked  his  way  through 
college  by  writing  for  the  Associated 
Press. 

The  citation  named  Park  as  being  “the 
first  broadcaster  in  the  history  of  United 
States  broadcasting  to  own  21  stations — 
the  maximum  permitted  by  law.”  The 
goal  was  achieved  in  1977  and  Park 
continues  to  have  the  full  complement  of 
21  stations.  In  addition,  he  owns  62  news¬ 
papers  and  his  communication  compan¬ 
ies  operate  in  18  states. 
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PR  efforts  promote 
new  movie  releases 


Press  agent  ballyhoo  has  been  replaced 
by  public  relations  movie  marketing  that 
includes  proven  techniques  that  work. 

Edward  Roginski,  in  his  work  as  senior 
vicepresident  of  publicity  and  promotion 
with  Columbia  Pictures  Industries,  Inc., 
Burbank,  Calif.,  is  proof. 

He  and  his  colleagues,  he  said,  are  hop¬ 
ing  to  repeat  the  same  success  they  had 
last  year  with  “Absence  of  Malice”  in  the 
1982  Christmas  release  of  “Gandhi.” 

Roginski  detailed  the  careful  strategy 
that  went  into  creating  the  controversial 
box-office  hit  “Malice,”  starring  Sally 
Field  and  Paul  Newman,  that  stirred  up 
the  journalistic  community. 

The  press  previews  were  orchestrated 
to  generate  the  publicity  “Malice” 
received,  Roginski  said.  “Malice” 
brought  out  the  anger  in  a  number  of  jour¬ 
nalists  around  the  country,  as  expected, 
resulting  in  innumerable  newspaper  arti¬ 
cles  on  the  film.  Columbia  executives  are 
hoping  to  achieve  the  same  degree  of  pro¬ 
motional  and  financial  success  with  this 
year’s  Christmas  release,  “Gandhi,” 
with  different  public  relations  efforts,  he 
said 

“In  ‘Gandhi,’  our  public  relations 
efforts  are  such  that  we  want  to  not  only 
touch  people’s  minds,”  Roginski  said, 
“but  we  want  to  touch  their  hearts  and  let 
them  know  it  is  possible  to  live  in  peace.” 

Roginski  presented  this  behind-the- 
camera  insight  in  marketing  box  office 
hits  at  a  luncheon  on  November  10  in  San 
Francisco,  concluding  a  full  four-day  pro¬ 
gram  of  the  35th  PRSA  National  Con¬ 
ference. 

For  Roginski  at  Columbia,  doing 
publicity  and  promotion  means  “getting 
access  to  the  media  and  exposing  those  in 
the  media  to  films,”  arranging  for 
interviews,  feature  articles  and  still 
photographs.  The  end  result  would  be 
greater  tickets  at  the  box  offices. 

Takes  ingenuity 

“I  like  to  think  of  publicity  as  having  an 
entirely  different  function  than  advertis¬ 
ing.  Frankly,  it  takes  a  lot  more 
ingenuity,”  he  said,  “to  get  free  space  for 
our  movies  in  newspapers  than  it  does  to 
place  an  ad  in  the  New  York  Times.” 

Roginski  said  his  publicity  and  promo¬ 
tion  campaigns  must  be  targeted  very 
“effectively  and  cost-efficiently.” 

Roginski,  a  former  English  teacher 
who  always  wanted  to  work  with  Hoily- 
wood  films,  said,  film  public  relations 
professionals  imply  clever  techniques 
and  strategies  with  the  media,  designed  to 
“anticipate”  the  results.  “When  people 
‘want’  to  see  a  film,”  because  of  what 
they  have  read  or  heard,  executives  are 


successful.  “It’s  always  better  than  tell¬ 
ing  people  in  an  ad  what  they  ought  to  do 
or  go  to  see.” 

“Public  relations  properly  done  is  not 
obvious,  not  overtly  obvious.  Done  right, 
it  can  be  generally  accepted  as  news.” 

Film  promotion  in  newspapers  and  on 
the  media  in  general  is  considered  super¬ 
ior  to  advertising,  he  said. 

“We’re  confronted  by  so  many  ads,  all 
of  us,  everyday,  that  we  can  tend  to  re¬ 
sent  them.  Go^  public  relations  can  do 
so  much  more.  It’s  not  a  disappearing 
art.” 

Roginski  told  his  audience  of  about 
1,500  PRSA  members  and  about  500 
members  of  the  Public  Relations  Student 
Society,  which  held  its  eighth  annual 
meeting  concurrently  in  San  Francisco, 
that  he  believes  the  “art  of  public  rela¬ 
tions  is  experiencing — as  in  ‘show  biz’ 
terms — a  real  come-back.” 

The  Columbia  public  relations  strategy 
with  “Gandhi”  has  already  brought  in 
clippings  from  Rex  Reed  and  the  Los 
Angeles  Times,  the  New  York  Times  and 
the  Times  Sunday  Magazine,  in  addition 
to  several  pages  in  New  York  Magazine. 


Roginski  said  that  a  page  of  advertising 
in  New  York  Magazine  costs  approx¬ 
imately  $17,000,  “so  we  received  $34,000 
worth  of  free  space.” 

Stories  on  “Gandhi”  are  scheduled,  he 
said,  in  Life,  Vogue  and  U.S.  News  and 
World  Report  and  other  major  publica¬ 
tions. 

“In  ‘Gandhi,’  unlike  some  other  film 
productions,  the  publicity  and  promotion 
we  can  generate  in  newspapers  and  maga¬ 
zines  will  definitely  be  the  key.” 

Roginski  said  this  involves  an  educa¬ 
tional  factor  rather  than  advertising. 
“Unless  we  do  out  job,  advertising  won’t 
be  able  to  do  it  with  ‘Gandhi’,”  he  said. 

There  are  also  book  tie-ins  and  tie-ins 
with  UNICEF  and  world  events  to  be 
staged  in  India  and  in  London.  Roginski 
said  newspapers  all  over  the  world  are 
expected  to  chronicle  the  biography  of 
the  late  leader  Gandhi  and  what  his  mes¬ 
sage  of  peace  could  mean  to  the  survival 
of  the  world. 

Inks  videotex  pact 

Florida  Publishing  Company,  pub¬ 
lisher  of  the  Jacksonville  Journal  and  the 
Florida  Times-Union,  signed  an  agree¬ 
ment  with  Videotex  America  to  explore 
opportunities  in  videotex  as  a  local  mar¬ 
ket  affiliate. 

Videotex  America,  a  joint  venture 
between  Times  Mirror  and  Infomart,  of 
Toronto,  Canada,  has  an  interest  in  the 
Times  Mirror  Videotex  Field  Trial. 


HOW  MANY  QUESTIONS 
HAVE  YOU  ASKED 
ABOUT  CIGARETTES? 


There's  more  than  one 
side  to  every  issue.  Including 
those  involving  cigarettes. 

That's  Pam  Jones'  job. 
Giving  straight  answers  to 
tough  guestions  about 
cigarettes.  In  person  or  on 
the  phone. 

You  need  the  other  side. 

Call  toll  free 
(800)  424-9876. 

THE 

TOBACCO  INSTITUTE. 
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COVERAGE  OF  DELOREAN  CASE  CALLED  SCANDALOUS 


Press  responsibility  debate: 
ethics,  dingbats  &  Blackstone 


By  Jerry  Walker 

*  The  news  media  “trial”  of  John 
DeLorean  is  scandalous. 

*  There  ought  to  be  a  “hit  list”  to 
expose  and  punish  journalists  who 
destroy  public  confidence  in  the  free 
press. 

*  Let’s  cut  out  “all  this  crap”  about 
protecting  unnamed  sources  of 
information. 

*  How  is  the  public  to  know  if  an 
“authoritative  source”  is  not  some 
“dingbat”  who  has  an  axe  to  grind? 

In  this  vein  the  dialogue  flowed  from  a 
panel  on  press  responsibility  at  the  annual 
convention  of  the  Southern  Newspaper 
Publishers  Association  in  Boca  Raton, 
Florida  last  week.  The  participants  were: 

James  Jackson  (Kilbo)  Kilpatrick, 
newspaper  columnist  and  tv  com¬ 
mentator. 

Vermont  Royster,  retired  editor  of  the 
Wall  Street  Journal,  columnist  and  pro¬ 
fessor  of  journalism. 

Jody  Powell,  former  press  secretary  for 
President  Jimmy  Carter,  newspaper  col¬ 
umnist  and  tv  commentator. 

Governor  Robert  (Bob)  Graham  of 
Florida. 

J.  Stewart  Bryan  III,  publisher  of  the 
Richmond  (Va.)  Newspapers,  introduced 
the  panelists  with  notes  about  their  care¬ 
ers,  including  the  fact  that  a  senior  editor 
had  told  him  how  Kilpatrick  was  hired  for 
his  first  reporting  job.  His  job  application 
was  beautifully  worded  and  the  editor 
was  impressed  by  the  claim  that  the  appli¬ 
cant  was  familiar  with  all  of  the  streets  of 
Paris  and  Philadelphia.  In  actuality  Kil¬ 
patrick  had  never  been  to  either  city, 
Bryan  said. 

Now  a  celebrated  syndicated  col¬ 
umnist,  Kilpatrick  declared  to  the  SNPA 
audience  of  about  300  persons  that  the 
primary  role  of  a  free  press  in  this  country 
is  to  inform  the  people  accurately  and 
objectively  as  fully  as  it  can.  “This  is  no 
easy  task,”  he  remarked,  blaming  editors 
and  publishers  for  neglecting  to  explain 
First  Amendment  principles  to  their  read¬ 
ers. 

“Seldom,”  said  Kilpatrick,  “is  there 
an  editorial  on  press  issues  and  the  role  of 
newspapers.” 

Also,  Kilpatrick  said,  there  is  a  great 
hunger  on  the  part  of  the  public  for  talking 
about  the  English  language  and  its  proper 
usage.  His  “Writer’s  Art”  feature  which 


runs  in  32  newspapers  draws  one-third  of 
his  fan  mail.  “Remember,”  he  declared, 
“we  in  the  press  are  trustees  of  the  writ¬ 
ten  word.” 

Referring  to  books  and  articles  that 
treat  the  press  as  an  arm  of  government — 
the  “Fourth  Estate”  as  proclaimed  by 
Edmund  Burke  in  Parliament — 
Kilpatrick  asserted  “this  is  pernicious 
nonsense.”  And  “we  should  not  always 
be  an  adversary,”  he  added. 

Likewise  Kilpatrick  deflated  the  shib¬ 
boleth  that  “we  should  comfort  the 
afflicted  and  afflict  the  comfortable.”  In 
response  to  a  question  from  the  audience 
Kilpatrick  flatly  denounced  coverage  of 
the  arrest  and  indictment  of  wealthy  auto¬ 
maker  John  DeLorean  on  drug  distribu¬ 
tion  charges.  His  conviction  before  trial  is 
“scandalous,”  he  declared. 

He  posed  the  question: 

Has  anyone  written  an  editorial  about 
this?  There  was  no  response. 

In  another  off-the-cuff  comment  Kil¬ 
patrick  criticized  reporters  who  pose  as 
pundits.  “Let  them  stay  out  of  my  rack¬ 
et,”  he  admonished.  “They  should  write 
the  who,  what,  where  and  when  and  leave 
the  why  to  me.” 

Next  in  the  panel  presentation,  Gov¬ 
ernor  Graham,  who  is  a  relative  of  the  late 
Washington  Post  publisher,  Philip  L. 
Graham,  agreed  that  the  press,  particu¬ 
larly  the  Post,  sets  the  agenda  for  public 
affairs  discussion.  He  said  state  govern¬ 
ment  is  the  least  well  reported  institution 
and  he  is  frustrated  by  the  tendency  of  the 
newspapers  to  “treat  every  day  as 
Armageddon  with  doomsday  stories.” 

Graham  especially  pointed  to  news 
stories  a  year  ago  that  Florida  was  facing 
a  serious  problem  when  Lake 
Okeechobee,  a  major  water  supply,  fell 
far  below  standard  levels  due  to  a  dry 
spell.  Now,  said  the  Governor,  he  had 
just  flown  over  the  lake  and  it  was  over¬ 
flowing  its  banks.  “Where,”  he  asked, 
“is  the  swarm  of  reporters  to  report  that 
fact?”  Incidentally,  a  six-inch  rainfall  put 
a  damper  on  the  SNPA  sports  activities. 

The  Governor  also  remarked  that  he 
had  contributed  generously  to  the  pro¬ 
fitability  of  Florida  newspapers  by  his 
expenditures  in  the  recent  campaign  for 
re-election.  He  alluded  to  a  panelist’s  re¬ 
port  that  a  Journalism  teacher  had 
instructed  the  class  that  the  primary  func¬ 
tion  of  a  newspaper  was  to  make  money. 

He  wished  the  press  would  view  issues 


in  historic  perspective  after  first  making 
an  honest  effort  to  understand  the  issues. 
Graham,  incidentally,  has  become  one  of 
the  state’s  most  popular  governors — 
possibly  a  presidential  candidate — by 
indulging  in  a  work  program,  serving  a  day 
as  a  farmer  (he’s  a  very  rich  one),  a  police 
officer,  a  teacher,  and  a  reporter  among 
many  occupations. 

“Reporters,”  the  Governor  said, 
“should  have  first  hand  experience  with 
state  problems  and  issues.”  Then,  he  sug¬ 
gested,  the  coverage  of  state  affairs 
would  not  fall  into  the  “woodwork  of 
public  attention.” 

On  the  question  of  open  meetings,  Gra¬ 
ham  quipped,  “In  Florida  we  have  so 
much  open  government  that  I  can  walk 
naked  to  my  office.” 

He  questioned  the  integrity  of  news¬ 
papers  when  they  attribute  “news”  to 
unidentified  and  so-called  “authoritative 
sources.”  How  is  the  public  to  know,  he 
said,  if  the  source  isn’t  “just  some 
dingbat”  who  runs  to  a  newsman  with  an 
axe  to  grind. 

The  Governor  advocated  strict  self¬ 
policing  by  the  press  but  said  “absolutely 
no”  to  official  regulation  of  licensing  of 
reporters.  Royster  interposed  that  he 
wouldn’t  want  the  New  York  Times  to  tell 
him  what  he  could  publish. 

This  discussion  prompted  Kilpatrick  to 
comment  that  many  times  the  reporter 
has  made  up  a  story  and  really  had  no 
confidential  source  to  protect,  so,  he 
said,  “let’s  cut  out  all  of  the  crap”  about 
anonymous  informed  sources. 

Vermont  Connecticut  Royster,  who 
writes  an  opinion  column  for  the  Wall 
Street  Journal,  said  he  insists  on  the 
reporter  revealing  his  confidential 
informant’s  identity.  “Either  you  tell  me 
who  it  is,”  Royster  says  he  told  his  staff¬ 
ers,  “or  your  story  won’t  be  published.” 

In  his  formal  remarks  Royster  drew 
upon  Blackstone’s  Commentaries  of  1789 
to  state  three  propositions:  1 .  A  journalist 
has  no  right  under  the  Constitution  (First 
Amendment)  that  isn’t  accorded  any 
citizen.  2.  The  press  is  subject  to  all 
obligations  of  citizenship,  including  the 
obligation  not  to  do  injury  by  slander 
(libel)  to  anyone.  3.  The  press  has  no 
special  privileges  guaranteed  to  it  by  the 
First  Amendment. 

“We  play  with  fire,”  Royster  said, 
“when  we  claim  exemption  for  con- 

(Continued  on  page  25) 
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New  old  style 
reflects  city’s 
long  history 

Guthrie  (Okla.)  Daily  Leader  has  gone 
back  to  an  old  style,  vertical  layout  to 
reflect  the  community's  recent  efforts  to 
restore  some  of  the  historical  buildings 
here. 

The  new  design  makes  the  newspaper 
look  much  like  newspapers  did  decades 
ago. 

“The  Leader  has  always  been  part  of 
the  community,”  said  Larry  Adkisson, 
the  paper’s  general  manager.  “When 
people  come  to  our  city,  they  can  look  at 
the  newspaper  and  get  the  flavor  of  the 
city.” 

Adkisson  said  the  new  layout  created 
headaches  for  the  newspaper  staff,  who 
were  forced  to  overlook  many  modern 
newspaper  layout  techniques  and  learn 
more  outdated  methods  in  designing  a 
newspaper. 

All  this,  Adkisson  said,  had  to  be  done 
without  sacrificing  the  consistency  or 
integrity  of  the  newspaper. 

Under  the  new  format,  the  paper  uses  a 
six-column  design  with  larger  than  nor¬ 
mal  type.  The  reader  is  forced  to  read 
“down”  the  newspaper,  instead  of  across 
the  pages.  The  larger  type  makes  it  easier 
for  the  reader. 

The  pictures  in  the  new  design  are 
framed  with  black  border  tape  and  cor¬ 
nered  with  drawings  of  old-fashioned, 
mirror  suppK)rt-type  devices.  This  gives 
the  paper  a  more  sophisticated  older 
look.  All  of  the  letters  in  the  paper’s  head¬ 
lines  are  capitalized,  which  is  frowned  on 
in  modem  newspaper  layout. 

The  Leader,  a  member  of  the  Donrey 
Media  Group,  decided  to  make  the 
change  after  Adkisson  discussed  the  idea 
with  people  around  town  and  with 
executives  of  the  paper’s  corporation. 

rKEEP  YOURSELF  UP-TO-DATE  WITH  WHAT  I 
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have  contacted  the  paper  with  complaints 
about  the  change.  Even  those  two  said 
they  liked  the  new  change  and  were  wor¬ 
ried  only  that  they  might  not  be  able  to 
find  their  favorite  columns  and  stories  as 
easily,  Adkisson  said. 

Fellowships  open 
to  education  writers 

The  7th  annual  Journalism  Fellowship 
Competition  for  Journalists,  sponsored 
by  the  Ford  Foundation,  were 
announced. 

Awards  will  go  to  full-time  journalists 
to  conduct  six-week  studies  in  the  area  of 
urban  and  minority  education  and  youth 
employment. 

The  program  provides  salary  support, 
travel  and  per  diem  expenses  for  in-state 
research;  apd  seminars  in  Washington, 
D.C.  and  San  Francisco  (in  coordination 
with  the  Education  Writers  Association 
Conference).  Selected  Fellows  will  have 
the  opportunity  to  participate  in  a 
Roundtable  at  the  EWA  conference. 

The  deadline  for  applications  is  Jan¬ 
uary  7,  1983  for  the  program  which  will 
run  March  through  mid- April. 

lEL  is  also  sponsoring  a  one-week 
study  grant  program  for  journalists  who 
write  for  minority  news  organizations. 
Call  (202)  822-8405  or  write  for  more 
information. 


WHAT  HAPPENS TO 
CIGARETTE  SMOKE 
INTHEAIR? 


There's  more  than  one 
side  to  every  issue.  Including 
those  involving  cigarettes. 

That's  Anne  Browder's 
job.  Giving  straight  answers 
to  tough  guestions  about 
cigarettes.  In  person  or  on 
the  phone. 

You  need  the  other  side. 

Call  toll  free 

(800)  424-9876. 
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New  old  design 


Adkisson  said  he  wanted  the  paper  to 
reflect  the  history  of  the  city,  which  is 
billed — even  in  the  newspaper’s  mast¬ 
head — as  the  “Historic  Capital  of  Okla¬ 
homa.” 

Adkisson  said  community  reaction  has 
been  tremendous  and  only  two  people 
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Syndicates 


By  Lenora  Williamson 


English-language  service  begun  by  ALA 


Robert  Metz,  previously  daily  financial 
columnist  for  the  New  York  Times,  begins 
his  new  business  and  financial  column  for 
United  Feature  Syndicate  the  week  of 
December  6.  Metz  is  also  New  York 
bureau  chief  and  managing  editor  of 
Financial  News  Network. 


ALA,  the  Latin  American  Feature 
Syndicate  based  in  Coral  Gables,  Florida, 
has  begun  an  English-language  service  ta¬ 
ilored  for  America  newspapers.  It  will 
offer  a  weekly  budget  of  news  analyses, 
commentaries  and  special  features  about 
significant  events  in  Latin  America. 

Arturo  Villar,  ALA’s  publisher  and 
executive  editor,  in  announcing  the  new 
service  said,  “Recent  developments  have 
renewed  world-wide  interest  in  Latin 
American  news. 

“Our  tong  experience  covering  Latin 
America  and  extensive  network  of  top- 
notch  correspondents  in  the  field  qualif¬ 
ies  ALA  to  offer  U.S.  papers  a  premium 
service  at  reasonable  cost.” 

Managing  editor  of  the  service  is  Harry 
Caicedo,  a  correspondent  and  editor  with 
25  years’  experience  covering  Latin 
America.  Caicedo  said  ALA  is  uniquely 
positioned  to  offer  “in-depth, 
interpretive  coverage,  from  a  Latin 
American  perspective,  unavailable  to  the 
U.S.  press  until  now.” 

Latin  America  Newsletters,  the  Lon¬ 
don-based  news  organization  with  15 


years’  experience  reporting  on  Latin 
America,  is  associated  with  ALA  in  the 
new  service. 

ALA  is  an  independent,  privately- 
owned  news  agency  which  sells  its  serv¬ 
ice  in  Spanish  to  publications  in  Latin 
America  and  Europe. 

The  syndicate  is  located  at  2355  Salze- 
do  Street  in  Coral  Gables. 

♦  ♦  * 

First  Lady  Nancy  Reagan’s  new  book, 
“To  Love  a  Child,”  will  be  offered  to 
newspapers  for  immediate  release  in  five 
excerpts  from  New  York  Times  Syndica¬ 
tion  Sales  Corp./Special  Features. 

The  book  is  an  anthology  of  true-life 
stories  from  participants  in  the  Foster 
Grandparent  Program.  It  was  compiled 
by  Mrs.  Reagan  and  Jane  Wilkie,  a  Cali¬ 
fornia-based  freelance  writer.  Mrs. 
Reagan  has  been  involved  in  the  program 
since  1%7. 

In  the  five  excerpts  foster  grandmoth¬ 
ers  discuss  their  work  and  the  “miracles” 
brought  about  through  their  efforts. 


Metz’  last  Times  column  appeared 
November  15.  He  joined  the  newspaper 
in  1956,  writing  a  tax  column  and  in  1%2 
began  a  stock  market  column.  His  daily 
“Market  Place”  was  .launched  in  1966. 

A  licensed  attorney  and  a  Nieman  Fel¬ 
low,  Metz  is  author  of  eight  books, 
including  “CBS:  Reflections  in  a  Blood¬ 
shot  Eye,”  “How  to  Shake  the  Money 
Tree,”  and  most  recently,  “Future 
Stocks.” 


From  Stone  Age  to  Space  Age 

The  situations  befalling  Bert  and  Bee 
Evermore  throughout  time  are  as 
numerous  as  the  grains  of  sand  in  this 
hourglass,  all  proving  that  human  nature, 
at  least,  is  unchanging.  The  Evermores 
sparkling  family  strip  is  the  creation  of 
master  cartoonist  Mort  Walker  and 
talented  newcomer  Johnny  Sajem. 

Take  three  minutes,  call  our  Sales 
Department  (toll  free  at  800-223-7383) 
for  details  on  The  Evermores  —  and  this 
three-minute  hourglass  timer  is  your 
memento  for  the  asking. 


^King  Fea-l-wres 

235  East  45th  Street,  New  York,  N.Y.  10017 
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Since  he  joined  Financial  News  Net¬ 
work,  the  country’s  first  business  televi¬ 
sion  network,  his  reports  are  seen  live 
daily  by  satellite. 

David  Hendin,  UFS  vicepresident  for 
newspaper  operations,  announced  the 
addition  of  Metz’  financial  column,  not¬ 
ing,  “Now  that  Bob  has  the  luxury  of 
writing  only  two  columns  each  week, 
instead  of  five,  he  will  be  able  to  focus 
more  directly  on  topics  of  interest  to  a 
broad  range  of  people.’’ 


King  Features  Entertainment  has 
announced  three  writers  for  its  upcoming 
CBS  primetime  animated  specials 
— “Blondie,”  “Beetle  Bailey,’’  and 
“Betty  Boop.’’ 

Ron  Friedman  of  Los  Angeles,  whose 
credits  include  The  Odd  Couple,  Fan¬ 
tasy  Island,  All  in  the  Family,  Chico  and 
the  Man,  and  The  Dukes  of  Hazzard,  will 
write  “Betty  Boop.’’ 

Bill  Davenport,  also  Los  Angeles 
based,  will  write  “Beetle  Bailey.’’  His 
credits  include  situation  comedy  series 
such  as  Ozzie  &  Harriet,  I  Dream  ofJean- 
nie,  Hogan’s  Heroes,  All  in  the  Family 
(co-producer  and  head  writer),  Maude, 
and  presently.  Too  Close  for  Comfort. 

Bemie  Dilbert,  a  New  York  sit-com 
writer,  will  do  “Blondie.’’  He  has  worked 
on  MASH  and  as  a  staff  writer  for  House 
Calls;  Love,  Sidney,  and  Benson. 


Sheilah  Kast,  former  financial  writer 
for  the  Washington  Star  and  now  busi¬ 
ness  and  economics  correspondent  for 
ABC-tv  News,  is  the  author  of  a  news¬ 
paper  series  and  paperback  book  of  do-it- 
yourself  help  for  taxpayers. 

The  series  is  Newspaper  Enterprise 
Association’s  1983  “Cut  Your  Own 
Taxes  and  Save’’  program. 

Based  in  Washington,  Kast  covered 
Congress  while  laws  that  affect  1982  re¬ 
turns  were  being  enacted.  She  explains 
those  new  rules  in  the  series. 

The  tax  program  has  four  segments.  A 
four-part  mini  series  designed  for 
immediate  use  by  newspapers  outlines 
year-end  tax  strategy.  A  14-part  series  for 
use  after  the  first  of  the  year  explains  how 
to  take  advantage  of  the  new  laws. 

The  96-page  book  published  in  con¬ 
junction  with  the  series  includes  sample 
forms  to  guide  readers  in  figuring  tax  re¬ 
turns  and  coupons  to  use  in  ordering  the 
book.  Additional  short  tax  breaker  stor¬ 
ies  for  release  during  the  season  complete 
the  package. 


Four  “Mini  Page  Fun  Books”  by  Betty 
Debnam,  creator  of  “The  Mini  Page” 
which  is  distributed  to  newspapers  by 
Universal  Press  Syndicate,  are  now  in  the 
stores  from  Macmillan  Publishing  Co. 
This  is  the  first  time  the  Mini  Page  gang 
has  appeared  in  activity  books. 

(Continued  on  page  24) 


It's  not  polite 
to  gossip,  but 
everyone  has 
something 
good  to  say 
about  Miss 
Manners'^ . 


Wherever  one  turns,  Miss  Manners 

is  likely  to  be  there.  On  The  New  - 

York  Times'  best-seller  list.  On  NBC's  Today  show.  In  more  than 
100  very  proper  major  newspapers.  And  what  are  people  saying? 
Well!  Things  like... 

"Judith  Martin  is  the  National  Bureau  of  Standards..." 

—  George  F.  Will 

"You  are  not  likely  to  find  any  wiser  or  funnier  advice..." 

—  James  Kilpatrick 

"Puts  Amy  and  Emily  to  shame!" 

—  The  New  York  Times 


Don't  keep  your  readers  waiting  to  meet 
Miss  Manners  by  Judith  Martin.  For  rates  and 
availability  in  your  area,  call  Brad  Bushell, 

1-  800-221-4816.  (In  New  York,  212-557-2333). 


UNITED  FEATURE  SYNDICATE 

200  Park  Avenue 
Nevr  York,  N  Y.  10166 


WANT  AN  ANSWER 
TO  A  PUZZLE  .  .  .  ? 

People  Comps  is  a  feature  puzzle  that 
will  answer  your  puzzle  on  how  to 
revitalize  your  entertainment  feature 
section. 

People  Comps  will  increase  readership, 
arouse  and  keep  the  interest  of  math 
oriented  readers  and  will  get  positive 
reader  reaction  i 

Read  what  these  editors  say  about  People 
Comps  — 

"People  Comps  has  become  a  regular 
ingredient  .  .  .  continues  to  create 
reader  Interest. " 

James  S.  Rennie,  Managing  Editor 
Seattle  Post-Intelligencer 
''  .  .  .  mony  of  our  readers  have 
become  'hooked'  on  it  ..  .  good  test 
for  people  who  like  a  challenge.  We  en¬ 
dorse  it  heartily. " 

William  Day,  Assistant  to  the  Publisher 
The  Blade/Toledo,  Ohio 

"...  People  Comps  has  become  a 
very  popular  feature  .  .  .  has  proven  to 
be  on  attention-getter  ..." 

Paul  H.  Tracy,  Editor-in-Chief 
(1969-1982) 

The  Union  Leader/Manchester,  N.H. 


...  m  MCt\  compwmion  or  smomon* 

CnMpS  ..  T— » 

V  r  »  •  i«  aifihwet  eoui.^ow  <t  s  A  2  r  N 
jno  M  on  «o  26  s  2i  onu  w'ortge  me  roouttuig  tenors  to  «mh  me  toot 
name  ot  a  lamous  omtor  b«  me  owe 

1  yard  3  irKhes  =  of  3  feet. 

The  perimeter  of  a  rectarigte  is  seven  feet  and  two 
inches.  Its  area  is  460  square  inches.  Therefore,  the 

dimensions  of  this  rectangle  are  □  inches  by  □ 
inches. 

(Vs- Vz -I- .7 -Vs) -.05=3 
A  bicyclist  who  rides  at  an  average  speed  of  fifteen 

miles  per  hour,  will  cover  □  miles  in  an  hour  and 
twelve  minutes. 

=  2.25-(Vs^Vs) 


(7  days  a  week  —  5”  x  24  picas,  daily; 
6"  X  24  picas,  Sunday.) 

(Answer  to  above  puzzle: 

Pen  name  =  Lewis  E.  Waterman) 

Still  dubious?  Try  this?  We'll  give  you 
two  free  months  (8  weeks)  of  People 
Comps  .  .  .  free!  Try  it!  You  can't  lose 
and  we  say  you'll  like  the  responses  your 
readers  give  you.  Thousands  of  people 
do  this  puzzle  every  day  right  now!  Why 
not  your  readers?  Try  us  free  for  8 
weeks.  Write  today  for  your  supply  of 
People  Comps  and  full  details  .  .  .all 
at  no  cost  or  obligation  to  you! 

SYMBOLIC  SYSTEMS, 

■KNPOMTED 

Post  Office  Box  448 
Wolfeboro  Falls 
New  Hampshire  03896 
or  call  603-569-1036 
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Syndicates 

(Continued  from  page  23) 


When  Salvatore  Didato,  Ph.D,  a  psy¬ 
chologist  who  has  constructed  personal¬ 
ity  self-evaluations  for  his  patients  and 
friends  for  years,  showed  the  quizzes  to 
Special  Features,  New  York  Times  Syn¬ 
dication  Sales  Corp.,  the  syndicate 
bought  a  number  as  one-shots. 

The  quizzes  were  an  instant  hit  with 
editors  and  Special  Features  now  begins 
presenting  them  as  a  regular  weekly  fea¬ 
ture  December  5. 

The  quizzes  will  deal  with  aspects  of 
human  relations  from  dating,  marriage 
and  sex,  to  school,  work  and  community 
life.  The  questions  and  answers  are  in 
down-to-earth  language  and  based  on 
in-depth  research  during  Didato’s  30 
years  of  experience  as  a  practicing  man¬ 
agement  and  clinical  psychologist. 

The  column  begins  with  a  brief 
introduction  of  the  quizz,  gives  the  10 
true/false  questions  for  the  reader,  and 
then  Didato's  answers  and  explanations 
of  what  they  mean. 

Didato  has  worked  extensively  in 
individual  and  group  psychotherapy, 
marriage  counseling,  career  guidance, 
executive  training,  screening  and 
development.  His  most  recent  bookis 
“Psychotechniques:  How  to  Help  Your¬ 
self  or  Someone  You  Love”  (Methuen, 
1980). 


THE  CALIFORNIA  HIGHWAY  PATROL  has  awarded  a  Certificate  of 
Appreciation  for  "outstanding  service  and  professonalism"  to  Bill  Hodge, 
Long  Beach  (Calif.)  Press-Telegram  photographer.  The  award  was  for  this 
picture  taken  at  the  funeral  of  slain  CHP  officer,  John  AAartinez,  in  Ontario, 
Calif.,  showing  another  officer  bidding  farewell  to  his  slain  partner.  The 
picture  has  been  put  on  display  in  numerous  highway  patrol  offices. 


major  newspapers  that  co-sponsor  the  Army’s  infantry  officers,  is  an  expression 
almanac  in  their  communities.  The  alma-  of  gratitude  to  an  outstanding  civilian 
nac  is  a  Newspaper  Enterprise  Associa-  supporter  of  the  infantry, 
tion  publication  distributed  by  Ballantine  Maj.  Gen.  Robert  Arter  praised  Maul- 
Books.  Jane  D.  Flatt  is  the  publisher.  din’s  success  “as  an  author  and  cartoon¬ 
ist  in  depicting  the  human  side  of  the 
*  *  *  American  fighting  man.” 

Bill  Mauldin,  whose  Willie  and  Joe  Mauldin,  whose  editorial  cartoons  are 
characters  were  the  definitive  World  War  distributed  by  Field  Newspaper  Syn- 
11  GIs,  received  the  Army’s  1982  Dough-  dicate,  holds  two  Pulitzer  Prizes  and 
boy  Award  November  13  at  Bolling  Air  three  distingished  service  awards  from 
Force  Base  near  Washington,  D.C.  Sigma  Delta  Chi  as  well  as  a  Reuben  from 

The  award,  given  annually  by  the  the  National  Cartoonist  Society. 


Four  syndicated  columnists  are  among 
the  25  most  influential  women  in  America 
in  the  annual  poll  conducted  by  the  1983 
World  Almanac  and  Book  of  Facts. 

The  five  women  in  the  media  category 
for  1982  honors  are:  Ellen  Goodman, 
Washington  Post  Writers  Group;  Ann 
Landers,  Field  Newspaper  Syndicate; 
Sylvia  Porter  and  Abigail  Van  Buren, 
Universal  Press  Syndicate;  and  Barbara 
Walters  of  ABC-tv.  All  of  them  are 
repeating  previous  elections  to  the  list. 

Katharine  Graham,  chairperson  of  the 
board  and  chief  executive  officer  of  the 
Washington  Post,  was  named  in  the  busi¬ 
ness  category.  Mrs.  Graham  has  been  on 
the  list  since  its  origin  in  the  1977  World 
Almanac  as  has  Walters  and  former  Con¬ 
gresswoman  Barbara  Jordan,  now  pro¬ 
fessor  at  the  Lyndon  B.  Johnson  School 
of  Public  Affairs,  University  of  Texas  at 
Austin. 

Supreme  Court  Justice  Sandra  Day 
O’Connor  was  voted  the  most  influential 
woman  in  America  for  1982,  according  to 
the  announcement  of  the  list  in  conjunc¬ 
tion  with  publication  of  the  1983  edition. 

This  year’s  selection  of  the  25  women 
from  the  fields  of  the  arts,  business, 
education,  entertainment,  government, 
media,  social  activities  and  sports  was 
made  by  editorial  representatives  of  133 


A  “NON-READERSHIP  STUDY”  (through  sampling) 


\\  i  Boys/  ^  Study  that  provides  you  with  information  from  the  NON- 

READER’S  point  of  view,  of  what  you  need  to  do  to  get  the  non- 
subscriber  on  your  circuiation  route  list. 

THE  JONES  BOYS  STUDY  DOESN’T  STOP  THERE!! 

Our  studies  show  Va  of  the  non-subscribers  will  accept  delivery  by  merely  asking. 

“SO  WE  ASK  THEM!” 


LOOK  AT  ALL  THAT  YOU  GET!! 

All  of  these  new  subscribers  and- 

On  the  other  seventy  five  per-cent,  we  provide  you  with  a  computer  print  out  of 
reasons  why  they  will  not  subscribe.  And  we  break  down  these  refusals  by 
reason  first,  then  by  route  or  zip  code,  income,  sex,  age,  and  education. 

NO  OTHER  COMPANY  CAN  PROVIDE  YOU  WITH  THIS  SERVICE! 

Our  fee  is  only  two  thousand  dollars  for  each  thousand  non-subscriber 
responses  with  a  minimum  of  ten  thousand  responses. 

For  a  small  additional  fee  we  will  provide  you  with  a  complete  subscriber  and 
non-subscriber  list  of  either  your  newspaper,  your  competitors’,  or  both. 

THIS  IS  A  TURNKEY  PROGRAM 

THK  JONKS  BOYS 
536  HIGHLAND  ROAD 
MACEDONIA,  OHIO  44056 
(216)  292-4887. 467-3771 

Barney  Jones  has  over  thirty  years  experience  in  Newspaper  circulation  services. 
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fidential  sources”  and  “we  bear 
responsibility  for  not  printing  information 
that  is  injurious  to  the  country.” 

Royster  asserted  that  the  theft  of  offi¬ 
cial  documents  by  a  reporter  should  be 
treated  the  same  as  stealth  by  any  citizen. 
He  would  also  require  a  newsman  to  be  a 
witness  in  any  case  where  he  has  evi¬ 
dence  that  would  be  relevant  to  the  trial. 
When  the  rights  of  a  defendant  in  the 
Sixth  Amendment  conflict  with  those  of 
the  First  Amendment,  “you  are  going  to 
lose,”  he  told  the  publishers. 

Years  ago,  Royster  reminded,  editors 
tore  into  each  other,  he  commended  sim¬ 
ilar  tactics  to  police  the  press  today. 

“Under  the  Constitution,”  he  added, 
“you  have  the  right  to  be  namby- 
pamby  .  .  .  and  most  of  you  are.” 

Royster  conceded  that  leaks  of  govern¬ 
ment  information  are  acceptable,  but  he 
thought  it  would  have  been  a  good  idea  if 
the  Chicago  Tribune  editors  had  spent 
some  time  in  jail  for  having  revealed  the 
breaking  of  the  Japanese  code. 

Kilpatrick  argued  that  the  press  does 
enjoy  special  privileges,  such  as  passes  to 
the  theater  and  baseball  games,  etc.,  and 
flashed  his  White  House  press  card.  This 


drew  a  retort  from  Royster,  that  a  report¬ 
er's  access  to  the  White  House  is  a  cour¬ 
tesy — “the  President  is  not  required  to 
have  a  news  conference.”  Kilpatrick 
then  chimed  in  that  the  press  has  access 
to  public  records  that  a  civilian  doesn’t 
have. 

The  burden  of  Jody  Powell’s  contribu¬ 
tion  to  the  panel  discussion  rested  on  his 
suggestion  that  the  press  should  “root 
out”  its  own  errors  and  stop  the  abuse  of 
a  public  trust.  The  press,  he  said,  has  the 
same  tendency  as  some  government 
institutions  to  cover  up  mistakes. 

“Why,”  Powell  asked,  “shouldn’t  the 
Washington  Post  perform  a  legitimate 
function  of  answering  questions  as  to 
accuracy  pertaining  to  a  story  in  the  New 
York  Times?” 

Powell  related  that  he  had  exposed 
information  from  a  “reliable  source”  as  a 
lie.  He  strongly  urged  that  the  publishers 
“aggressively”  pursue  “exposure  and 
punishment”  of  journalists  who  demean 
the  integrity  of  the  press  and  “hold  them 
up  to  public  scorn  and  ridicule.”  In  a 
survey  among  five  or  six  top  10  reporters 
Powell  said  only  one  could  recall  that  he 
had  exposed  an  informant  who  gave  him 
false  information. 

Powell  suggested  that  a  listing  of  “the 
10  dumbest  congressmen”  could  be 
matched  with  a  list  of  “the  10  dumbest 
columnists.” 


Soviet  funds 
Greek  daily 

According  to  IPI  Report,  monthly 
bulletin  of  the  International  Press 
Institute,  the  Soviet  Union  has  infiltrated 
the  Greek  media  and  propagated  a  dis¬ 
information  campaign  to  a  deeper  extent 
than  in  any  Western  country. 

“According  to  Paul  Anast  writing  from 
Athens,”  IPI  Report  says,  sources  in  the 
Greek  press  and  diplomatic  circles  “say 
methods  employed  by  Russia  have 
included  help  in  the  setting  up  of  a  highly 
successful  Soviet-front  Greek  daily. 
Ethnos  (The  Nation),  financial 
inducements  to  other  publications,  and 
direct  pressure  on  conservative  newspap¬ 
ers.” 

The  socialist  government  has  ordered 
an  investigation  into  the  financial  re¬ 
sources  of  all  newspapers  and  promises 
legislation  which  would  require  com¬ 
pulsory  publication  of  sources  of  income 
and  bar  foreign  ownership  participation 
in  the  press. 

Since  its  start  one  year  ago.  Ethnos  has 
achieved  the  country’s  second  largest 
circulation.  Its  financing,  according  to 
sources,  was  organized  through  the  State 
Committee  for  Foreign  Economic  Rela¬ 
tions  of  the  USSR  Council  of  Ministers. 


1  Goss:  Market-Driven  Technology 

JANUARY 

Baltimore  Sun:  Integrated 

Goss  production  system  on 
edition 

FEBRUARY 

Goss  National  4-Color  Ad  Test 
helps  establish  industry  data 
bank 

MARCH 

2nd  generation  Goss  HV 
press  introduced 

APRIL 

Goss  Libra  Press  introduced 
to  book  industry 

Goss  SSC  Flying  Paster 
announced 

MAY 

Goss  Headliner  Offset  press 
introduced  worldwide 

1st  Metro  press  at  Beijing, 

P.R.C.,  dedicated 

JUNE 

Goss  Enterprise  Press 
introduced  worldwide 

1 1  Goss  press  users  win 
worldwide  Kodak  color  contest 

JULY 

Computer  aided  design  and 
manufacturing  technology 
applied  to  new  Goss  products 

AUGUST 

Robotic  manufacturing 
maximizes  roller  quality  and 
lowers  costs 

SEPTEMBER 

Chicago  Tribune:  World’s 
largest  double-width  offset 
prc^uction  system  on  edition 

OCTOBER 

Al  Ahram,  Cairo,  Egypt,  U.A.R., 
enters  2nd  phase  of  customized 
Metroliner  training  program 

NOVEMBER 

130  attend  Goss 
Productivity/Quality 

Conference  in  Chicago 

DECEMBER 

1st  Goss  Enterprise 
press  print  tested 

1982:  Products  and  systems  designed  to  anticipate  and  satisfy  market 
needs,  instaiiations  customized  by  the  Goss  consuitive  marketing  approach, 
industry-wide  conferences.  Cooperative  efforts  to  improve  color  quaiity. 
That’s  what  being  market-driven  means  to  us. 


Goss  Products.  Graphic  Systems 
Division,  Rockwell  International. 
3100  South  Central  Avenue. 
Chicago.  Illinois  60650. 

312  656-8600.  Telex  253478 


Rockwell  International 

...where  science  gets  down  to  tMiSiness 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 

COOKING 

MOVIE  REVIEWS 

MICROWAVE,  a  weekly  feature  for  8  years.  Cre¬ 
ated  from  readers'  questions.  They  say.  "IT'S 
THE  BEST  EVER!  600-800  words.  WRITE 
MICROWAVE.  PO  Box  499.  Point  Roberts. 
Washington  State  98281-0499. 

MINI  REVIEWS  (Cartoon  Illustrated).  Great  for 
weekend  section  or  entertainment  pages 
Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
man  Syndicate.  7  Charles  Court,  Middletown 

NY  10940;  (914)  692-4572. 

GENERAL 

MOVIE  REVIEWS,  interviews  with  photos  of 
celebrities  and  national  political  figures. 
International  Photo  News.  Box  2405,  West 
Palm  Beach  FL  33402;  (305)  793-3424. 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal.  Box 
278,  Bruce  MS  38915. 

REAL  ESTATE 

HOUSE  CALLS-Miami  Herald,  Dallas  News.  60 
other  papers.  Several  national  awards;  one  said 
"concise,  entertaining,  wealth  of  real  estate 
knowledge,  solid  writing  skills."  7th  year.  E. 
Lank,  240  Hemingway.  Rochester  NY  14620. 

OVER  100  comics,  panels,  puzzles,  kid  fea¬ 
tures.  short  stories  and  various  features  to 
choose  from.  For  selected  information  write 
Dickson-Bennett,  1324  N  3rd,  St  Joseph  MO 
64501.  (816)  279-9315. 

SPORTS 

RUNNING  COLUMN-includes  elementary 
running  knowledge,  history  of  running  and 
running  theories.  THE  RUNNER'S  AIDE.  PO 
Box  1722  Concord  NC  28025. 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 

And  Watch  Your  Syndicate  Sales 
Soar! 

HEALTH 

"Senior  Clinic."  Specialist  treats  Medical  and 
Social  problems  of  Elderly.  See  Editor  &  Pub¬ 
lisher  1982  Syndicate  Directory.  Page  98.S. 

HUMOR 

i  OR  THE  ONE  PUBLISHER  in  10  really  serious 
3tx)ut  humor.  The  Humble  Farmer.  St  George 
■JE  04857;  (207)  372-8052. 

SPORTSMEDICINE 

MONEY 

SPORTS  HEALTH-Now  the  largest  column  on 
sportsmedicine  in  US  by  Boston  Red  Sox  physi¬ 
cian  William  Southmayd  and  Marshall  Hoff¬ 
man.  First  four  installments  free  with  no  obi  iga- 
tion.  8019  Lewinsville  Rd.  McLean  VA  22102; 
(703)  442-9292. 

MORE  FOR  YOUR  MONEY  " -A  proven  weekly 
■  lomn  to  meet  your  need  for  money  saving 
■  Sumer  news.  Samples.  Mike  LeFan.  1802  S 
13th.  Temple  TX  76501. 

Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  12,  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 

Call  for  information; 

E  &  P  CLASSIFIEDS  (212)  752-7053 

We’ll  give  you  something  to  write  about! 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Appraisals,  Mergers.  Sales. 

No  Charge  for  Consultatiorr. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMmnville  TN  37110 
(615)  473-2104  or  473-3715. 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


ED  0  MEYER,  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101-E,  300  W 
Franklin  St,  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr.  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
,  ROBERT  N.  BOLITHO 

i  PO  Box  7133,  Shawnee  Mission  KS 
I  66207.  Office:  (913)  381-8280 


To  answer  box  number  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  od,  do  Editor  &  Publisher, 
575  Lexington  Av,  New  York,  NY  10022. 
Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  od.  Include 
only  material  which  con  be  forwarded  in 
I  o  large  monillo  envelope.  Editor  &  Pub- 
I  lisher  is  not  responsible  for  the  return  of 
I  any  material  submitted  to  its  advertisers. 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


I  ATTENTION!!! 

iOOn.iQOT 

JOURNALISM  SCHOOL 
^  GRADUATES 

!  Editor  &  Publisher  extends 
j  to  you,  as  a  graduation  gift, 
one  free  insertion  in  the 
I  Positions  Wanted  Section  of 
its  December  25, 1982  issue.  As 
!  an  added  bonus,  if  you  run 
I  your  ad  one  more  time  you 
!  will  only  be  charged  the  two 
j  time  rate  of  $2.50  per  line,  for 
the  second  ad.  if  you  run  your 
ad  two  more  times  you  will  be 
charged  the,  three  time  rate 
j  of  $2.25  per  line,  for  the 
!  second  and  third  issues,  and, 
if  your  run  your  ad  three 
'  more  times  you  will  be 
charged  the  four  time  rate  of 
$2.00  per  line,  for  each  of  the 
,  last  three  issues. 

Whether  or  not  you  take 
advantage  of  the  multiple 
'  rate  discount,  your  ad  in  our 
December  25, 1982  issue  is  free 


—GUIDELINES— 

I  1.  Ads  must  not  exceed  7  lines 
(39  characters  per  line).  We  re- 
;  serve  the  right  to  edit  copy  to 
;  fit  space  requirements. 

I  2.  Use  of  E&P  box  numbers  will 
I  not  be  accepted. 

I  3.  Journalism  school  and 
^  graduation  date  must  be  spe¬ 
cified  to  E&P  (but  not  neces¬ 
sarily  in  ad  copy). 

I  4.  All  ads  must  be  MAILED  to 
E&P  with  prepayment  en- 
;  closed  for  additional 
'  insertions.  No  telephone  calls, 

I  please. 

I  5.  Deadline:  December  8, 1982. 

Editor  &  Publisher  would  like  to 
welcome  you  Into  the  wonderful 
{  world  of  Journalism! 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

SYNDICATE  FOR  SALE,  pay  from  profits.  Over  1 
2000  original  camera-ready  copy.  PO  Box  ' 
1737,  Largo  FL  33540.  | 

BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871 
nights:  or  write  Box  3364.  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

i 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  tor  estate  plann¬ 
ing,  tax,  partnership,  loan,  depreciation, 
insurance,  corporate  and  personal  worth .  Sens¬ 
ible  fees.  Brochure.  Marion  R.  Krehbiel,  Robert 
N.  Bolitho.  P0^x7133,  Shawnee  Mission  KS 
66207. 

j  Brokers  You  Can  Trust 

Nationwide  Service 

!  WAYNE  CHANCEY 

1  CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 

Wayne  Chancey  (205)693-2619 

1  Jim  Hall  (205)566-7198 

VALUATIONS  PERFORMED  for  estate,  tax. 
merger,  sale  and  other  purposes.  Hempstead  & 
Co.  21  E  Euclid  Av,  Haddonfield  NJ  08033; 
(609)  795-6026. 
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...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems  used  in 
newspaper  production  (or  if  you're  a  publisher  with  surplus 
equipment  on  your  hands)  E&P  Classifieds  are  your  best  bet  to 
make  (or  save)  some  easy  money. 

E  &  P’s  Help  Wanted  ads  reach  the  industry  people  you  are 
looking  for  to  fill  that  open  position  at  your  paper.  And,  Positions 
Wanted  advertisers  tell  us  that  E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 

_ (212)  752-7050 _ 

EDITOR  &  PUBLISHER  for  November  27,  1982 


INDUSTRY  SERVICES 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


PNW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  txiyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


TO  PURCHASE  OR  SELL 
A  Midwest  newspaper  property 
efficiently  and  professionally  through 
newspaper  people,  contact  us  day  or  night. 

ROY  HOLDING  &  ASSOCIATES 
PO  Box212,  Galva  IL61434,  (309)  932-2270 
Roy  Holding  Dave  Kramer 

(309)  879-2412  (217)  784-4736 

—Appraisals  done  quickly,  reasonably— 


100  YEAR  OLD  weekly,  rural  growth  area,  easy 
drive  to  major  cities,  about  $  lOOK  gross,  $30K  | 
down  will  handle.  Building  available,  rent  or 
buy  at  $65K.  For  someone  semi-retired,  with  a  | 
wife,  we  also  have  a  small  shopper  which  is  | 
netting  about  $20K  this  year.  Competitive 
field,  but  $12K  will  buy  it,  owner  carries  $28K  I 
balance.  Bill  Berger,  Associated  Texas  News¬ 
papers,  Inc.,  (512)  476-3950,  1801 
Exposition,  Austin  TX  78703. 


NEWSPAPER  CONSULTANTS 


TRIED,  PROVEN  PERFORMANCES,  your 
guarantee  for  useful  management  assistance. 
We  help  you  improve  profit,  productivity. 
Write  or  call  ROBERT  J.  ROSSI 
Management  Consultant  for  Newspapers 
227B  RRl,  Brookneal  VA  (804)  376^-3021. 


WEEKLIES  and  community  newspapers  a  spe¬ 
cialty.  Start-up  operations  a  favorite.  Former 
publisher  and  editor.  Call  or  write:  MICHAEL 
STEARNS,  100-20E  Elgar  PI,  Bronx  NY 
10475;  (212)  671-9187. 


NEWSPAPERS  FOR  SALE 


AWARD-WINNING  Lake  Tahoe  weekly;  adjudi¬ 
cated;  gross  plus  equipment;  excellent  terms; 
Lake  Tahoe  News,  ^x  658,  South  Lake  Tahoe 
CA  95705;  (916)  544-8904. 


COUNTY  EXCLUSIVE  PROFITABLE  CAROLI¬ 
NA  WEEKLY  AND  BUILDING.  $  100,000  gross 
range.  $135,000,  good  terms.  Box  4902,  Edi¬ 
tor  &  Publisher. 


CENTRAL  WISCONSIN  WEEKLY  in  recreation-  I 
al  community.  Legals  for  two  towns, 
established  accounts,  no  competition.  Gross¬ 
ing  $270M.  5(X)0  paid  circulation.  Reply  to 
Box  5075,  Editor  &  Publisher. 


JOIN 

OUR 

CONTRACT 

CREW! 

.  .  .Those  individuals,  coni- 
panies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with 
us  on  a  regular  basis. 

Whether  it's  1 2, 26  or  52  times  per 
year,  we  produce  business  and 
profit  for  these  people.  We  offer 
you  freedom  to  rotate  your  copy 
within  our  regular  deadline  times, 
monthly  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the 
most  effective  classified  market 
in  the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ESTABLISHED,  7000  circulation  daily  with 
strong  TMC  program  in  bustling  Zone  5  area. 
Well  equipped  throughout,  including  large 
press  capacity,  competent,  award-winning 
staff.  Five-year  average  gross  exceeds  $  1 . 5  mil¬ 
lion.  Extremely  favorable,  long-term  payout 
with  modest  down  payment  requirements.  For 
appointment  with  owner  reply  Box  5078,  Editor 
&  Publisher. 


10%  FINANCING 

Weekly  newspapers  in  Florida,  Virginia,  West 
Virginia,  Maryland  and  New  Jersey. 

$15  to  $850M 

One  third  cash,  balance  ten  years  to  qualified 
buyers. 

EDWIN  0.  MEYER.  BROKER 
SUITE  lOl-E,  300  W  FRANKLIN 
RICHMOND.  VA  23220 
(804)  643-7816 

NATIONALLY  DISTRIBUTED  monthly  rodeo  i 
publication  with  a  1981  gross  of  $160,000.  { 
Box  42TO.  Editor  &  Publisher.  ! 


PROFITABLE  Northern  California  mom  and  { 
pop  weekly  in  mountain  hideaway.  $77.0(X). 
terms.  Broker  (707)  983-6853. 

SUBURBAN  WEEKLY  &  Shopper.  Gross  ! 
$380,000.  Terms.  Price  $300,000.  NATION¬ 
AL  MEDIA  EXCHANGE.  INC.  Faye  Ellingsworth 
&  Bill  Kurtz.  Park  Plaza  5.  Lebanon  MO  65536; 
(417)  532-3885  office  or  532-6913. 


SOUTHERN  CALIFORNIA  adjudicated  weekly  i 
in  fast-growing  incorporated  city.  Annual  gross  I 
approaching  $200,000  in  rapid  climb.  I 
Excellent  potential  for  local  community  owners 
who  have  what  it  takes  to  expand  with  area .  Box  ; 
49O9.  Editor  &  Publisher. 


THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
grossing  over  $800,000.  Box  3957,  Editor  & 
Publisher. 


WEEKLY  ADVERTISING  PUBLICATION  in  Illi¬ 
nois.  2  hours  north  of  St  Louis,  Approximately 
$240,000  gross.  (217)  224-6388. 


WEEKLY  ADVERTISING  PUBLICATION  in  Illi¬ 
nois.  2  hours  north  of  St  Louis.  Approximately 
$240,000  gross.  (217)  224-6388. 


ZONE  1  DAILY  NEWSPAPER  publishing  and 
minting  company.  Over  $5  million  in  sales, 
mfitable.  Box  5073.  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


WANTED  TO  BUY-High  Saturation,  well- 
established  shopper  in  Ohio.  Please  send 
information  and  samples  to:  Box  5031,  Editor 
&  Publisher. 


WANTED  TO  BUY 

Small  specialized  Printing  Business.  To  merge 
or  purchase.  Contact  A.  George.  Box  217,  Avon 
NJ  07717. 


i  PUBUCATIONS  FOR  SALE 


SUCCESSFUL  $1.2  million  national  trade 
magazine  with  Annual  Trade  Show  is  for  sale, 
due  to  unfortunate  circumstances.  Great 
opportunity  in  growing  industry.  All  replies 
answered  promptly.  Asking  $990,000.  Send  to 
Box  5009,  Editor  &  Publisher. 


PUBUCATIONS  WANTED 


WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $500,0(X).  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 


SHOPPING  GUIDES 


WRITE  OR  CALL  THE  SHOPPER  DOCTOR 
for  a  check  up.  Estil  Cradick,  950  Parkwood  Dr, 
Dunedin  FL  33528;  (813)  733-1678. 


CIRCULATION  SERVICES 


AHENTION  CIRCULATORS  OR  PUBLISHERS  1 
Using  a  high  quality  sales  organization  makes  a 
real  difference — better  retention  at  a  lower  | 
cost  .  Campbell  and  Associates  can  provide  your  I 
circulation  department  with  the  volume  of  qual¬ 
ity  new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write  Camp¬ 
bell  and  Associates.  3864  Center  Rd.  #1IX, 
Brunswick  OH  44212;  (216)  225-7440. 


DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 
E&P  CLASSIFIEDS 
communicate  with  the 
World's  Largest 
Newspaper  Audience! 


ED  SALZMAN  builds  circulation.  Specializing 
in  telephone  and  crew  sales;  analysis, 
development  and  establishing  in-house  pro¬ 
grams.  Call  (703)  955-2638. 


MARKETING  PAPERS  for  the  80's  to  survive 
through  the  90's  and  beyond.  From  carrier  to 
mail  with  expertise  in  .  .  Renewal  systems  in 
advance  carrier  and  mail  pro¬ 
grams  .  .  Phone  and  crew  solicita¬ 
tions  .  .  .  Voluntary  paid  and  other  conver¬ 
sion  programs  .  .  Promotions,  single  copy 
sales,  MBO  and  financial  man- 
agement  .  .  .Personnel  development  and 
specialized  training  .  .  .  and  much,  much 
more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 

Circulation  Consultant  for  Newspapers 


E  4  P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7050 


MARKETING  ft 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  company 
must  be  to  provide  its  clients  with  accurate 
readership  research  At  (^xisumer  Data  we 
believe  the  role  of  a  newspaper  research  firm 
i  does  not  end  there. 

'  Wehavecreatedforeachofourclientsaunique 
i  competitive  edge  that  has  resulted  in  improved 
I  ad  Image  from  their  advertising  base. 

I  Our  aim  is  to  become  a  part  of  your  manage- 
j  mentteam.  Fromourpresentationstotopman- 
'  agement.  to  our  sales  seminars  with  your  sales 
I  force,  we  work  to  make  your  research  data  a 
useful  and  profitable  tool. 

I  We  welcome  the  opportunity  to  show  you  just 
I  how  profitable,  productive  and  affordable 
;  research  can  be.  Call  our  Director  of  Newspaper 
'  Research.  Jack  Brodbeck.  at  (305)  655-0926. 
,  or  write  for  our  brochure. 

CONSUMER  DATA 

I 

I  COMEAU  BUILDING 
319  Clematis  Street 
West  Palm  Beach  FL  33401 


MARKETING  SERVICES 


BUY  THE  BEST  CIRCULATION  TEAM 
in  the  industry  for  your  telephorie  marketing 
Don  White  Bob  Giambelluca.  (716)  688-4 162 


MISCELLANEOUS 


CHRISTMAS  GIFT. 

First  Amendment  matchbooks.  E.T.  Cassidy, 
PO  Box  %9.  New  York  NY  10008. 


VIDEOTEXTELETEXT.  Experienced  producer 
of  editorial  and  graphic  products  tor  phone  or 
cable  systems.  Available  for  consulting,  con¬ 
tract.  hire.  Box  5024,  Editor  4  Publisher. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  2,  19J  2 
LINE  ADS  POSITIONS  WANTED 

1  week  — $4.50  per  line.  1  week  — $3.00  per  line 

2  weeks — $4.00  per  line,  per  issue  2  weeks — $2.50  per  lirte.  per  issue 

3  weeks — $3  40  per  line,  per  issue  3  weeks — $2  25  per  line,  per  issue 

4  weeks — $2.80  per  line,  per  issue  4  weeks — $2  00  per  line,  per  issue 

Add  $4  50  per  insertion  for  box  service.  Add  $3  00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  lirte  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-S85  per  column  inch;  2  times-$75  per  column  inch;  3  times-S7t) 
per  column  inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EditM-  &  PvblisiMr 

575  Lexington  Av.  NY,  MY  1Qfl22._(212)  752-7050. 


E&P  Classifieds — 

effective  in  the  newspaper  community  as  your  newspaper's  classi- 
fieds  are  in  your  community. _ 
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EQUIPMENT  &  SUPPLIES 


BUSINESS  SYSTEMS 


NCR  399  Good  condition.  Available 
immediately  2  cassette  drives.  Best  offer;  Con¬ 
tact  J  McCullougfi.  (815)  223-3200. 


CAMERA  &  DARKROOM 


BROWN  CARAVEL  CAMERA,  horizontal  20  x 
24  good  condition,  priced  to  sell:  Galax  Gazet¬ 
te.  PO  Box  68.  Galax  VA  24333.  Attn:  Don, 
(703)  236-5178. 


Chemco  Pager  camera  complete  with  film 
transport,  portable  darkroom  and  Log  E  pro¬ 
cessor,  model  LD-25.  All  equipment  in  perfect 
running  condition.  Price  is  $18,000  as  is, 
where  is.  For  information,  call  Edward  R  Padilla 
(216)  623-6700,  The  Cleveland  Press,  901 
Lakeside  AV,  Cleveland  OH  44114. 


EDITOR  &  PUBLISHER  classified  ads  pro¬ 
duce  results  like  no  other  publication  in  the 
newspaper  field!  Whether  you  have  machin¬ 
ery.  supplies,  or  newspapers  to  sell  (or 
buy) — ri^  a  top  qualified  person  to  fill  an 
opening— or  are  looking  for  just  the  right 
spot  to  advance  your  career— ^ut  an  Editor 
&  Publisher  ad  to  work  for  you.  Call  (212) 
752-7050. 


"FOR  4-COLOR  Separation,  but  this  Berthod 
Hohlux  Selection  Projector;  new  1977 ;  can  be 
seen  in  operation;  Richard  E  Vowles,  (717) 
846-7146,  York  PA." 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New.  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPOSING  ROOM 


MERGANTHALER  202  Linotron,  (4  years  old). 
$24,000 
(415)  873-2640 


MERGANTHALER  MVP  Keyboard,  with  Dual 
Floppy  Disks,  Tape  Punch,  and  8K  Memory,  (4 
years  old).  $9500.  (415)  873-2640. 


EQUIPMENT  &  SUPPLIES  | 
COMPUTER  SOFTWARE  I 


BILLING  SOFTWARE 

Prints  journals,  bills,  aging  and  sales  analysis. 
Calculates  rates  and  month-end  discounts. 
Many  months  of  previous  detail  of  activi^  on¬ 
line.  Designed  by  a  publisher  for  use  in  his 
office  by  totally  non<omputer  personnel.  Runs 
on  Radio  Shack  Model  II  or  16  -  hard  disk 
version  will  hold  "years"  of  detail.  Software  can 
be  leased  for  under  $150  per  month.  Call  or 
write  for  sample  reports.  Publisher  Control  Sys¬ 
tems,  Steve  Kuckuk,  PO  Box  476,  Shawano  Wl 
54166;  (715)  526-6188. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A’s 

Cutler  Hammer  truck  loaders 

Sheridan  48P 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


FERAG  conveying  systems,  2  forwarding  sta¬ 
tions,  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

IPEC,  97  Marquardt  Dr,  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 


KANSA  4-STATION  Inserter  in  excellent  condi¬ 
tion.  Available  immediately  with  significant 
cost  savings.  Reply  to  Box  5002,  Editor  &  Pub¬ 
lisher. 


MAILROOM  TRAYMATIC 
BUNDLE  CONTROL  SYSTEM 
In  1976  the  Cleveland  Press  purchased  a  Cut¬ 
ler-Hammer  152  bucket  Traymatic  bundle 
Control  system.  This  system  is  designed  for 
complex  zoning  in  a  multi-press  operation.  It  is 
complete  with  EDS  electronic  control  with 
Digital  computer  CPUs.  In  perfect  running  con¬ 
dition.  Paid  over  $1,100,000  and  will  sell  for 
$125,000  as  is,  where  is.  For  detailed 
information  call  Edward  R  Padilla  ,  901  Lake¬ 
side  Ave,  Cleveland  OH  44114,  (216)  623- 
6700. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  (^11 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 


NEWSPAPER  STACKER- 106  Countoveyor,  Se¬ 
rial  1020043,  good  running  condition,  best 
offer,  call  Doug,  New  Jersey,  (201)  772-2 121. 


SHERIDAN  48P  inserters  with  MS  heads. 
Sheridan  24P  inserter  with  handfly  table. 

New  Sheridan  inserter  spare  parts. 

Folded  edge  first  delivery  systems  for  Sheri¬ 
dan  inserters. 

Muller  227  and  227E  inserters. 

Muller  231  (Counter  Stackers. 

Custom  Bilt  quarter  folders  and  rotary  trim¬ 
mers. 

Kansa  inserter  with  4  stations. 

IDAB  440  Counter  Stacker  with  programmable 
keyboard. 

IDAB  shrink  wrap. 

Ferag  H-500  and  HS-80  Counter  Stacker  — 
factory  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 

Sta  Hi  telescopic  loaders. 

Cutler  Hammer  conveyor,  bottom  wraps  and 
pacers. 

Signode  ML2EE  MLN2A  tying  machines. 

Yale  and  C&D  pallet  Jacks. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately.  Mechanical  installation 
service  also  provided.  We  will  purchase  mail- 
room  equipment  and  complete  mailrooms. 
Graphic  Management  Associates,  Inc 
Newspaper  Mailroom  Systems  Division 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


MISCELLANEOUS 


THE  CLEVEUND  PRESS 
2-Argent  Silver  Recovery  units-like  new,  $400 
each. 

1-Tennant  pressroom  steel  brush  floor  cleaner, 
$300. 

1-  Kent  floor  scrubber  with  auto  pickup-1  year 
old,  $1250. 

1-  Wilshire  self  propelled  parking  lot  cleaner 
18HP,  $2500. 

Complete  power  center  for  computer  room,  400 
amp,  240V  with  5  isolation  transformers.  New 
price  was  $25,000  and  will  sell  for  5,000  as  is, 
where  is. 

2- Ross  &  White  truck  washers  12  ft  high-paid 
$30,000  new  price  $2500  as  is,  where  is. 

1 -Gifford-Wood  newsprint  roll  conveyor-500  ft 
long,  2/15HP.  l-7*/SHP  drive  with  auto  kick¬ 
er — $5000  as  is,  where  is. 

48-Welllngton  newsprint  cards-new  wheels, 
$50  each. 

Call  Edward  Padilla,  The  Cleveland  Press, 
(213)  623-6700,  901  Lakeside  Av,  Cleveland 
OH  44114. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


AM,  COMPUGRAPHIC  TYPESETTERS.  Buy  & 
Sell.  10%  commission.  Reconditioned  models 
available.  WSI,  (216)  729-2858. 


ADVANTAGE  II,  never  used,  PMA,  $19,500. 
ADVANTAGE  I,  used  6  months,  $17,250. 
VIDEOSETTER  universal,  10  grids,  2  spare 
parts  kits,  low  use,  $12,000.  Bob  Weber, 
(216)  831-0480, 


AM  TYPESETTERS.  Reconditioned.  CompSet 
500,  $3000.  510,  $4000.  500/504,  $4250, 
510/504,  $5250.  3510/504,  $7250.  4510/ 
504,  $9000.  5810,  $13,900.  WSI,  (216) 
729-2858. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


UNISETTER  LR  OATAPORT,  17  strip,  $5000. 

UNITERM  by  CG,  every  option,  $2250.  MDT 

350,  $2750.  COMP  88A  LR,  spare  parts  kit, 

S-Processor,  $2500.  Bob  Weber,  (216)  831- 

0480. 


WANT  TO  SELL?  BUY? 

List  with  us!  10%  (Xrmmission 
•Save  Time  wFair  Price  •Protection 
•No  Headaches  oNo  Obligation 
Bob  Weber  (216)  831-0480 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPLETE  NEWSPAPER  SYSTEM:  2  ECRM 
1800  ocr,  3  CG  VideoSetters,  2  DEC  POP8e's 
with  numerous  peripherals;  best  offer.  Call  Lar¬ 
ry  Barr/Gloria  Pearsall,  Fort  Wayne  News- 
papers,(219)  461-8270. 


CG  8600  Advantage  II 

MDT  350,  ne^iwle. 
WSI.  (216)  7»-2858. 


CG  TYPESETTERS.  Unisetter  HR,  $6950. 
Unisetter  LR.  $5450.  DEK,  $1750.  Trendset¬ 
ter  HR,  $9()00.  Unified  (kmposer,  $3250. 
MDT  350,  $3150.  FDR.  $1750.  WSI,  (216) 
729-2858. 


HARRIS  2200  VDT's.  Immediate  delivery. 
(201)  265-2448.  Call  between  12  and  6  PM. 


QUADRITEK  1200,  processor,  14  fonts, 
paper,  chemistry.  As^me  installment  pur¬ 
chase  agreement  with  no  down  payment.  (307) 
745-5165. 


2-Talstar,  G.A.  1830computerswith4COC20 
MB  drives,  2-600  LPM  Data  Product  Printers, 
20  disk  packs.  $5000.  Edward  R  F^illa,  The 
Cleveland  Pre^,  901  Lakeside  Av,  Cleveland 
OH  44114,  (213)623-6700. 


PRESS  CONVERSIONS 


GOSS  MARK  I  8,  22^4"  cutoff,  82"  wide. 
Available  November,  1982. 

Goss  Mark  I,  16  Goss  units  23  9/16  A  80  and 
82,  12  Mark  I  Goss  units  22  Vx  A  80,  8  half 
decks  A  80  and  82, 6  color  humps  A  80  and  82, 
4  2:1  folders  inverted  and  regular  23  9/16,  2 
2: 1  folders  regular  22  ^4, 6  Goss  auto-pasters, 
20  Wood  reel  stands,  2  balloon  former 
assemblies,  4  double  width  portable  ink  foun¬ 
tains.  Many  other  parts  available.  Reverse  gear¬ 
ing  assemblies  available,  22  Vx  B  23  9/16 

PRESS  CONVERSIONS 
OFFSET  AND  AN  I LOX 
INSTALLATIONS 
PRESS  REMOVAL 
HEATED  STORAGE  AVAILABLE 

Please  call  Mr  Headliner,  Printing  Press  Ser¬ 
vices  Inc,  E  34th  St,  Cleveland  OH;  (216)883- 
8724. 

UK  factory  phone  011-44-772-797050. 


LETTERFLEX  PLATEROOM  DEPARTMENT 
In  1981  the  Cleveland  Press  purchased  2  let- 
terflex  PR120  platemakers,  2  K&F  punch  bend 
and  trim  semi-automatic  machines,  and  a  com¬ 
plete  manual  backup  punch  bend  and  trim  with 
100  foot  Hall  Plate  conveyor  2  pressroom. 
This  entire  plateroom  system  is  in  perfect  con¬ 
dition  and  is  for  sale  at  a  tremendous  savings. 
For  information  call  or  write  Edward  R  Padilla, 
The  Cleveland  Press,  901  Lakeside  Av,  Cleve¬ 
land  OH  44114  (216)  623-6700. 


PRESSES 


2VA"  CUTOFF  HEATSET  PRESS 

Harris  N12(X),  2lV4"cutoff  by40V4’’  5units, 
collect/non-collect  folder,  2  MEG  pasters  and 
Overly  14  foot  2  pass  dryer  chills  (New  1981). 
Excellent  press  for  square  tab  and  HeatSet 
circular. 

Harris  845,  8  units  (New,  approximately 
1981),  2  folders.  Angle  Bar  Nest  with  bay  win¬ 
dow,  4  Butler  pasters  (1800  FPM  data  mat 
controls).  Available  immediately  at  less  than 
half  new  price. 

IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-9700.  Telex  20-6766. 


COMMUNITY  Oil  Bath  add-on  unit,  1969 

2  to  8  unit  VISA  with  JF15  folder,  mid  to  late 
70’s  mfg 

Harris  VISA  add-on  units,  mid  to  Iate70's  mfg 
1  to  3  unit  News  King  with  KJ4,  reconditioned 

3  to  5  unit  News  King  with  KJ6,  reconditioned 
3  to  5  unit  News  King  with  KJ8  and  upper 
former 

New  King  add-on  units 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  SanU  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


COLOR  KING  WEB.  2  unite  and  folder,  serial 
444-163,  $65,000.  Lektro  roll  clamp  truck, 
model  20/20,  $7,000.  Sheridan  tabloid  binder 
(gather,  stitch,  quarterfold  and  3-knife  trim), 
$8,000.  203-792-5803. 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name - 


Dnmpany 

Arirlress 

City 

Rtate 

7ip 

Phone 

r:ia<t.<;ifir;ation 

Authorized  Signature 

Copy 

Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden. 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 
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EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


HELP  WANTED 


GOSS  URBANITE  PRESS  The  Cleveland  Press  ceased  operations  in  June 

7  unit  Goss  Urbanite  press  with  two  folders,  1982.  It  has  tor  sale  32  units,  16  color  decks 
recently  reconditioned,  available  for  and8foldersof23-9/16''Hoecok)rconvertible 

immediate  delivery.  Presses.  These  presses  were  rebuilt  in  1960  !”«h  k>ii 

and  are  geared  Tor  52,500  PPH.  They  were 
Urbanite  units  available  which  can  be  offered  converted  in  1981  to  new  Letterflex,  K4F 
stacked  or  floor  position,  complete  with  roll  shims  and  lockups.  The  web  numbers  are 

arme  oo7R.oQai  i^ni-u-veyor  mooei  luo. 


PRE-OWNED  WEB  PRESSES 
4-Suburban  900  series 
4-Suburban  1000  series 
4-Suburban  1500  series 


HELP  WANTED:  Instructor/assistant  professor 
of  journalism,  to  teach  advertising/public  rela¬ 
tions  courses,  counsel  students  in  career 
choices,  and  work  with  students  and  pro- 


Suburban  combination  folder  with  balloon  fessioirals  in  detriment  programs.  Positioo  is 
form«.  Community  unit  1971.  probationary  and  rank  and  salary  are  negotiable 


depending  upon  qualifications.  Minimum  of 
five  years  professional  experience  in 


Urbanite  folders  complete  with  upper  former  We  will  sell  the  entire  pressroom  tor  a  dis-  A«^ components  for  Goss,  Harris  and  King  ach^ising/iwblic  relations,  mastm  d^ee 
■  ■  '  . . I  Dresses  i  anq  competence  in  communications  law 


mantled,  skidded  and  delivered  price  for  Ef!^i 


All  machines  can  be  seen  in  operation  and  are  desirable.  Send  letter,  vita  and  references  to 


Offered  exclusively  by 
NEWSPAPER  MACHINI 


INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-236 


We’ will  also  sell  4  individual  8  unit,  4  deck,two 

folder  presses  for  a  dismantled,  skidded  and  S?*  21.  W-chita  State  University, 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


NERY  CORP  folder  presses  for  a  dismantled,  skidded  and 

ox  159^  delivered  price  of  $500,000  per  8  unit  press. 

15  The  price  also  includes  spare  parts,  rollers.ect. 

Telex  4-2362  For  detailed  information  Call  the  Cleveland 

_  Press  (216)  623-6700,  Edward  R  Padilla,  901 

Lakeside  Ave  ,  Cleveland  OH  44114. 


OFFSET  WEB  SALES,  INC. 

PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 


Wichita  KS  67208. 

Deadline:  December  31.  1982.  WSU  is  an 
Equal  Opportunity/Affirmative  Action 
Employer. 


6-14  units,  two  folders,  approximately  1972.  i.GreaB  Imorinter 
Roll  sUnds,  motor  drives  and  miscellaneous  ,  MahSial  Plate  Processor  Model  330 

^“"P'***  Supp7S  P?fn{ing°-  Inc. 

IPEn5c%7  Marquardt  Drive.  Wheeling  IL  MOi  (816)  257-4900. 

60090,  (312)  459-9700,  Telex  20-676&  _ 


2-900  Series  Goss  Suburban  Folders  with 
Drives. 

1-900  Series  Goss  Suburban  Add-on  Unit. 


PRESS  REMOVAL  AND  INSTALLATION 
Service  work  done  on 
Single  width  web  offset  presses 
National  Newspaper  Machinery,  Inc 
John  Dean,  (816)  796-9^ 


Independence  MO;  (816)  257-4900. 


ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press.  17^"x24VS"  wide,  with  2  Roll  Stands. 
Folder,  Sheeter,  $34,500.  (415)  873-2640. 


DRAW  YOUR  OWN  CON¬ 
CLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 
Place  an  E&P  Classified 
and  you'll  get  the  picture! 
(212)  752-7050 


_  WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe. 

2-GOSS  2:1  Uniflow  folders,  22V*”  cutoff  for  Scott.  Goss  and  Wood  presses,  offset  or  letter 


WANTED  TO  BUY 


58"  paper  width.  Both  folders  are  regular  press 
delivery,  equipped  with  subvray  to  drive  side. 

Skip  slitter  on  operating  side  of  each  lower 
former.  4-Mark  I  Units,  A-80,  with  Goss  auto¬ 
matic  pasters.  One  unit  has  reversible  2nd  imp. 

For  information  contact  Richard  Munson,  Pre¬ 
ssroom  Supt. ,  State-Times  &  Advocate,  PO  Box 
588,  Baton  Rouge  LA  70821  or  call  (504)  8 

383-1111. 


GOSS  SC.  8  units,  1979. 

Community,  4  units,  grease 
Community  add-on  units,  1965-78. 

SC  folders,  also  upper  former 
Suburban  1500,  7  units 
Urbanite,  6  units,  1975. 

Urbanite,  4  units,  3-color  unit. 

Urbanite  add-on  units,  3-color  unit. 
Metro,  6  units. 

HARRIS  VI 5  A,  6  units,  4  circumferential 
V15  A.  3  units,  1975. 

V15  A  add-on  units;  ductor,  continuous. 
V25,  4  units,  1978. 

V25,  8  units,  1977. 

Folders:  JFl,  JF4,  JFIO,  JF25. 

845,  4  units,  1975. 

NEWS  KING.  6  units.  1971. 


Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
1()4A  counter  stackers 
5  units  Econ-O-Web  press 
Hoe  Skip  Slitters 

8  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 


■  "  HELP  WANTED:  Distinguished  Professorship 

1  CHESHIRE  and  Phillipsburg  any  condition,  in  Jwmalism  to  teach  classes,  woA  with  stu- 
CallcollectHerb(201)289-7^. AMS,  1290  and  repr^t 

Central  Av,  Hillside  NJ  07205.  department  in  pubic  appearancM.  High  level 

of  professional  attainment  and  recofmition 
GOSS  COMMUNITY  OIL  BATH,  generalist  imth  broad  bacl^nd 

with  SC  folder  unit  separate.  relations. 

Box  1983.  Editor  &  Publisher.  'S  ineligible  for  tmure.  Salanr  negoti- 

_  able  depending  upon  qualifications.  Send  let- 

I  WANT  your  old  press  units  and  folders  for  t«.  vita,  recOTmnle<kin®****®il'"'*1'^^- 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983.  Editor  &  Publisher. 


scrap  value  or  less.  We  will  dismantle  and  re- 


Capitol  roll-handling  equipment,  new  &  used  75707 

We  have  or  can  get  what  you  need  - 

for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting  „ 

We  buy  printing  equipment.  ° 

NORTHEAST  STORAGE  — ^ 

AND  INDUSTRIES,  INC. 

(213)  257-7557 


move  them.  Moore,' RT.  15,  Box  400,  Tyler  TX 

757Q7  StateUniversity.  WichitaKS67208.  WSUisan 

Equal  Opportunity/Affirmative  Action 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  4  PUBLISHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


ONE  (>xporation 

1820  Briarwood  Industrial  Ct,  NE 
Atlanta  GA  30329 

(404)  321-3992  Telex  700563 


A  REQUEST 
TO  ALL 
ADVERTISERS: 


HELP 

WANTED 


4  unit  Harris  Cottrell  Vanguard,  with  V^&V* 
folder,  running,  call  John  Newman,  (816)  756- 
3350. 


We  move  machinery! 
EAP  CLASSIFIEDS 
(212)  752-7053 


Harris  V-15A,  add-on  units,  1977. 

2  Martin  Pasters,  1979  rated  1200  FPM. 
Cottrell  V-25,  V*  and  VS  (older  JF-1. 

Goss  Community  add-on  units,  1969-76. 
Goss  Suburban  add-on  units. 

Goss  Urbanite  V*  folders. 

Goss  4,  6,  8-position  roll  stand. 

Goss  15(X)  series,  4  units,  1975. 

Goss  (^immunity,  3  unit  press,  1978. 
Goss  Urbanite,  10  units,  1980. 

Gregg  flying  imprinter  22  V*",  45  VS". 
Fincor  motor  and  controls. 

Harris  845  add-on  units. 

Harris  845,  22^4,  8  units,  1973. 

Harris  845,  6  units,  22V4". 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters,  1600  FPM,  1975. 

Color  King  presses  and  units. 

Fairchild  Mior  King,  4  units,  1969. 
Harris  V-25,  4  units,  1978. 
Count-O-Veyors  Model  106. 

2  Cary  Silicone  applicators. 

1  King  Press  Book  Former. 

1  Newsking  unit. 


To  help  us  expecJite  your  ques¬ 
tions,  claims  and  payments 
regarding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 


ASSISTANT  PROFESSOR  in  photojournalism 
(tenure  track  position).  Date  of  appointment 
September  1,  1983.  Salary  negotiable 
depending  on  qualifications. 

Teach  undergraduate  courses  in  com¬ 
munications  photography  with  emphasis  on 
photojournalism  practices,  principles,  history, 
ethics;  participate  In  developing  the 
department's  photojournalism  curriculum. 
Responsible  for  related  photography  laboratory 
and  student  academic/career  counselling. 
Candidate  must  be  committed  to  engage  in 
I  faculty/departmental/community  service,  to 


Department  of  Journalism 
and  Graphic  Arts 
East  Texas  State  University 
Commerce,  Texas 

Department  head  —  tenure-track 
position.  Professor  of  journalism.  Sal¬ 
ary  competitive.  Doctorate  preferred. 
Educational  and  media  experience  re¬ 
quired.  Beginning  summer  or  fall. 
1983.  Department  administration  and 
two-course  teaching  load.  The  Univer¬ 
sity  is  an  equal  opportunity'affirmative 
action  employer,  ^nd  resume,  letter  of 
application  and  names  of  three  refer¬ 
ences  to:  Dr.  Charles  Elliott.  Chairman. 
Journalism  Search  Committee. 
Department  of  Journalism  and  Graphic 
Arts,  East  Texas  State  University,  Com¬ 
merce,  Texas  75428.  (214)  886-5310. 
Applications  deadline:  January  31, 

im _ 


VISITING  PROFESSOR  or  Assistant  Protessor 
in  Advertising.  Date  of  appointment  September 
1. 1983.  Salary  negotiable  depending  on  quali- 


THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


contribute  to  scholarly  and/or  professional  pub-  fications. 

lications.  and  to  work  closely  with  local  pro-  Teach  undergraduate  courses  In  advertising 


fessionals.  Responsible  for  assisting  in  revising  and/or  public  relations  such  as  Fundamentals 
of  Photojournalism  Sequence  for  possible  of  Advertising,  Advertising  Copywriting. 


ACEJ/MC  accredidation  and  coordinating  with  Advertising  Layout  and  Design,  Commercial 
departmental  and  university  programs.  Mini-  Copywriting  for  Radio  and  Television,  Public 


mumMaster'sdegreeinJoumalism/MassCom-  Relations,  Advertising/Promotion  Sales  and 
munication  or  other  related  fields  and  3  to  5  Advertising  Campaigns.  Coordinator. 


years  of  successful  professional  experience  at  Advertising/Public  Relations  Sequence  Pro¬ 
photojournalism.  Minimum  of  3  years  teaching  gram  with  other  departmental  and  university 


7  UNIT  (^immunity,  2  folders,  1975 

4  unit  Goss  Community  (grease) 

5  unit  Harris  V22,  RBi  folder 
Vanguard  V-15.  4  and  5  units 


experience  at  college  or  university  level.  Some  programs.  Establish  and  maintain  rapport  with 
experience  in  graphics  and  production  would  local  professional  agencies  and  groups.  Assist 


with  the  student  advertising  club  and  other  dut- 


The  University  of  Texas  at  El  Paso  is  part  of  the  les  required  of  sequence  coordinator.  Minimum 
UT  System.  UTEP's  enrollment  is  about  of  Master's  degree  in  Joumalism/advertising 


16,000.  The  Mass  Communication  and  3  to  5  years  of  successful  professional 


folder  and ^2  EStlers"'** l  Department  has  about  350  majors,  with  100%  |  «p«jience  in  advertising.  Minimum  3  years 


COMPLETE  PRESSES  OR  ANY  Harris  845-4  units,  1970 


COMPONENTS  SEPARATELY. 


Metro-6  units,  6  Goss  RTP's 


increase  in  photojournalism  majors  in  the  past  teaching  experience  at  college  or  university 
year.  The  department  is  housed  in  a  recently  level.  Some  experience  in  gravies  and  broad- 


WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


I  PEC,  INC 


(312)  459-9700 


97  Marquardt  O 
Wheeling  IL  60090 


BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


rennovated  building  where  one  floor,  reserved  cast  advertising  as  well  as  sales  would  be  help- 
for  photography,  contains  a  special  photogra-  ful.  The  Advertising/Public  Relations  Sequence 


phy  exhibit  gallery. 


is  the  largest  of  5  in  the  department  of  Mass 


Send  vita  and  three  letters  of  recommendation  Communication,  housed  in  a  recently  reno- 
to:  vated  building. 


WEB  LEADER  PRESS 


Telex  20-6766  8  units,  2  folders,  new  1978,  Quadra  color  unit 


Wilma  Wirt,  Chairperson 
Department  of  Mass  Communication 
University  of  Texas  at  El  Paso 
El  feso  TX  79968 


N0RTHEASTINDUSTRIESisoffering36units  ponents  separately.  Can  be  seen  in  operation,  ^^o  do  so.  Closing  date  for  vitas  is  February 


of  Hoe  Color  Convertible  and  6  folders  as  com-  Call  oryrritetotumkey  installation  price.  Offset  L 


Send  vita  and  three  letters  of  recommendation 
tO: 

Wilma  Wirt.  Chairperson 
Department  of  Mass  Communication 
University  of  Texas  at  El  Paso 
El  ftiso  TX  79968 

Closing  date  for  vitas  is  February  15.  1983. 


plete  presses  or  parts. 

(213)  2! 


Web  Sales,  Inc,  PO  Box  211,  Marysville  WA  The  University  is  an  Equal  Opportunity/  The  University  is  an  Equal  Opportunity/ 


98270;  (206)  653-2519. 


Affirmative  Action  Employer 


Affirmative  Action  Employer. 


EDITOR  &  PUBLISHER  for  November  27.  1982 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


NEWS-EDITORIAL  FACULTY  MEMBER  for 
Department  of  Communication.  Successful 
candidate  will  teach  courses  in  reporting,  news¬ 
writing.  editing.  One  or  more  areas  of  advanced 
specialization  sought  in  subjects  such  as  media 
history,  media  in  society.  Latin  American 
media,  international  journalism,  broadcast 
journalism.  Qualifications  sought  include 
F^.D.  degree,  five  years  mass  media  pro¬ 
fessional  experience,  graduate  teaching 
experience.  Position  beginsmid  August.  1983. 
Applications  must  be  received  no  later  than 
January  15,  1983.  All  correspondence  should 
be  sent  to  Dr.  Bruce  Garrison,  Chair,  News- 
Editorial  Search  Committee.  Department  of 
Communication,  University  of  Miami,  PO  Box 
248127,  Coral  Gables,  FL  33124.  AA/EEO 

employer. _ _ _ 

EDITOR  &  PUBLISHER  classified  ads  pro¬ 
duce  results  like  no  other  publication  in  the 
newspaper  field!  Whether  you  have 
machinery,  supplies,  or  newspapers  to  sell 
(or  buy) — need  a  top  qualified  person  to  fill 
an  opening— or  are  looking  for  just  the  right 
spot  to  advance  your  career — put  an  Editor 
&  Publisher  ad  to  work  for  you.  Call  (212) 
752-7050. 


ADMINISTRATIVE 


PUBLISHER-general  manager  for  unopposed 
daily.  Zone  3.  Experienced  publisher  buying 
another  paper.  Opens  December.  Must  have  all 
around  newspaper  experience  without  alcohol, 
credit  or  family  problems.  References  required 
but  none  checked  without  mur  permission 
Fine  town,  good  opportunity.  $40,000  to  start. 
405-341-2289  between  8-9  AM  and  7-9  PM 
CST 


ASSISTANT  CONTROLLER 
We  are  seeking  an  individual  with  a  CPA  and 
Minimum  2 — 3  years  Big  Eight  experience  to 
assist  in  directing  all  ^ases  of  accounting 
operations.  Comprehensive  understanding  of 
business  computer  systems,  financial  analysis 
and  budgeting  important.  All  replies  held  in 
strictest  confidence.  Respond  with  resume  and 
salary  requirements  to  Box  5071,  Editor&  Pub¬ 
lisher. 


CONTROLLER 

West  Coast  communications  company  solicits 
resumes  for  the  position  of  controller.  Involves 
cash  management,  analysis,  projections, 
knowledse  of  the  business,  familiarity  with 
bookkeeping  and  accounting  principles.  Please 
tell  us  wnatever  ^  minx  we  neeo  to  Know 
about  you.  Box  5038,  Editor  &  Publisher. 


COUNTY  SEAT  DAILY  needs  a  manager  with 
strengths  in  sales,  shoppers  and  press.  Ideal  for 
a  number  2  looking  for  a  breakthrough.  Must 
have  capacity  and  congeniality  to  guide  a  loyal, 
established  staff.  Send  details  of  your 
experience  and  knowledge.  For  the  right  per¬ 
son,  we  offer  an  exceptional  communiU,  and  a 
rare  opportunity.  Write  Box  5072,  Eiditor  & 
Publisher. 


GENERAL  MANAGER  of  a  21,000  Mid-West 
evening.  Need  strong  daily  news  and  sales 
background.  Prefer  someone  who  also  has  had 
weekly  experience.  Must  want  the  newspaper  to 
be  an  excellent  product  and  Number  One  in 
advertising  and  circu'ition  sales.  communiN 
minded.  Send  resume  to  Box  4998.  Editor  & 
Publisher. 


MANAGER-OPERATOR  to  take  over  Weeklies. 
Should  be  two  person  family-able  to  type,  con¬ 
trol  sales  and  write  soft  news.  Small  deposit- 
Owner  wants  15  percent  gross.  Rental  housing 
available-Write  Box  5049,  Editor  &  Publisher. 


ADVERTISING 


ARE  YOU  AGGRESSIVE,  growth-oriented  and  $ 
motivated?  I  place  people  in  the  shopper 
industry.  Please  call  or  send  resume  to:  Dennis 
Fearing,  Multi-Media  Enterprises,  18533  Bur¬ 
bank.  Ste  144,  Tarzana  CA  91356;  (213)  344- 
7177. 


ADVERTISING  DIRECTOR: 

Needed  for  weekly  approximately  40,000 
circulation  publication  in  Northwest  Ohio 
region  and  Northeast  Indiana  area.  Pay  com¬ 
mensurate  with  experience  and  ambition.  Box 
4TO9.  Editor  &  Publisher. 


ADVERTISING  manager  for  South  Dakota 
13,000  circulation  daily  with  6000  TMC 
publication.  Must  have  managerial  experience 
and  ability  to  train  and  motivate  staff.  Group 
newspaper  with  excellent  advancement  oppor¬ 
tunities.  We  promoted  three  advertising  per¬ 
sonnel  in  the  past  five  years.  Call:  Jerry  Putjen- 
ter,  Mitchell  (Jaily  Republic,  (605)  996-5514. 


ADVERTISING  SALES  REPRESENTATIVE 
Wanted  for  12,000  daily.  Good  salary, 
excellent  benefits,  great  place  to  live.  Send 
resume  to  John  Hendrix.  Advertising  Director, 
Hobbs  News-Sun,  PO  Box  860,  Hobbs  NM 
88240. 


ADVERTISING  MANAGER-experienced  pro¬ 
fessional  wanted  for  challenging  management 
position  at  a  California,  major  group  news¬ 
paper.  Extremely  competitive  market  demands 
creativity,  sales  training  experience,  commit¬ 
ment.  goal-orientation.  Resmnsible  for  1  daily 
and  3  weekly  publications,  ^ition  offers  good 
salary,  incentive  bonus  and  excellent  benefits. 
Send  resume,  cover  letter  and  salary  require¬ 
ments  to  Box  5034,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
Award-winning,  twice  weekly.  150,000 
circulation  Florida  newspaper  is seekinga  high¬ 
ly  motivated  person  to  direct  successfuldisplay 
and  classified  sales  teams.  Position  offers  good 
salary  plus  bonus  potential,  as  well  as.  com¬ 
plete  benefits  package.  If  you  are  creative,  have 
a  successful  management  track  record  and  are 
interested  in  career  growth,  we'd  like  to  hear 
from  you.  Please  write  with  background,  salary 
requirements  and  career  goals  to:  Box  5080, 
Editor  &  Publisher. 


RETAIL  AD  MANAGER 

We  are  looking  for  a  people-oriented  manager 
with  a  superior  track  record  in  training  and 
motivation.  Excellent  opportunities  for 
advancement.  Send  resume  and  salary  history 
in  confidence  to  Publisher,  The  Daily  FYogress, 
PO  Box  1287,  Charlottesville  VA  22902. 


ART/GRAPHICS 


ARTIST/ILLUSTRATOR 
70,000  daily,  graphics-oriented,  looking  for 
artist/illustrator.  Must  be  able  to  do  serious 
illustrations  as  well  as  cartoons,  mechanicals, 
maps.  Need  good  knowledge  of  color,  color 
techniques.  Zone  4.  Write  Box  5044,  Editor  & 
Publisher. 


AGGRESSIVEZ0NE6  da  ilyseeks  experienced, 
creative  and  reliable  graphic  designer/ 
illustrator  to  augment  Art  Department.  Send 
resume  to  Box  5077,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  DIRECTOR  for  small  daily- 
Sunday-TMC  operation  Southern  Zone  2.  Must 
be  experienced.  We  need  circulation  and  are 
willing  to  pay  exciting  incentives  to  the  man 
who  can  get  it.  Write  Box  5056,  Editor  &  Pub¬ 
lisher. 


EXPERIENCED  CIRCULATOR  to  manage 
department  for  6-day  daily,  under  lOM,  with 
large  shopper.  Carrier  delivered  and  mailed. 
Send  application  with  earnings  requirements. 
Box  5064,  Editor  &  Publisher. 


SMALL  WESTERN  daily  wih  expansion  plan 
seeking  a  "take  charge"  Circulation  Manager 
strong  in  promotion.  Send  resume  and  salary 
requirements  to  Box  5061,  Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 


COMPUTER  SYSTEMS  ANALYST-We  are  seek¬ 
ing  a  person  with  computer  science  degree  and 
three  to  five  years  experience  on  the  job  with 
proven  interdepartmental  communications 
skills.  Prefer  person  with  active  working  back¬ 
ground  in  all  areasof  data jprocessingand  speci¬ 
fically.  familiar  with  DE(:  operating  systems, 
such  as  RSXll-M,  running  on  DEC  1170s. 
Experience  in  development  of  general  on-line 
business  applications  in  (>}bol  utilizing  VTIOO 
terminals  would  be  helpful  as  well  as 
experience  in  newspaper  typesetting  applica¬ 
tions,  UNIX  operating  systems  and  "(;"  lan¬ 
guage.  All  inquiries  confidential.  Please  send 
current  resume  and  salary  history  to  Personnel, 
Evening  Post  Publishing  Company,  PO  Box 
758,  Charleston  SC  29402. 


DATA  PROCESSING 


ATEX  SYSTEMS  TECHNICIAN-Growing  news¬ 
paper  on  West  Coast  of  Florida  seeks  Systems 
Technician  experienced  with  ATEX  equipment. 
Associate  Degree  in  electronics  or  equivalent 
two  years  experience  working  on  digital  com¬ 
puters  and  associated  peripherals.  Completed 
training  on  DEC  PDPll,  including  intensive 
unibus  theory,  familiarity  with  magnetic  tape 
drives,  and  moving  head  disk  drives.  Ability  to 
use  maintenance  manuals,  block  diagrams, 
engineering  drawings,  and  diagnostics  to 
analyze,  isolate,  and  repair  problems.  Good 
communication  skills  a  plus.  Reply  with 
resume  and  salary  requirements  to  Box  5063, 
Editor  &  Publisher. 


ASSISTANT  METRO  EDITOR 
70,(X)0  daily  in  rapid  growing  area,  aggressive 
metro  desk  looking  for  assistant  metro  editor  to 
help  supervise  staff  of  18  reporters.  Assistant 
metro  editor  makes  story  assignments  as  well  as 
edits  copy.  2-5  years  experience  preferred. 
Zone  4.  Write  Box  5045,  Editor  &  Publisher. 


AGGRESSIVE  DAILY  in  Deep  South  seeks 
REPORTERS  AND  COPY  DESK  WORKER.  We 
offer  good  pay,  working  conditions  and  an 
award-winning  environment  to  the  ei^rienced 
professionals  to  join  our  staff.  Two  years 
experience  minimum.  Send  resume,  clips  to 
City  Editor,  The  Meridian  Star.  Box  1591  Meri¬ 
dian  MS  39301. 


A  ZONE  2  AM  of  85.0(X)  circulation  in  a  city 
with  Division  1  college  football  and  basketball 
is  seeking  a  desk  person  for  its  sports 
department.  Aside  from  possessing  standard 
de^  skills  and  a  thorough  knowledge  of  sports, 
candidates  must  show  an  ability  to  inspire, 
guide  and  coach  reporters.  This  is  a  job  for  an 
aggressive  editor  with  a  wealth  of  ideas  who 
wants  to  grow  professionally.  Send  credentials, 
clips,  tearsheets  to  Box  5068,  Editor  &  Pub¬ 
lisher. 


COPY/NEWS  EDITOR— Western  Pennsylvania 
AM  seeks  desk  person  with  layout  skill  and  wire 
experience.  Will  package  sports  and  other 
pages  as  part  of  two-person  desk.  Submit 
resume  and  tearsheets  of  best  work  to  Paul 
Reichart,  Managing  Editor,  The  Bradford  Era, 
Box  365  Bradford  PA  16701. 


COPY  EDITOR 

Top  skill  copy  editor  with  minimum  6  years 
metro  experience.  VDT  mandatory.  Write  to 
George  Dissinger,  The  Tribune,  P(J  Box  191, 
San  Diego  CA  92112. 


35,000  CIRCULATION  daily  in  Western  Col¬ 
orado  seeks  copy  editor  for  5  person  news  desk. 
One-two  years  experience  or  strong  journalism 
school  background.  Send  tearsheets  and 
resume  to:  News  Editor,  The  Daily  Sentinel, 
Box  668  Grand  Junction.  CO  815(j2. 


Learn  how  an  E&P  CLASSIFIED  AD  can  put 
you  to  work;  sell  or  seek  equipment,  pro¬ 
ducts  and  senrices;  or  maybe  find  that  pro¬ 
fitable  weekly  you've  wanted  to  own. 


COPY  EDITOR 
First-rate  copy  editor  with  at  least  5  years  daily 
newspaper  experience  sought  for  key  desk 
position  on  the  Army  Times,  the  130,000 
circulation,  privately  published,  independent, 
worldwide  newspaper  for  military  people.  Must 
have  superb  copy  editing  skills,  including  abil¬ 
ity  to  brighten  leads,  spot  holes,  assure  accura¬ 
cy,  writeheadlinesthatenticeaswellasinform, 
and  lay  out  pages  with  flair.  Familiarity  with 
military  and  with  VDTs  desirable.  Competitive 
salary,  excellent  benefits.  Please  do  not  call. 
Send  letter,  resume,  3  writing  clips,  3  tear- 
sheets  and  10  headlines  that  you  are  proud  of 
tO:  Lee  Ewing,  Editor,  Army  Times,  475  School 
St,  SW.  Washington  DC  20024. 

EOE,  M/F 


MAGAZINE  IIHTOt 

100, 000-PLUS  a.m.  Maks  oditor  for  Tuesday 
magazine  going  Sunday.  Must  be  innovotive, 
strong  on  content,  possau  flair  for  design 
and  skill  in  editing.  AAonoge  staff  of  four, 
work  with  staff  artists  and  photographers, 
deal  with  freebncers.  Successful  track  record 
in  similar  job  a  definite  pkn.  Present  editor 
retiring  in  February.  Send  resume,  references 
and  salary  requirements  to:  Pranki* 
McCarty,  managing  oditor,  Albu- 
qitorquo  Journal,  ff.O.  Orowor  J, 
Albuquorquo,  N.M.  t7103 


MANAGING  EDITOR 

For  6  day  daily  community  newspaper.  Career 
opportunity  with  fast-growing  group. 

Supervise  staff  of  twelve  in  southeastern  North 
Carolina  community. 

We  seek  an  individual  with  good  experience  in 
editorial  management  with  a  background  in 
lifestyles  and  political  writing. 

Creativity,  planning  ability,  editing  talent  and 
people  skills  are  paramount.  Onlyqualified  per¬ 
sons  need  apply. 

Send  resume  and  cover  letter  tO:  Bob  Tucker, 
General  Manager,  The  Robesonian,  PO  Box 
111  Lumberton  NC  28358.  No  calls  please. 
EOE. 


DIRECTOR  OF  PHOTOGRAPHY  for  medium¬ 
sized  Zone  5daily.  Combines  responsibilities  of 
chief  photographer,  photo  department  mana¬ 
ger,  and  picture  editor.  Resume,  tearsheets 
and  current  salary  to  Box  5069,  Editor  &  Pub¬ 
lisher. 


EDITOR  for  weekly  community  newspaper  on 
the  border  between  Zones  2  and  3.  Circulation 
in  excess  of  100,000  with  an  average  of  56 
pages.  Responsibility  will  be  for  all  aspects  of 
designing,  managing  and  producing  a  paper. 
Salary  open.  Reply  to  Box  4996,  Editor  &  F>ub- 
lisher. 


EDITORIAL  MANAGER-Leading  Zone  2  sub¬ 
urban  newspaper  group.  Must  be  skilled  in 
newspaper  management,  personnel  and  train¬ 
ing.  A  challenging  job  with  growth  potential  for 
the  right  person.  Send  replies  to  Box  5047, 
Editor  &  Publisher. 


EDITOR/WRITER 

Entertainment  publication  seeks  individual 
with  writer/reporter  skills.  In-depth  knowledge 
of  contemporary  radio  scene  is  essential. 

Send  resume  and  salary  requirements  in  confi¬ 
dence  to: 

Editor  &  Publisher  Box  5067 
An  Equal  Opportunity  Employer. 


EXPERIENCED  CITY  or  managing  editor 
needed  to  direct  award  winning  northern  Michi¬ 
gan  daily  newspaper  located  in  popular  resort 
area.  We  are  looking  for  a  working  managing 
editor  who  understands  community  journalism 
and  can  direct  a  talented  11-member  staff. 
This  individual  must  exhibit  excellent  editing, 
layout  and  writing  skills  needed  to  work  on  our 
11,000,  5-day  publication.  Experienced  peo¬ 
ple  need  only  apply.  Send  resume,  samples  of 
writing  and  layout  to  Ken  Winter,  General  Man¬ 
ager,  Petoskey  News-Review,  319  State  Street, 
Petoskey,  Ml,  49770.  Please  no  telephone 
calls. 


FINE  OPPORTUNITY  tor  good  reporter- 
photographer  ready  to  cover  city  beat,  some 
sports  on  12,000  morning  daily  determined  to 
be  the  best  in  /trkansas.  Must  handle  words, 
camera  well.  Join  a  good  staff,  have  the  chance 
to  go  up.  Contact  Jim  Fall,  PO  Drawer  912,  El 
Dorado  AR  71730,  (501)  862-6610. 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 
For  information,  write:  Northwest  Marketing 
Limited,  Box  3658-J,  Lacey  WA  98503. 


IF  YOU  HAVE  several  years  of  newspaper  man¬ 
agement  experience,  with  a  solid  sales  back¬ 
ground,  the  ability  to  interpret  financial  state¬ 
ments.  prepare  operating  budgets,  increase 
circulation  and  produce  a  good  news  product, 
we  would  like  to  talk  with  you.  Our  newspaper  is 
a  Southern  14,000  circulation  daily,  serving  a 
growing  industrial  and  farming  area.  We'd  pre¬ 
fer  a  general  manager  with  Southern  back¬ 
ground  and  an  interest  in  becoming  part  of  a 
group  newspaper.  All  applications  will  be  hand¬ 
le  confidentially.  Please  send  resume  and  sal¬ 
ary  requirements  to  Box  5043,  Editor  &  Pub¬ 
lisher. 


LARGE  PRESTIGIOUS  Midwest  AM  seeks  qual¬ 
ity  desk  people.  Layout  and/or  copy  reading 
openings  are  anticipated  early  in  1983  on 

feneral  news,  features  and  sports  desks. 

xperience  essential.  Send  work  examples, 
resume  information  to  Box  5053,  Editor  &  Pub¬ 
lisher. 


MANAGING  EDITOR  for  small  Zone  8  daily  to 
oversee  staff  of  16  on  6-day  afternoon  paper. 
Should  be  familiar  with  electronic  systems, 
proficient  in  editing  and  layout,  unafraid  of 
work.  Some  newsroom  management 
experience  required.  Write  Box  5029,  Editor  & 
Publisher. 


THE  MISSOULIAN,  Missoula  MT,  has  an 
opening  for  city  editor.  Duties  include  daily 
leadership  of  a  young,  aggressive,  highly  moti¬ 
vated  staff;  copy  editing  stressing  thorough¬ 
ness.  fairness,  accuracy  and  writing  style;  hir¬ 
ing.  evaluating  and  staff  training;  participation 
in  planning  of  daily  paper,  multi-page  packages 
and  special  projects.  Management  skills  are  at 
a  premium.  Two  years  of  editing/supervision 
preferred.  Send  letter,  resume  and  tearsheets 
tO:  Brad  Hurd,  Editor.  Missoulian,  PO  Box 
8029,  Missoula  MT  59807  by  December  15. 


WIRE  EDITOR  to  head  up  three-person  desk  at 
quality  15,000  daily  in  Zone  3.  two  years  desk 
experience  essential.  Send  resume,  tear  sheets 
illustrating  layout  skill  to  Box  5065,  Editor  & 
Publisher. 


REPORTER/EDITOR  for  two  weekly  Eastern 
North  Carolina  newspapers.  Long  hours,  short 
pay,  lots  of  job  satisfaction  for  ri^t  individual. 
Editing  experience  a  must.  Contact  Barry  Mer¬ 
rill  (919)  242-6301  person-to-person  collect. 
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HELP  WANTED  ,  HELP  WANTED 


HELP  WANTED 


POSITIONS  WANTED 


EDITORIAL 


NEWS  EDITOR  for  12,000  PM  in  Northern  Illi¬ 
nois.  Minimum  two  years  desk  experience  on 
daily  newspaper.  The  person  we  are  looking  for 
must  be  strong  on  editing,  page  layout,  head¬ 
line  writing  and  be  skilled  at  working  with 
reporters  to  generate  news.  Strong  emphasis  on 
local  coverage  area.  Reporting  background  and 
community-mindedness  are  a  must  for  this 
number  2  position.  Please  send  resume,  tear- 
sheets  and  salary  history  to  Lenny  Ingrassia, 
Dixon  Evening  Telegraph.  113-15  Peoria  Ave, 
Dixon  IL  61021. 


NEW  STATEWIDE  NEWSPAPER  in  North  Caro¬ 
lina  seeks  experienced  reporter  and  reporter/ 
editor.  Writing  skills  and  political  knowledge 
required.  Health  plan,  vacation.  Resume,  writ¬ 
ing  samples,  references  to  Steve  Schewel, 
North  Carolina  Independent,  Box  2690 
Durham,  NC  27705. 


ONLY  THE  BEST 

If  you  believe  that  you're  one  of  the  top  candi¬ 
dates  for  a  super  sports  job,  contact  us.  We  re 
looking  for  an  innovative  shirt-sleeve  leader 
who  can  plan,  design  and  execute  a  super 
sports  section  for  a  top-flight  60,000  East 
Coast  daily.  In  addition,  we  plan  another  sports 
package  to  add  spice  to  the  challenge.  Start  at 
$32,500  plus  generous  fringes.  Reply  to  Box 
5074,  Editor  &  Publisher. 


PUBLIC  RELATIONS  WRITER 
For  weekly  newsletter.  A  German  language  pro¬ 
ficiency  and  abiliN  to  write  clearly,  concisely 
and  to  deadline  in  English  are  helpful.  New  York 
City  location,  ^nd  clippings  and  resume  to  ^x 
5023,  Editor  &  Publisher. 


PUBLISHER 

Growing  group  of  newspapers  and  shoppers  in 
Zone  1  seeks  a  publisher  for  four  newspapers 
and  four  shoppers  in  the  group.  Experience  in 
team  management  requir^.  Ability  to  manage 
sales  organization  and  community  newspapers 
that  are  responsive  and  responsible.  Excellent 
benefits,  compensation,  and  opportunity  for 

frowth.  Send  complete  resume  to  Box  5046, 
ditor  &  Publisher. 


SPORTS  DESK 

The  premier  sports  department  in  Montana 
needs  an  EXPERIENCED  sports  desk  person  to 
provide  imaginative,  creative  layouts,  gripping 
headlines  and  effective  editing.  This  person 
will  be  the  key  copy  editor  and  layout  editor  on  a 
6  employee  sports  staff  covering  Montana  and 
Wyoming  sports.  Send  clips,  best  examples  of 
layouts  and  headline-writing  to  Warren  Rogers, 
Sports  Editor.  The  Billings  Gazette.  PO  Box 
2507.  Billings  MT  59103.  Phone  calls  will  not 
be  accepted.  EOE  M/F. 


FREELANCE 


FREELANCE  writers  in  (1)  Far  East,  preferably 
based  in  Hong  Kong,  and  (2)  South  America  to 
prepare  marketing  articles,  approximately 
1 500  words,  appeal  to  CEO  level .  for  bimonthly 
U.S.  trade  magazine.  Not  interested  in  string¬ 
ers.  Box  5062,  Editor  &  Publisher. 


OPPORTUNITY  KNOCKS  for  writers,  photo¬ 
graphers!  Since  1969  Freelancer's  Newsletter 
has  provided  profitable  information  to  freelanc¬ 
ers  across  the  county.  Bonus;  Computerized 
Resumeand  Referral  ^rvice!  For  sample,  send 
large  SASE  to  Department  N;  307  Westlake  Dr; 
Austin  TX  78746. 


WANTED:  Freelance  articles  dealing  with  knife 
collecting,  history  of  cutlery,  knifemaker  per¬ 
sonality  profiles,  etc  .  .  .photos  also.  Send 
inquiries  to  Box  5016,  Editor  &  Publisher. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Stemman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


MARKETING 


ASSISTANT  RESEARCH  MANAGER 
Large  metropolitan  daily.  Zone  2.  needs  hard¬ 
working,  experienced  professional  to  assist 
manager  of  fast-paced,  growing  research  and 
promotion  operation  serving  all  advertising 
departments.  Must  be  able  to  take  complex 
figures  and  produce  straightforward,  convinci¬ 
ng  sales  presentations  for  major  advertisers. 
Vyill  write,  produce  and  give  audio-visual  pre¬ 
sentations.  Should  be  familiar  with  major 
research  houses  and  standard  newspaper  pro¬ 
motion  statistics.  Knowledge  of  computer  ter¬ 
minal  operation  for  on-line  data  access  helpful. 
Please  send  current  resume  to  Box  5041,  Edi¬ 
tor  &  Publisher. 


PHOTOJOURNAUSM 


PHOTOJOURNALIST-20.000  Midwest  daily 
has  opening  for  self-starter.  Should  know  way 
around  color  darkroom.  Salary  $210-$250  per 
week,  depending  on  experience.  Box  5052, 
Editor  &  Publisher. 


To  answer  box  number  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  od,  do  Editor  &  Publisher, 
575 Lexington Av,  NewYork,  NY  10022. 
Pleose  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  od.  Include 
only  moteriol  which  con  be  forwarded  in 
a  lorge  monillo  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  rehim  of 
any  material  submitted  to  its  advertisers. 


PRESSROOM 


PRESSROOM  SUPERINTENDENT 
Large  Midwest  newspaper  seeks  candidate  in 
multi-press  operation.  Individual  must  have 
good  managerial  skills  and  at  least  five  years 
previous  experience.  Position  offers  excellent 
salary  and  benefits.  Please  send  resume  and 
salary  requirements  to  Box  5055,  Editor  &  Pub¬ 
lisher.  An  Equal  Opportunity  Employer.  M.'F. 


PRODUCTION 


COMPOSING  SUPERVISOR-for  large  Zone  2 
newspaper  with  commercial  printing  operation. 
Night  operation,  responsible  for  scheduling, 
typesetting,  paste-up,  camera,  stripping  and 
^uipment  maintenance.  Previous  experience 
a  must.  Send  your  resume  with  salary  require¬ 
ments  in  confidence  to  Box  5054.  Editor  & 
Publisher. 


PRODUCTION  MANAGER 
We  are  looking  for  a  skilled  and  experienced 
manager  to  be  responsible  for  direction  of  all 
newspaper  production.  Planning,  scheduling 
and  communicating  with  customers,  knowl¬ 
edge  of  composing,  camera,  web  of^t  and 
inserting  operations  important.  We  are  a  large 
printing  company  located  in  Southern  Califor¬ 
nia.  Please  send  resume  to  Rodgers  &  McDo¬ 
nald  Graphics,  PO  Box  6270,  Carson  CA 
90749,  Attn:  Personnel. 


ITS  A  CLASSIFIED  SECRET! 

We've  got  a  secret — and  it's  strictly  classified  information!  We'll 
never  reveal  the  identity  of  an  E&P  Box  Holder.  However,  if  you 
want  to  answer  a  Box  Number  ad,  but  don't  want  your  reply  to  go 
to  certain  newspapers  (or  companies),  put  your  mind  at  ease! 
Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies 
you  don't  want  the  reply  to  reach.  Then  put  the  reply  and  the  note 
in  an  enveiope  addressed  to  E&P  Classifieds.  If  the  Box  Number 
you're  answering  is  on  your  list,  we'll  discard  your  reply. 
IMPORTANT;  We  can’t  return  your  reply  because  that  would  be 
the  same  as  telling.  So  don't  send  indispensable  material.  Also 
attach  a  note  each  time  you  want  a  box  holder  checked. 

And  if  you  don't  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it's  best  to  list  the  properties. 


PROMOTION 


IN  FLORIDA. 

A  PROMOTION  OPPORTUNITY 

The  Times  Publishing  Company,  publisher  of 
the  St.  Petersburg  Times  and  Evening 
Independent,  is  seeking  applications  for  the 
position  of  promotion  manager.  If  you  are  a 
gifted  writer,  have  had  previous  experience  as 
promotion  manager  of  a  daily  newspaper  and 
are  familiar  with  the  marketing  of  adv^ising, 
circulation  and  news,  you  may  be  interested  in 
this  executive  prsition  on  the  fastest-growing 
newspaper  combination  in  the  southeast. 

You  will  play  a  key  role  on  a  jxize-winning  team 
of  promotion  copywriters,  artists  and  research 
specialists  who  produce  a  variety  of  sales 
leces. 

hen  there’s  the  good  life  on  Florida's  Suncoast 
and  an  attractive  benefits  program  that 
includes  profit  sharing,  company-paid  pension 
plan  and  quarterly  cost  of  living  checks.  Send 
resume,  references  and  writing  samples  to: 

Sanford  H.  Stil« 

Corporate  Marketing  Director 
Times  Publishing  Company 
PO  Box  1121 
St.  Petersburg  FL  33731 
An  Equal  Opportunity  Employer  M/F 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


SALES 


MAJOR  MARKET  DAILY  MID-ATLANTIC  AREA 
must  be  experienced,  creative,  tough-retail 
sales  responsibility.  Income  ne^iable.  Your 
response  kept  in  strictest  confidence.  Rush  full 
details.  Box  5079,  Editor  &  Publisher. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER— Publisher  or  number  1 
or  2  man  who  can  get  things  done  with  the 
bottom  line,  people,  involvement.  Proven  re¬ 
sults.  Box  5057,  Editor  &  Publisher. 


EDITORIAL 


EXPERIENCED  SPORTS  EDITOR 
Seeks  similar  position  in  small  town.  Back¬ 
ground  includes  both  large  and  small  papers. 
MA  fellowship  winner.  Please  write  Wes 
Dumont.  501  N  Mam.  Hutchinson  KS. 


EDITORIAL 


EDITOR  experienced  in  management,  edito¬ 
rials.  VOT,  etc.,  seeks  management  post. 
Buc^  cut  abolished  job  as  Editorial  Editor  at 
46.000  daily.  Family  man.  38.  Kurt  Hahn. 
(6 1 5)  246-7665,  Rt  3.  Church  Hill  TN  37642. 


Experienced  Publisher— Weekly  Cham.  Speci¬ 
al  Market  Sections.  Public  Affairs.  Packaging, 
Seeks  Challenging  Position  in  Electronic  or 
Print  Media  aimed  at  30-45  market  segment. 
Equity  Position  Considered.  Box  5058.  Editor 
&  Publisher. 


FEATURE  WRITER 

Literate,  versatile,  at^essnre.  10  years'  daily 
experience;  M.A.;  36  years  old.  Deskbound 
now,  and  seek  writing  slot  on  larger  metro.  Write 
Box  5020,  Editor  &  l^blisher. 


I  AM  A  JUNE,  1982,  liberalartsgraduateof  the 
University  of  California  at  Santa  Cruz.  I  seek  an 
entry-level  position  in  journalism.  I'm  short  on 
experience,  but  long  on  enthusiasm  and  drnre. 
Catherine  Ritzmger,  428  Barson  St.  Santa 
Cruz,  CA  95060.  Phone  (408)  426-4508. 


MANAGING  EDITOR-small  weekly  group, 
seeks  leadership  post  as  group  editor,  general 
manager  or  small  daily  editor  m  Zones  1-2: 
accomplishments  m  all  facets  of  weeklies.  Call 
(617)  636-2933. 


BE  A  PUSHER 

Push  yourself  into  that  job 
you’ve  been  looking  for  by 
placing  and  ad  in  E&P’s 
Positions  Wanted  section. 


1981  PULITZER  and  National  SDX  winner.  5 
years  experience,  seeks  reporting  job  m  Zones  8 
or  9.  Skilled  in  features,  hard  news,  editing. 
Box  5076.  Editor  &  Publisher 


REPORTER:  24.  Seeks  move  to  mid-size  daily 
or  wire  service  Boasts  two  years  experience 
with  hard  news  background,  but  enjoys  features 
and  photography  too.  Desire  job  any  zone  where 
talents  will  be  used  and  challenges  can  be  met. 


TALENTED  feature  writer. columnist  with  abil¬ 
ity  to  draw  people  out  seeks  job  m  Southwest, 
coastal  Florida.  I  want  to  make  your  readers 
laugh  and  cry  .  Five  years’  experience,  newspap¬ 
ers  and  ma^zines.  Reply  to  Sallyanne  Holtz. 
1211  Highland  Ave.  203.  Knoxville  TN 
37916. 


VERSATILE  NEWSMAN.  5  years  experience 
including  wire  and  TV.  seeks  editing  or  report¬ 
ing  work  with  daily,  any  Zone.  Reply  to  Box 
5050.  Editor  &  Publisher 


FREELANCE 


CHICAGO  STRINGER.ENGINEER  will  cover 
trade  shows,  meetings,  to  client's  specifica¬ 
tions.  Box  5060.  Editor  &  Publisher. 
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Shop  Talk  at  Thirty  By  Jim  Newton 


A  column  from  Winchell 

More  than  20  years  have  gone  by  since 
Walter  Winchell  answered  my  letter  to 
him. 

His  reply  was  not  only  international  in 
readership,  but  forever  current  for  what  1 
believe  the  greatest — and  most 
important — of  all  professions. 

I  wasn’t  expecting  his  reply  through  his 
column.  More  than  a  week  had  gone  by 
since  I  wrote  the  letter.  But  from  the  day 
it  appeared,  copies  began  arriving  from 
all  over  the  world  with  notes  that  can  be 
reduced  to  one  universal  word;  “Bravo!” 


The  only  people  this  country  can  rely 
on — are  those  who  leem  to  rely  on  them¬ 
selves — and  each  other. 

Journalism  has  been  undergoing  a  tech¬ 
nological  revolution  during  the  past  quar¬ 
ter-century.  The  average  cosmopolitan 
newspaper  is  one  of  the  miracles  of  organ¬ 
ization.  A  bare  outline  of  its  daily 
operation  might  help  you  appreciate  the 
complexity  ...  all  within  a  few  hours. 
The  breakneck  pace  and  staggering  pres¬ 
sure  are  routine. 

The  fundamental  requirements  of  jour¬ 


clearly  visible  in  time  of  crisis.  And 
where  there  is  a  crisis — personal  or 
international — there  is  generally  a  news¬ 
paperman.  Inevitably  every  reporter 
learns  that  for  every  craven  killer  there 
are  thousands  of  valiant  cops  .  .  .  For 
every  corrupt  politician  there  are  count¬ 
less  honest  public  servants  .  .  .  For 
every  bloody  tyrant  there  are  millions  of 
people  who  desire  to  walk  in  dignity  and 
have  their  children  live  in  peace. 

I  believe  it  is  important  to  understand 
that  newspapers  are  basically  economic 
units.  The  freedom  of  newspapers — an 
idealistic  heritage — cannot  exist  without 
a  realistic  necessity:  They  must  be  self- 
supporting.  To  be  free  the  press  must  be 
independent  and  profitable.  The  primary 
purpose  of  spreading  the  truth  must  oper- 


Ten  days  after  the  column  appeared,  I 
received  a  note  from  Winchell,  written  on 
a  memorandum  pad  from  the  Ambassa¬ 
dor  Hotel,  Los  Angeles:  “In  case  you 
didn't  see  this  column,  I  am  enclosing  a 
copy.” 

The  column,  the  note  and  the  envelope 
are  framed  and  sitting  on  my  desk  in  my 
den;  daily  words  to  live  by. 

Walter  Winchell’s  column  of  July  29, 
1%2,  follows: 

Newsboy  Peddling  His  Papers 

“My  dear  Mr.  Winchell”  writes  Jim 
Newton  of  the  Hamilton  (Ohio)  Journal- 
News.  “As  editor  of  the  Education  Page 
for  this  newspaper  I  am  writing  some  75 
of  the  most  prominent  persons  in  various 
fields  and  professions.  It  is  my  hope  that  I 
can  run  a  series  of  articles  on  the  Educa¬ 
tion  Page  for  the  benefit  of  the  nearly 
1 ,000  area  high  school  graduating  seniors, 
helping  them  select  a  profession  or  voca¬ 
tion. 

“At  your  convenience,  could  you  hon¬ 
or  me  with  as  many  words  as  you  see  fit  to 
furnish  on  the  opportunities  and  require¬ 
ments  for  men  in  journalism.  Thank  you 
for  your  consideration  and  outstanding 
contribution  in  journalism.  Respect¬ 
fully  ...” 

3m 

Journalism  is  pleading  for  skilled  peo¬ 
ple  to  run  it  and  for  genius  to  improve  it. 
The  opportunities  are  as  challenging  as 
they  are  manifold.  Despite  the  cynics  and 
defeatists,  the  truth  is  that  for  people  of 
talent  and  imagination — there  is  no  limit 
to  the  ever-expanding  horizons  of  jour¬ 
nalism. 

I  think  it  is  important  to  remind  young 
people  that  to  approach  life  with  the 
philosophy  that  there’s  nothing  new 
under  the  sun — not  only  denies  fun¬ 
damental  truths  but  ignores  the  miracle  of 
democracy  and  the  wonders  of  ideas.  The 
only  limit  to  anyone’s  future  is  repre¬ 
sented  by  the  narrow  borders  of  despair. 
As  always,  the  most  important  and 
powerful  American  is  everv  American. 

(Newton  is  now  retired  from  the  Hamii- 
ton  Journal-News.) 
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nalism  are  attribites  common  to  every 
field  of  endeavor:  Talent,  diligence, 
integrity  and  courage.  In  my  judgment, 
superior  newspapermen  are  animated  by 
enthusiasm  and  curiosity  ...  A  reporter 
covers  all  the  vagaries  and  agonies  of  the 
mortal  experience. 

Dailies  reflect  the  magnificent  and  gro¬ 
tesque  panorama  of  events.  The  ironies 
and  tragedies.  The  triumphs  and  festi¬ 
vities.  National  calamities,  international 
debates  and  personal  misfortune.  Murder 
ignited  by  a  flash  of  gunfire,  the  horror  of 
potential  nuclear  destruction,  the  hypoc¬ 
risy  of  diplomacy  and  the  lunacy  of  cer¬ 
tain  political  ideologies. 

Editorialists  must  ponder  and  create 
opinions.  They  must  be  Solomon  and 
Shakespeare  and  beat  the  deadline.  Pro¬ 
found  judgments,  superficial  or 
ridiculous. 

It  is  important  for  journalists  to  be  con¬ 
fident  without  being  conceited,  to  be  cau¬ 
tious  without  being  fearful  and  to  be 
strong  without  being  arrogant.  They  must 
have  a  sense  of  responsibility,  a  sense  of 
justice  and  common  sense.  Every 
individual  who  hopes  to  enter  the  field  of 
journalism  should  be  informed  that  he 
will  constantly  be  under  attack — in  one 
way  or  another.  The  pressures  are  direct 
or  subtle.  Frequently  they  are  exerted  by 
powerful  and  selfish  groups.  The  obsta¬ 
cles  they  raise  prove  again  that  the  prac¬ 
tical  application  of  a  noble  idea  is  always 
more  difficult  than  the  expression  of 
admiration  for  the  concept. 

Those  who  announce  their  devotion  to 
democratic  principles  in  public  forum  are 
often  the  same  people  who  sometimes 
strive  to  stop  reporters  from  telling  the 
truth  about  them. 

Superior  newspapermen  not  only  have 
a  passion  for  their  jobs — but  compassion 
for  people.  By  and  large  human  beings  are 
the  raw  materials  of  their  work.  Every 
journalist — from  the  police  reporter  to 
the  foreign  correspondent — is  intimately 
acquainted  with  the  evil  that  lurks  in  man¬ 
kind.  But  every  newspaperman  is  aware 
of  the  nobility  humans  are  capable  of 
achieving.  The  infinite  number  of  lights 
and  shadows  that  compose  character  are 


ate  in  conjunction  with  sound  business 
methods.  The  Big  Idea  is  to  sell  newspa¬ 
pers. 

The  ability  to  write  clearly  and  vividly 
are  essential  qualities,  of  course.  One  of 
the  flaws  of  contemporary  journalism  is 
the  stilted  and  dull  wordage.  Punch  and 
poetry  are  rarities.  It  is  not  enough  to 
report  a  story  accurately — it  must  be 
written  expertly.  The  most  exciting  event 
in  the  world  becomes  meaningless  if  it 
isn’t  readable.  A  good  newspaper  is  read. 
A  dull  newspaper  is  dead. 

Words  are  remarkable  instruments. 
When  shaped  in  the  form  of  ideas  they 
become  powerful  forces.  In  a  democracy 
the  exchange  of  ideas  is  the  mainspring  of 
freedom.  Hence  newspapermen  must  use 
that  power  wisely  and  well.  They  must 
utilize  words  to  clarify,  not  confuse.  If  a 
journalist  makes  us  better  informed 
citizens,  then  it  is  a  triumph  for  every 
citizen. 

The  opportunities  and  requirements  for 
journalism  have  been  demonstrated  by 
whose  names  are  in  the  history  books — 
Greeley,  Bennett,  Hearst,  Pulitzer, 
Scripps,  Dana,  Brisbane,  Runyon,  Ernie 
Pyle  and  Benjamin  Franklin.  They  refused 
to  compromise  their  principles  or  bend 
their  convictions.  They  were  spunky  and 
they  were  sustained  by  the  stubborn 
insistence  of  their  personal  integrity. 

Journalism  offers  the  excitement  of 
witnessing  the  drama  of  humanity  from  a 
front  row  seat  and  the  satisfaction  of  help¬ 
ing  write  it.  The  knowledge  that  your 
words  may  enlighten — or  amuse  some¬ 
one — makes  it  all  worthwhile. 


John  A.  Park  Jr. 
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New  England  gives  you  solid  coverage  in  black  and  white 

No  matter  what  the  weather,  this  year  the  New  England  region  will  offer  plenty  of  good  skiing.  Within  50 
miles  of  almost  any  New  England  entry  point,  there  are  anywhere  from  three  to  a  dozen  ski  areas  with 
facilities  for  downhill  skiing  at  various  levels  of  expertise — and  last  year’s  nearly  snowless  winter  has  caused 
ski  area  operators  throughout  the  region  to  install  snow-making  machinery  at  a  record  rate  to  insure  good 
business  this  year.  So  the  prospect  of  normal  snowfall  this  year  is  icing  on  the  cake! 

Operators  of  ski  area  slopes  and  trails,  lifts  and  lodges,  restaurants  and  equipment  shops  are  only  the 
beginning  of  the  huge  list  of  beneficiaries  of  New  England’s  winter  playgrounds.  Money  left  behind  by  ski 
enthusiasts  enriches  the  region  by  better  than  two  billion  dollars  a  year,  buying  necessities  and  luxuries  for 
the  resident  readers  of  that  year-round  best-seller — the  local  New  England  daily  newspaper. 


Smart  marketing  starts  with  New  England  daily  newspapers 

MAINE  MASSACHUSETTS  CONNECTICUT  RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
Woonsocket  Call  (E) 


Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record- Journal  (M) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 

Norwich  Bulletin  (M&S) 
Tcrrington  Register  (E) 
Waterbury  American  (E) 
Watertxjry  Republican  (M&S) 


Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


Boston  Globe  (AD&S) 

Boston  Herald  American  (M&S) 

Cape  Cod  Times  (Hyannis)  (E&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Gazette  (Haverhill)  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 

Pittsfield  Berkshire  Eagle  (M) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


NEW  HAMPSHIRE 


Union  Leader  (M) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 


Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


riEku  fid  System = 
increased  productivity + 
mcney  savings 


SYSTEMS 
CONFIGURATION 
DEC  POP  11/70 
Operating  system — RSTS/E 
(time  sharing) 

Main  programming 

language — BASIC  -<-2 


It  i  \  i 


Improve  your  productivity  and  save  money  with  a  computerized,  multi¬ 
function  Advertising  System  developed  by  the  Pittsburgh  Press  Co. 

Its  advantages  include:  Accurate  linage  information,  easy  data 
retrieval,  accurate  billing,  page  number  verification  reports,  automatic 
contract  adjustments,  retroactive  contract  reports,  better  cash 
processing,  ease  of  adding  new  accounts,  and  compatibility  with 
ANPA’s  “Layout  80.” 

The  system  will  enable  you  to  tighten  financial  controls  and  reduce 
man-hours. 

The  software  is  also  being  used  successfully  in  two  locations  by 
another  newspaper  chain,  with  expansion  planned. 


More  information  about  this  innovative 
system  is  available  from  Dan  Persian!, 
Director,  Data  Systems  (412)  263-1425. 


■  W  PITTSBURGH  PRESS  CO. 

34  Boulevard  of  the  Allies 
Scripps-Howard  Pittsburgh,  Pa.  15222 
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